Provis visioner | 


THE MAGAZINE OF THE 


Meat Packing and Allied. See 


MARCH {5, 1930 og Number 11 
gi ite. * 














Bearn. Levi & Co. Inc. 


Quality 


and 
Service 


THE 
CASING HOUSE 
































FUHRMAN and FORSTER 


Chicago, Ill.—have installed the latest model 


“BUFFALO” Self-Emptying Silent Cutter 





Patented 





Bowl raised and lowered by compressed air 






























Model 57T—shown above—cuts FINE, mixes and 
empties 575 to 600 pounds of meat in 5 to 7! min- 
utes. Automatically empties CLEAN, without 
touching the meat by hand! 


Many of the largest and most prominent sau- 
sage manufacturers in the country are now 
using this wonderful new machine. It im- 
proves your quality, increases your yield 


a and reduces cutting time. ee 
will - to-day 
pay P for 
YOU to TWO SIZES: Model 43T—Capacity 250 lbs. full 
investigate! Model 57T—Capacity 600 Ibs. information! 


JOHN E. SMITH’S SONS CO., Buffalo, N. Y.,U.S.A. 


Manufacturers of the world-famous line of “BUFFALO” Silent Cutters, Mixers, Grinders, 
Air Stuffers, the Schonland patented Casing Puller and the TRUNZ-“BUFFALO” Bias Bacon Slicer 


BRANCHES: Chicago, Ill., U. S. A. London, Eng. Melbourne, Australia 
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Lard and Shortening Sold in Air Tight Cans 


Claim Hermetically Sealed Tins 
Give These Products an Advantage 
in Keeping Quality and in Flavor 


Seeking a solution of the ever- 
present lard problem, some pack- 
ers are looking to the hermetic- 
ally-sealed tin can as an aid. 


This is because such a can in- 
sures longer keeping qualities for 
the product, and at the same time 
lends itself to shelf and counter 
display. 

One large packer is using the 
hermetically-sealed can for his 
leaf lard, while another has 
adopted this can for a shortening 
which is an all-animal product. 

Special merchandising efforts 
will be placed back of the lard 
product, the plan being regarded 
as something of an experiment. 

The shortening has been intro- 
duced by its producer, given the 
usual publicity support, and al- 
lowed to make its way on its 
merits. This it is reported to be 
doing with rapid strides. 


Merchandising Cooking Fats 


There has been much talk in the 
meat industry about the necessity for 
the better merchandising of lard, but 
little action. 

Lard is worth more money than 
many packers have been able to get 
for it. 

It is a good product, yet it sells at 
prices less than are being received for 
other shortenings. The conclusion is 
that manufacturers of competing prod- 
ucts have done a better selling job. 

Is the packers’ psychology wrong on 
lard? Has wrong thinking been re- 


sponsible, in part at least, for the poor 
merchandising job done? One packer 
thinks so. 

“Lard,” he says, “is a major product 
of the meat plant, and should be con- 
sidered as such. Fifteen per cent of 
each hog carcass is merchandised as 
lard, and a respectable percentage of 
the money the packer spends for hogs 
must be charged against the materials 
from which lard is made. 

Lard Is Not a By-Product. 

“Surely a product produced in this 
amount should not be classed as a by- 
product. But this is what many pack- 
ers consider it. 

“Perhaps this state of mind is a hold- 
over from the early days of the meat 
packing industry. But nevertheless it 
has been the cause of considerable loss 
to the meat industry, I believe. 








Bargains in Lard! 


Chain stores in Eastern cities 
are advertising 





2 lbs. Open Kettle Lard............ 23c 











and in the same ads and on the 
same counters they offer 





1 Ib. Vegetable Shortening........ 23c 











The name of the vegetable shortening is not 


given here, but it is a well-known and widely- 
advertised brand. 
Query: How can retailers sell 2 lbs. 


of the best packer lard for the price of 
1 1b. of a competitive vegetable product? 


Answer: Ask the packers! 


“Let us forget the idea that lard is 
a by-product. Let’s consider it as a 
major product—a valuable product 
worth good money. If we will do this 
and give to the merchandising of this 
shortening the same thought, study and 
consideration we give to other valuable 
meat merchandise there will be less 
heard about the losses the meat indus- 
try sustains on this product.” 


This is just what some packers are 
doing. They are becoming dissatisfied 
with the situation and are rapidly get- 
ting in the state of mind “to do some- 
thing about it.” 


They cannot see the justice, wisdom 
or good business in continuing indefi- 
nitely to sell a valuable food product at 
or below what it costs to produce. 


Sees Lard from New Angle. 


One large packer—Armour and Com- 
pany—in particular is viewing lard 
from a new angle. This is that it is a 
high-class product, equal in every way 
to the best merchandise displayed on 
the shelves of the grocer and retail 
meat dealer. 


It has a place in the home with the 
other first-class foods, this company 
believes. And it is going to make ef- 
forts to have it so regarded by all pur- 
chasers and users of shortening. 


Plans include advertising in publica- 
tions and over the radio, and an in- 
tensive sales drive by the selling units 
of the organization. 

The product will be packed—as to ap- 
pearance and keeping quality—so that 
it may stand on an equal footing with 
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any other food products a dealer may 
have in stock. 


New Form of Tin Container. 

To date this company’s new lard 
merchandising plans include only the 
first brand—a 100 per cent leaf lard 
made with all the skill and care it is 
possible to give to a manufacturing 
process. 

This lard will be put up in round 
cans with capacities of 1, 1%, 3 and 
6 Ibs. The latter size will be equipped 
with a handle for the convenience of 
purchasers. 

These cans are lithographed in an at- 
tractive design, and in appearance and 
“class” are the equal of the most out- 
standing tin containers. In fact an ef- 
fort has been made to make them more 
attractive than the great majority of 
tin food containers that find their way 
to the shelves of the retail dealer. 


Gives Lard More Sales Appeal. 

Lard’s competitors are so merchan- 
dised that they are given great sales 
appeal. 

In comparison, lard in the same store 
is often displayed in an unattractive 
manner. It may be placed on or in the 
showcase, but it seldom gets the 
“break” in the matter of display and 
handling given to some other shorten- 
ings. 

In the use of the tin can for lard 
other advantages than display are 
sought. In addition to reflecting the 
quality of the contents, this type of 
container is equally convenient to han- 
dle in the home and preserves the flavor 
and goodness of the product over longer 
periods. Convenience is obtained by 





NEW PRODUCT IN SEALED CANS. 

The new all-animal fat shortening re- 
cently developed by the Cudahy Packing 
Co. is being marketed in 1, 1%, 3 and 6-Ib. 


key-opening cans. The cans are hermet- 
ically sealed and attractively lithographed 
to catch the eye of the housewife and 
make an outstanding display in competi- 
tion with other canned foods. 
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providing a can to be opened with a 
key; keeping qualities, by hermetically 
sealing the can. 

Cans are filled, sealed and packed au- 
tomatically. In no step is it necessary 
to handle the cans or the product. 
Costs are reduced; full weight as- 
sured and purity and cleanliness main- 
tained throughout. 

New Merchandising Policy. 

But perhaps the detail of greatest in- 
terest to the packer seeking ways and 
means to merchandise lard better is 
the policy adopted in respect to sales. 
Lard market prices will be ignored; 
selling prices will be based on the cost 
to produce. 

In producing a first-class product and 
packing it in a new way, this company 
believes it has placed its brand in a 
class by itself. It regards this product 
as a superior shortening and will so 
market it. 

Production of this 100 per cent leaf 
lard will be limited, inasmuch as only 
about 5 per cent of the weight of a 
hog is leaf fat. 

A further interesting development in 
the merchandising of lard is that there 
is a tendency to forget hog fat as 
“lard,” and to consider it as “shorten- 
ing.” A number of packers, it is un- 
derstood, are experimenting in the pro- 
duction of lard in combination with 
other fat that will be sold as shorten- 
ings under a brand name. 


Animal Fat Shortening on Market. 

One such shortening compounded of 
animal fats only has recently been 
placed on the market by the Cudahy 
Packing Co. This is being merchan- 
dised under the brand name “Clix.” It 
is packed in 1, 144, 3 and 6-lb. cans. 

These containers are attractively 
lithographed to catch the eye of the 
consumer, and to make an outstanding 
display on the shelves of the grocer 
or retail meat dealer. The cans are 
hermetically sealed and opened with a 
key. 

In adopting the hermetically-sealed 
can for this product the Cudahy Pack- 
ing Co. was actuated by the same mo- 
tives that influenced the other packer 
to use it for first-brand lard. It re- 
flects the quality of the contents, pre- 
serves the merchandise better and 
places the shortening on the same basis, 
as far as sales appeal and display are 
concerned, with other shortenings and 
high-class canned food products. 


Made by Special Process. 

The shortening is made by a special 
process for which a process patent has 
been applied. It is pure white, of fine 
texture, odorless and tasteless. A num- 
ber of advantages are claimed for this 
new shortening. Among these are that 
it creates no odors, does not smoke or 
discolor when used for deep frying and 
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LARD IN A NBW CONTAINER. 


Pure leaf lard in attractive  litho- 
graphed, hermetically-sealed cans has 
been placed on the market recently by 
Armour and Company. It is said the can 
improves keeping quality, retains the 
flavor and enables the merchandise to go 
on the dealer’s shelf on an equal footing 
with other high-class food products he 
may have in stock. 


imparts neither flavors nor odors to 
foods. 

This new product is being merchan- 
dised through the regular channels, and 
no out-of-the-ordinary merchandising 
efforts are being planned at this time. 

With each can of Clix the housewife 
receives a folder in which are set forth 
the merits of the shortening, how to 
use it to produce superior pastries and 
icings, for frying, etc. 

~- e 


EARLY LAMB CROP LARGER. 

The early lamb crop of 1930 in the 
principal early lambing states as a 
whole is somewhat larger than the 
early crop of 1929, according to re- 
ports received by the Department of 
Agriculture as of March 1. In gen- 
eral the condition of the early lambs 
at the beginning of March this year 
was considerably better than at the 
same date a year ago, when it was be- 
low average. 

Present, prospects are for a larger 
market supply of spring lambs than 
last year for the three months, April 
to June, the quality of which will be 
average or better. 

Weather conditions during Febru- 
ary were exceptionally good in all 
areas. Prospects for spring feed are as 
good or better than last year in nearly 
all of the early lambing states and 
are much better than last year in the 
northwestern states. 

In California the number of lambs 
ready for market before the middle of 
April is expected to be less’ than last 
year, and most of those marketed pre- 
vious to that time will be consumed 
locally. Shipments to eastern markets 
are not looked for in large volume un- 
til after the middle of April. 
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Builds Meat Chain on Common Sense Basis 


How One Western Food Chain Won 
Success with Trained Personnel 
Good Quality Uniform Grade Meat 


Someone has said “A man may 
be judged by what he does, not 
by what he says.” 

But when the opinions he ex- 
presses are fully demonstrated by 
what he has accomplished, actions 
and words become of equal impor- 
tance. 

This is true of T. F. Snodgrass, 
who built up the Snodgrass Food 
Company, with headquarters in 
Denver, Colo. So successful was 
his organization that it was re- 
cently sought to become a part of 
one of the greatest food chains 
west of the Mississippi River. 


45 Stores in 21 Years 


Twenty-one years ago, Mr. 
Snodgrass, having ideas of his 
own on food retailing, established 
a single meat market in Denver. 

This grew into a chain of 45 
food stores scattered throughout 
Colorado, Arizona and New Mex- 
ico, known as the Snodgrass Food 
Company and doing a business ex- 
ceeding $2,500,000 annually. 

Recently the organization has 
been merged with MacMarr 
Stores, Inc. This story relates to 
ideas and practices of T. F. Snod- 


grass, which resulted in the build- 
ing up of one of the most success- 
ful food store chains in the 
country. 


Meat Chain That Built 
for the Future 


“The majority of people want good 
eating meats, above all other consider- 
ations—good eating meats reasonably 
priced and of uniform, dependable 
quality. 

“The meat retailer who gives them 
that is assured of success. 

“The working class forms the great 
majority of our population, and these 
people are the most critical meat buy- 
ers and meat eaters in the country. 

“Meat is an important—if not the 
most important—part of the diet of 
working people, and they buy where 
they can get the best good meat avail- 
able, at a fair price.” 

Catering to the Masses. 


The policy of the organization which 
Mr. Snodgrass built from the ground 
up was to cater to the masses—not to 
the few who buy bargain foods or to 
the few who are willing to pay highest 
prices for fancy goods. 

Store location has nothing to do 

with the quality of meats. It is uni- 


form in all stores. For example, one 
store in a large city located in one of 
the least pretentious districts handles 
meat of practically the same quality 
as that found anywhere in the city, 
while another situated in one of the 
most exclusive residential districts car- 
ries the same grade of good quality 
meats. 

In all stores the grade is held so 
strictly uniform year in and year out 
that customers are satisfied to be sold 
good meat at moderate prices without 
questioning whether or not it is of the 
fanciest grade procurable. 

This assurance of uniformity in 
grade is due in part to the satisfactory 
relations existing between the Snod- 
grass organization and the packers 
supplying its meats. 

Chain Store and Packer Cooperation. 


Not a little misunderstanding has 
existed between chains and packers in 
the past. Chains have been accused of 
“horse trader’ tactics in beating down 
price, while, on the other hand, the 
chains have claimed that packers made 
little effort to see their side. 

No such friction exists between the 
Snodgrass organization and its packer 
supply sources. “We want and seek 
packer cooperation,” Mr. Snodgrass 
said. The manner in which this co- 





INTERIOR VIEW OF A SNODGRASS MARKET OPENED WITHIN THE PAST YEAR IN DENVER, COLO. 
Because of the glaring sun and intense heat of at least a part of the territory served, meat display counters were set 20 


to 30 feet back from the store front. 
the company and runs 36 feet in length. 


All markets are strictly cash-and-carry. 


The refrigerated showcase for meats, at the left of the picture, is built especially for 


Wide aisles and a complete line of well-displayed goods characterize the stores. 
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operation is gained is of interest not 


only to chain buying organizations but™ 


to packers as well. 

“Meat eaters do not ask for ‘steer 
beef’ or ‘heifer beef’—what they want 
is good beef. Quality of beef, of 
course, varies with the seasons, hence 
we try to follow the seasons in our 
buying.” 

No Haggling with Packer. 


The practice of the Snodgrass Com- 
pany is to deal direct with the packers. 
The meat buyer does not go into the 
packer’s sales cooler, walk down the 
line of carcasses and put a purchase 
tag on each carcass he wants. 

The buying is centralized and in plac- 
ing his order the Snodgrass buyer asks 
for a certain class of meat at a certain 
price, and of about a certain weight. 
The packer is left to fill the order as 
nearly as he can, and haggling or 
“trading” is eliminated. 

Mr. Snodgrass reports that this 
arrangement has proved entirely suc- 
cessful for both the chain and its packer 
contacts. 

The 45 cash-and-carry stores of the 
original Snodgrass organization are 
scattered over a territory of some 600 
square miles. Only six of the stores 
are located in one city, four in another, 
and the balance one to a town through- 
out three states. 


Personnel Training System. 


Throughout all of these 45 stores the 
Snodgrass Company built up a reputa- 
tion for operating on a quality-service 
basis. 

It might reasonably be assumed, 
therefore, that the problem of training 
such a widely scattered personnel to a 
quality policy would be no small task. 
This was overcome by a system of 
training developed by the founder of 
the organization in which he takes a 
personal, almost fatherly interest. 

Mr. Snodgrass himself is one of the 
chief reasons why his training policy 
has been so successful. He is a cheer- 
ful, kindly man, broad-minded and full 
of the live-and-let-live spirit. 

Unlike many business leaders, he has 
no fears for the younger generation 
and its fitness for carrying on the good 
work he has begun. Forty-four of the 
forty-five Snodgrass stores contain 
meat markets, and in all of them young 
men are being trained to the business. 

Meat Butcher vs. Meat Salesman. 


No haphazard methods of training 
are employed, nor is it considered 
sufficient—or even paramount—that 
thorough experience in meat cutting be 
gained. “The meat business of today,” 
Mr. Snodgrass says, “is not so much 
one of meat cutting as of meat mer- 
chandising. It is ‘over the counter’ that 
counts! 

“The day of the meat butcher is gone. 
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At Your 
SNODGRASS 
STORE 


THEY SEE! THEY COMPARE! 
THEY COME BACK! 


FOR QUALITY 


Fruits, Meats 
Groceries 
—AND— 


Fresh Vegetables 
LOW PRICES 


E VER’ Y DAY 
THE WEEK 


QUALITY: PRICE- SERVICE 





FOOD CO. 
SELLS FOR LESS 


TYPICAL AD OF SNODGRASS MARKETS 
While this newspaper advertisement 
bore the words “low prices,” the company 
sold neither cut rate meats nor expen- 
sive fancy cuts. Good grade meats of 
uniform quality and at a fair price, ruled 
in all markets. 
The day of the meat salesman is here.” 

Realizing that salesmanship requires 
intelligence, Mr. Snodgrass makes 
every effort to recruit high school or 
college boys into his stores. These 
boys are put through an 18-month 
training period, at the end of which 
time—if the boy is at all promising— 
the company can guarantee him a 
salary of $35 or $40 a week. 

This training is never left to the old- 
time butchers. As Mr. Snodgrass says, 
“The old-time butcher will not train a 
boy properly. He himself was trained 
in the old-fashioned idea of apprentice- 
ship, giving the boy the dirtiest jobs 
to be found, without any real training 
attached to them. 

“But when you train high school and 
college boys you cannot treat them that 
way and meet with success. They are 
quick to grasp things, but they want 
a fair opportunity to learn how to sell. 

“And, since selling is today the most 
important factor in food retailing, we 
make every effort to give them that 
chance.” 


A New Apprenticeship Idea. 


Every new employee of the Snod- 
grass markets must go through this 
same 18-month training period, whether 
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he has had previous experience in meat 
retailing or not. 

The old methods no longer hold. It 
used to be that there would be one 
apprentice to a 5-man meat shop, the 
other four being experienced men. 

Under the Snodgrass system a 5-man 
market will consist of one beginner, one 
1-year training man, one man just fin- 
ishing the training course and two 
experienced meat men. 

As the men finish their training they 
are not held in the city or town in 
which they learned the business. They 
are sent out to any one of the 45 mar- 
kets of the chain, to fit into the per- 
sonnel scheme wherever they may be 
needed. 


Training the Trainers. 


The company has found that the man 
trained in the market of a small com- 
munity can perform his job in a large 
city market better than the man from 
a large market can operate in a small 
one. 

The policy of the company is to 
watch the trainers as closely as the 
men or boys being trained, to be sure 
that the latter do not become dis- 
couraged. 

So successful have the training 
methods been that men can leave the 
organization and earn $50 to $60 a week 
as meat merchandisers. To be sure it 
not infrequently happens that after 
men have spent their training period 
in the Snodgrass organization they 
seek employment elsewhere. Almost 
invariably good reports have been re- 
ceived of these men, and they often 
drift back into their old organization 
finding it the best after all. 

One of the company’s practices par- 
ticularly attractive to the employees 
has been the division of net profits with 
employees in the form of extra com- 
pensation. Under this plan good meat 
men would draw from $500 to $1,500 
in bonus checks yearly. Over $66,000 
was paid out in this way last year. 


Social Position is Stressed. 


The salary received by the Snodgrass 
men is believed to rank favorably with 
that in other lines of endeavor, and to 
guarantee to a man and his family just 
as good a social position in the com- 
munity as that enjoyed by men in other 
businesses or professions. 

The importance of the chain meat 
man’s standing in the community is kept 
in mind, because if his business position 
is not such as to warrant a certain 
social standing for himself and his 
family, it is more than probable that 
he can not be held in the position. On 
the other hand, if this is assured there 
is much less difficulty experienced in 
keeping good men in the organization. 

Mr. Snodgrass feels that the old title 
of “butcher” no longer exists, at least 
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for the meat men in his organization. 
They are “meat merchandisers.” 
Solving a Personnel Problem. 


One of the principal keynotes of the 
Snodgrass policy with young men is to 
“lead them into the business.” Every 
market in the organization makes a 
practice of employing high school boys 
after school, and in the college towns 
many college students find it possible 
to work their way through school by 
doing part time work in the Snodgrass 
market. 

When these boys leave school and 
find themselves faced with the problem 
of finding a job, the Snodgrass organi- 
zation generally receives their first 
consideration. And, since they have 
already been partly trained in the 
company’s policy, they fit into the per- 
sonnel quickly. 

One of the things the company in- 
sists upon is that all employees must 
cultivate a community spirit, to which 
the college trained boy easily adapts 
himself. Mr. Snodgrass is never satis- 
fied with a store manager unless he 
tries to become prominent in his com- 
munity, as an executive of the local 
Rotary or Kiwanis club, or similar or- 
ganization. Every market manager 
must attend and support some church, 
no matter what its denomination. 

The purpose of this, of course, is to 
make Snodgrass employees prominent, 
respected members of their communi- 
ties, thus gaining them many friends 
which make for permanence of the 
business, rather than simply bringing 
in a few more customers. 

Plumbing and the Meat Trade. 


As an example of the opportunity 
which the Snodgrass organization 
offers to ambitious young men, the 
manager in charge of the company’s 
45 markets is only 29 years old, and 
has been with the company only four 
years. Prior to joining the company, 
this man was a contracting plumber. 

To some it might appear that there 
is no connection whatever between 
plumbing and retail meat marketing. 
Mr. Snodgrass, however, thinks below 
the surface. 

He says that the training this 29- 
year old manager had in figuring costs 
and specifications in the plumbing field 
helped him materially when he entered 
the meat business. 

The result of all this thorough train- 
ing is that all Snodgrass markets oper- 
ate on a gross profit of 20 per cent 
on sales. Operating expenses are held 
under 16 per cent, while from 6 to 8 
per cent, is allowed for salaries and 7 
Per cent for general overhead. 

Cut Payroll Costs One-Half. 

One of the ways in which expenses 
have been lowered in the markets is 
by cutting meats ahead, instead of 
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T. F. SNODGRASS. 
Who built a meat chain around men he 


trained from the start. 

during ‘rush hours. As a consequence, 
the stores now are operating on about 
one-half the payroll cost of the aver- 
age chain unit. 

Inventory is taken every two weeks, 
which Mr. Snodgrass feels is better 
than once a week. This, he declares, 
enables a market manager to “shoot 
hard one week and take a profit the 
next,” thus balancing things up and 
keeping the managers from becoming 
discouraged by having to work at high 
tension constantly. 

Mr. Snodgrass does not claim that 
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THIS CHAIN DID NOT STRESS PRICE. 
Even when a new store was opened, 
the Snodgrass Food Company did not 
stress low prices in its newspaper adver- 
tisements. This is something of a de- 
parture from many chain store practices. 
The effort was to attract permanent trade 
rather than occasional “price buyers.” 
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this advantage of the 2-week inventory 
is based on any theoretical accounting 
principles, but it works satisfactorily 
and therefore is continued. 

No Elaborate Window Displays. 

All of the company’s stores are 
painted white with orange fronts, and 
carry the company name prominently 
displayed. However, elaborate window 
displays of meat products have been 
abandoned. One reason for this is the 
climate. 

In Arizona, New Mexico and Colo- 
rado the sun is intense and heat is a 
serious factor, especially in the former 
two states. Meats displayed in win- 
dows there are apt to turn dark quick- 
ly, even where the windows are refrig- 
erated, which plan was tried and dis- 
carded some time ago. 

This climate factor also accounts for 
some elements of store layout. All 
meat markets have refrigerated show 
cases, usually 36 feet in length, and 
these are set from 20 to 30 feet back 
from the window, out of reach of sun 
and heat. 

Large ice boxes with heavy stocks 
are the rule in Snodgrass markets. 
The smallest sized ice box is 8 by 10 
feet; the largest, 8 by 16 feet. 

Quality Above Everything. 

Although every commodity sold in 
the markets bears its price tag, the 
Snodgrass people are not price adver- 
tisers. Frequently their advertise- 
ments in local newspapers carry no 
prices whatever, as shown in accom- 
panying illustrations. 

The policy is always to strive for 
quality advertising, except in the case 
of seasonal or special items. 

It will be evident, therefore, that the 
company seeks at all times—first, last 
and foremost—to build up public con- 
fidence in its stores and the products 
they sell. 

“Good quality meats and intelligent 
service”—that is the slogan on which 
the success of the organization has 
been built. Mr. Snodgrass was not out 
for the long profits, but for a uniform 
margin. 

And this policy of “cutting off the 
peaks” and operating on a steady, uni- 
form level enabled him to gauge his 
business trends more accurately than 
is usually possible. 


Building for the Future. 


In going with the MacMarr organ- 
ization, Mr. Snodgrass plans to broad- 
en the scope of the meat merchandis- 
ing policies he has already pursued 
successfully on his own behalf. There 
are at present some 1,900 MacMarr 
stores, of which it is planned that 300 
and more will shortly contain meat de- 
partments. 

This, of course, means a larger per- 

(Continued on page 33.) 
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Start Distribution of Frosted Meats, 


Fruits and 


Frosted meats, fish, vegetables and 
fruits were placed on sale in 10 food 
stores in Springfield, Mass., on March 
6. The products were frozen by the 
Birdseye process in the plant of Batch- 
elder, Snyder, Dorr & Doe Company, of 
which Frederick S. Snyder, chairman of 
the board of the Institute of American 
Meat Packers, is president. 

The meats included in the initial of- 
fering of frosted foods were porter- 
house steak in two pound cuts; sirloin 
steak in 1 and 2 lb. packages; top 
round steak in 1 lb. p:eces; veal cutlets 
in 1 lb. packages; pork chops, spring 
lamb chops and veal chops each in 1 
Ib. packages; fresh ham roast; pork 
loin roast; spring lamb roast, consist- 
ing of the boneless forequarter; leg of 
spring lamb three-quarter boned; sir- 
loin of beef roast, boneless; rolled rib 
roast of beef; stewing beef; stewing 
lamb; middle cuts of sliced ham; pork 
sausages and boneless pot roast. 

The vegetables included green peas 
and spinach, the peas shelled and ready 
to cook and the spinach thoroughly 
washed and ready for the kettle with- 
out further preparation. 

Red raspberries, loganberries and 
pitted cherries were included among 
the fruits; and blue point oysters, fil- 
let of haddock and fillet of sole, the 
fish. 

All of these foods are frozen in the 
package, having been wrapped and 
packed in sanitary cartons before freez- 
ing. One advantage claimed for all 
Birdseye frozen product is that there are 
no air spaces about the food to cause 
it to dry out and lose flavor. 

It is reported that there has been 
widespread consumer interest in all of 
these frosted products and that sales in 
Springfield depleted supplies in many 
cases, before the stores could be re- 
stocked. 

———de——— 
QUICK FREEZING AT NEW YORK. 

More than one hundred and sixty 
persons attended the divisional meet- 
ing of the Institute of American Meat 
Packers held on March 6 at the Penn- 
sylvania Hotel, New York. The mect- 
ing, which was devoted to discussions 
of quick freezing, followed a similar 
meeting in Chicago, held on Febru- 
ary 20. 

A. T. Rohe, chairman of the New 
York City region, presided. A _ brief 
statement concerning the purpose of 
the meeting was made by Wm. Whit- 
field Woods, President, Institute of 
American Meat Packers. 

A demonstration of quick freezing 


Vegetables 


with the use of solid carbon dioxide was 
given by C. L. Jones, Dry Ice Corpora- 
tion of America. “Essentials in the 
Design of Retail Display and Storage 
Cases for Quick-Frozen Meats” was 
discussed by F. B. Green of Baltimore, 
Md. “Refrigeration Requirements for 
Merchandising Quick-Frozen Cuts” was 
the topic of W. E. Landmesser, of the 
General Electric Company. 

“Problems in the Production and 
Distribution of Quick-Frozen Products” 
were discussed by Clarence Birdseye, 
of Frosted Foods, Inc., Boston. “Our 
Experiences with Quick Freezing Meth- 
ods” were discribed by Ur. Harden F. 
Taylor, of the Atlantic Coast F.sheries 
Company. Discussion followed each 
topic. 

Steaks made from frozen cuts were 
served at the luncheon which was held 
following the close of the morning ses- 
sion. fi 

—- --Qe—— 
CHAIN STORE NOTES. 


First National Stores has severed its 
connection with its wholesale  sub- 
sidiary, the Arthur E. Dorr Co., which 
recently became a part of Batchelder, 
Snyder, Dorr & Doe Co. First National 
has retained all of its retail chain meat 
stores. 

Sales of Safeway Stores for the two 
months ended with February totaled 
$35,893,251, an increase of 18.83 per 
cent over the same period of 1929. 
Sales of Southern Grocery Stores for 
the period at $2,960,000 showed an in- 
crease of 29.3 per cent over last year, 
while National Tea sales at $14,132,782 
showed a decrease of 2.15 per cent from 
the sales of the first two months of 
1929. 

Nathan Strauss, Inc., report sales 
for the month of February, 1930, $703,- 
526 as against $566,074 for the same 
month in 1929 or an increase of 24.9 
per cent. For the first two months of 
1930, sales totaled $1,435,931 as against 
those for the same period of 1929 of 
$1,165,126, an increase of 23.2 per cent. 

Jewel Tea February sales showed a 
decrease of 3.76 from those of Feb- 
ruary, 1929. Sales for the month 
amounted to $1,206,490 compared with 
$1,253,678 last February. 

Sales totaling $36,943,122 are re- 
ported by the Grand Union Company 
for 1929, an increase of 15.5 per cent 
over the 1928 sales. The company re- 
ports a net income of $1,021,385 after 
all charges including federal taxes. 
This is equal after preferred dividends 
to $2.09 a share, against $1.60 a share 
in the preceding year. The balance 
sheet as of December 28 shows current 
assets of $5,734,271 and current liabil- 
ities of $1,359,096, a ratio of 4.22 to 1. 


ee ee 
Watch the “Wanted and For Sale” 


page for business opportunities or bar- 
gains in equipment. 


March 15, 1930, 


FINANCIAL NOTES. 


The net income of the Container Cor- 
poration of America for the year ended 
December 31, 1929, amounted to $774,- 
418, 75 per cent of which was earned 
in the final six months of the year. This 
is equivalent to $40.72 on the outstand- 
ing preferred stock, $2.32 a share on 
the class A common and 52 cents on 
the class B. Current assets at the end 
of the year amounted to $3,814,063 
against current liabilities of $760,619. 

A profit of $1,151,022 is shown by 
Godchaux Sugars, Inc., for the year 
ended January 31, 1930. This is after 
depreciation and interest but before fed- 
eral taxes. Earnings are equal to 
nearly six times the dividend require- 
ments on 28,151 shares of no par $7 
cumulative preferred stock outstanding. 
The company’s fiscal year previously 
ended on June 30. 

A’reported income tax refund of ap- 
proximately $2,317,000 awarded Libby, 
McNeil and Libby is the equivalent of 
about $3.40 a share on 675,000 shares 
of $10 par common outstanding, dis- 
regarding any preferred stock dividend. 
_ Net profit of $448,121, after deprecia- 
tion and federal taxes, is reported by 
the Chickasha Cotton Oil Co., for the 
six months ended December 31, 1929. 
This is equal to $1.76 a share on 255,000 
shares of stock. 


——~ fe --— 

PACKER AND FOOD STOCKS. 

The price ranges of the listed stocks 
of packers, leather companies, chain 
stores and food manufacturers on Mar. 
12, 1930, or nearest previous date, to- 
gether with number of shares dealt jn 
during the week, and closing prices on 
Mar. 5, or nearest previous date: 


Sales. High. Low. —Close,— 
Week ended Mar. Mar. 

Mar. 12. Mar. 12.- 12. 5. 
Amal, Leather. 900 3% 3% 34 2% 
De. Pid...«.. Ti) eel ae eae ee 25% 

Amer. H. & L. 500 a4 5% uo 5 
a See 30U 32 31% 31% 30% 
Amer, Strs..... 8u0 bz 52 52 50% 
Armour A...... 6,100 o% 5% 5% 5% 

Me Serre 8 3% 3 3 3 
eS See 1300 58% 58 58 60% 
Do. Del. Pfd. 1,300 15% 75 75 77% 
Beechnut Pack. 100.5 65 65 654 

SOUL, MiGs! ceG - cheese saned< eeante 

Chick. C. Oil... 300 26% 26% 2% 26% 
Childs Co. ..... 6,400) U8 tl 63 6344 
Cudahy Pack... 1700 45% 45% 45% 45% 
First Nat. Strs. 8,900 d3,, 52 o24% 55% 
Gen. Foods ...31,100) 52 o1 Sly 52% 
Gobel Co. ..... 5,000 lw 15 1% 15% 
Gt.A.&P.istPtd. 200 117% H75% LITyg 117% 

Do. new..... Flv 234% «232 234% «286 
Hormel, G. A.. 150 29% 274% 27% 32% 


Hygrade Food... 2,300) 10,3 10% 10% 10% 


hroger G. & B.20,100 40% 39% 394 41 
Libby MecNoeill.. 7,950 i9)3, 18% 19 19% 
Mn.) ohn sh. | 6900s, .<aeans ce bebe 18 
M. & H. Pfd.. 1,850 + 38 40 35% 
Morrell & Co.. 2,100 oo 68% 684 66 
Pi en Ms loves, ade aeeka| adele 17% 
a a 100 3% 3% 3% 3% 
Nat. Leather... 2.0 1% 1% 1% 1% 
Nat. Toa ..... 3,300 33% 35% 35% 37 
Pre. & Gamb.. 3,300 66 65% 66 67 
Rath Pack..... 600 25% 2% 254% 22% 
Safeway Strs.. 9,100 103% 101% 101% 100% 
Do. 6% Pfd.. 350 96% 96% 9% 97 
Do. 7% Pfd.. 230 108% 108% 108% 108 
CE TUERE kbs wees gute Serna. > ead 24 
Strauss-R. Strs. 2,600 173, 17 17% 16 
ae eee mere ype 125 
Do, Intl. .... 8,300 32 32 32 32% 
Trunz Pork .... © 400 9 25 24% ,24% 20% 
7. i NL Fase. aacwansienees senor 40 
U. S. Leather... 3,100 9% 9% 9% 8% 
IO. . Bis.ocae ses Be 18'4 18% 18% 16% 
Do. Pr. Pfd.. 200 80% 80% 80% 80% 
Wesson Oil ... 2,100 265% 26% 23% 27 
Do. Pfd...... 6:0 54% 54% 54% 538% 
Wilson & Co...  .30 4 4 4 3% 
. -Biecyr's ne 800 8% 8% 84 8% 
Do. PH...... 800 50 50 50 50% 
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Why Buy Corn and Water? 


The “fill” given animals bought on 
public stock yards has always been a 
subject of some discussion. 

Basically it would seem that what 
fill should be is sufficient feed and 
water to keep the animal in comfort 
This is de- 
sirable from a humane standpoint, if 
no other. 


until it goes to slaughter. 


Where hogs are slaughtered on farms 
or locally it is common practice to give 
them only water for 24 hours before 
slaughter, as this empties the intestinal 
tract and facilitates the dressing. 

But as soon as hogs are sent to stock 
yards there is the expectation that they 
will not only receive sufficient feed and 
water for their actual needs, but that 
they should be stuffed with all they 
will take, so when they are weighed to 
the packer he shall be forced to pay for 
just as many pounds of water, corn or 
hay as possible. 

Some idea of the cost of this waste 
was recently shown at one market, 
where figures on hog fill were published 
to show producers the advantages they 
would secure in money received for 
water and corn in the stomach and di- 
gestive tract of hogs sold on public 
markets. 

The average value of fill per hog on 
this particular market was found to be 
$1.05, or $75.60 per average single deck 
car. The calculations were based on 
tests on 11,683 hogs which showed that 
the average fill due to “feed, water and 
rest” was 5.05 per cent of the actual 
weight of the hog. 

Assuming this to be representative 
for the hogs at this market during the 
period under consideration, ‘‘the 1,072,- 
376 hogs actually received were in- 
creased $1,125,944.80 
the amount that would have been real- 


in value over 


ized in selling them without fill.” 

When it is considered that this “fill” 
goes into the packer’s sewer, as no 
really worth-while use has ever been 
found for the contents of the diges- 
tive tract of animals slaughtered, this 
looks like a rather heavy burden for 
the packer to carry on every million 
head of hogs he buys. 

Is it logical for the packing industry 
to be saddled with a burden totaling 
some $45,000,000 to $50,000,000 a year 


31 


for fill on hogs alone? Surely this 
amount could be materially reduced 
without any hardship on the animals. 

Should packers be expected to pay 
for this excess baggage, which the same 
investigator points out will cover on a 
single deck car all yard costs, includ- 
ing feed, yardage, commission, insur- 
ance, inspection and weighing, and in 
addition leave $41.70 for the shipper? 

Livestock “fills” could well be made a 
real target in the process of elimina- 
tion of waste in distribution. 


~- fe 
Scrapping the Obsolete 
Inefficient equipment is wasteful 
equipment. 


When a machine or process is de- 
veloped that will reduce costs enough 
to pay overhead charges and leave a 
profit, other similar machines or proc- 
esses automatically become obsolete. 

It is not uncommon these days to 
learn of manufacturers who have in- 
stalled new equipment throughout, or 
have scrapped old plants and con- 
structed new ones. 
was not that the old 


plants or old equipment could not pro- 


The reason 


duce in sufficient volume, but that with 
them production costs were too high. 

Many a packer is struggling along to- 
day with old and inefficient equipment 
because it is paid for. He figures he 
cannot afford to invest money in new 
and better machinery when the old has 
been written off the books. 

Such reasoning is costly and danger- 
ous. 

As a matter of fact, in many such in- 
stances the packer is paying for the 
new without enjoying the benefits he 
might gain from it. He is paying for 
it through loss of profits up-to-date 
equipment would earn for him, and in 
loss of time and production the new 
and efficient machines would save him. 

The problem in the meat industry, as 
in other industries, is not to produce 
more, but to produce better products at 
less cost. This can be done only by 
watching every item of expense, large 
and small, and by taking advantage of 
every opportunity and appliance to this 
end. Less emphasis needs to be given 
to equipment first costs, and more to 
what investments in better machines 
and methods will produce. 
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Practical Points for the Trade 


(Contents of THE NATIONAL PROVISIONER are copyrighted and may not be reprinted except by permission) 


Smoked Country Sausage 


How is smoked country sausage 
made? An Eastern sausage maker 
says: 

Editor The National Provisioner: 
I have developed a small business on certain 


meat products and so far have been quite success- 
ful. I would like to add smoked country sausage 
to my line. Can you give me a good formula 
with directions? 

There are several ways of making 
what is known as country style smoked 
sausage. In some sections of the coun- 
try this is made of all pork, stuffed in 
hog casings which are not linked off, 
and the product is given a slow cold 
smoke. Usually this sausage is sea- 
soned only with salt, pepper and pos- 
sibly a very little onion. 

In other sections the same sausage 
meat is used, but the product is made 
in links about 3% in. long. 

The product may be made either of 
all pork or a combination of pork and 
beef. In the latter case it is usually 
called “country style smoked sausage.” 
If all pork meat is used it can be sold 
as “smoked pork sausage.” 


Formula.—Following is a formula for 
making this product of all pork. 

Meats: 

100 Ibs. strictly fresh pork trim- 
mings, 85 per cent lean and 15 
per cent fat. 

Seasoning: 

2 Ibs. 8 oz. salt 

10 oz. granulated white pepper 

4 oz. granulated sugar 

1 oz. ground nutmeg 

% oz. ground ginger 

2 oz. nitrate of soda or saltpetre. 

In some sections of the country this 
sausage is preferred without nutmeg 
and ginger. 

Carefully inspect pork trimmings to 
see that they are strictly fresh. It is 
advisable to retrim, removing blood 
clots, gristle and hair. Be sure that 
the proportions of lean and fat as 
specified are carried. 

Grinding and Mixing.—Grind pork 
trimmings through 5/32 in. plate of 
hasher. Put in the mixer, adding sea- 
soning and not more than 10 pounds 
crushed ice. Mix for about three 
minutes, so that seasoning and water 
are evenly distributed through the 
meat, and take to the stuffing machine. 

Stuffing.—Stuff in medium hog cas- 
ings, linked in double links, 342 inches 
in length, knotting ends of casings to 
prevent meat from dropping on trucks 
or floor. Trim off all scrap ends of 
casings on the outside of knot. 

The scrap meat on the bench must 
be handled promptly and mixed with 


the meat stock in the truck, and not 
allowed to remain on the bench any 
length of time, as it will deteriorate. 
Be sure that no scrap casings are 
mixed with it. 

Carefully puncture the casings to 
prevent air pockets. 

Hanging.—The sausage must be hung 
on the truck promptly as linked. When 
the truck is filled to capacity, put under 
an overhead cold water spray and let 
the spray run for several minutes, to 
thoroughly remove grease and sediment 
on the outside of the casings. If not 
equipped with spray, shower the prod- 
uct with cold water, using pails. 

Spread on trucks in the cooler or in 
hanging sections and allow to hang 
overnight at a temperature of 36 to 40 
degs. The following morning hang in 
natural temperatures for about two 
hours to dry off before smoking. 

Smoking.—Carry in slow cold smoke, 
say 100 to 110 degs., for about four to 
five hours. This product does not re- 
quire a heavy smoked color. 

After smoking, take to the sausage 
storage cooler at a temperature of 45 
to 50 degs., and allow to hang for about 
two to three hours until cooled off. 
Pack either in cartons or wooden boxes. 


Do not pack the product in anticipa- 








Making Dry 
Sausage 


It is only recently that these 
delicious products have been 5 
made to any great extent in this 
country. Special air conditioning 
apparatus is needed, as definitely 
controlled temperatures and hu- 
midities are essential, especially 
in the hanging room. 

A recent illustrated article in 
THE NATIONAL PROVISIONER dis- 
cussed operating conditions, tem- 
peratures and humidities needed 
to make dry sausage. It fol- 
lowed the product from the stuff- 
ing bench clear through to the 
sales end in a most complete 
fashion. 

Reprints of this article may be 
had by filling out and mailing the 
following coupon, together with 
5c in stamps. 


Editor The National Provisioner, 
Old Colony Bldg., Chicago, Ill. 
Please send me your reprint on 
“Making Dry Sausage.” 
—_ not ® subscriber to THE 
NATIONAL PROVISIONER. 


Se weieawe ses wast DN. coy és ad 
5c in stamps enclosed. 




















tion of orders. Regulate manufacture 
in accordance with sales demand. 

If desired, country style smoked 
sausage can be manufactured and 
shipped under an approved brand, such 
as “smoked link sausage,” using a por- 
tion of boneless beef in the formula. 
This would be advantageous, as the beef 
produces a better and more lasting 
color. 

Beef and Pork.—If both beef and 
pork are used, a good combination is 
75 per cent lean pork trimmings and 
25 per cent finely chopped boneless 
chucks. 

Grind and chop the boneless chucks 
the day previous, using just enough 
salt and crushed ice to carry the meat, 
adding 2 oz. of saltpetre per hundred- 
weight of fresh beef. 

Then carefully spread in the truck 
and allow to chill over night in cooler, 
at a temperature of 36 to 38 degs. F. 

The following morning mix the chilled 
chopped beef with the fresh ground 
lean trimmings and add seasoning. 

The handling from this point on is 
identical with the method of handling 
outlined for all-pork sausage. 


oo oo 
Rusted Rendering Tanks 


What makes rendering tanks corrode 
inside? This condition appears to be 
not uncommon, and a renderer writes 
as follows regarding it: 

Editor The National Provisioner: 

A number of our rendering tanks are badly 
corroded inside. In some cases this is below the 
level of the liquid; in other cases it is above. 
The joints were attacked in many cases. Can 
you tell me what causes this? 

Corrosion such as this inquirer has 
trouble with is caused by organic acids 
which are formed in connection with the 
heat, moisture and steam from the ma- 
terial being rendered. These acids eat 
and pit the steel. 

Such corrosion seldom happens below 
the liquid level unless tanks are not 
fully charged. 

If it were possible to use a butt 
welded tank this could be avoided as 
there would be no place for these gases 
to accumulate. Sometimes rivet heads 
are eaten off by these gases and in such 
cases the life of the tank can be pro- 
longed by building the heads up with 
steel. This is expensive but is usually 
worth it for the additional wear, even 
though this is not long. 

When tanks become badly corroded 
they should be removed and new tanks 
installed. Insurance inspectors require 
this as a safety measure. 
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Freezing Cured Hams 


A small packer asks if it is practical 
to place cured hams in the freezer. He 
says: 

Editor The National Provisfoner: 

Kindly advise if it is practical to place cured 
hams in the freezer and leave them there until 
they are needed for smoking. 

Will freezing cured hams have any effect on 
their flavor and quality? 

How should these hams be thawed and handled 
before being smoked? 

Freezing of cured hams will not affect 
the quality and flavor, but the storing 
and contact with the air in the freezer 
is likely to have an effect. This is 
what is called “freezer burn.” 

The experience of some packers who 
have stored cured meats in the freezer 
has been that there is some trouble with 
rancidity. This is not evident in the 
cured and smoked product but develops 
only when the meat is cooked. This 
makes a particularly troublesome con- 
dition as it is likely to result in loss 
of trade without the producers know- 
ing why. 

It would be better to pack these hams 
just as tight as possible into tierces 
and cover with a 40 to 50 deg. plain 
pickle. The tierces are then stored in 
the lowest temperature available, at 
least 10 degs. above zero. Don’t let 
the product stay in the pickle in the 
storage freezer any longer than can be 
avoided. 


When the packer is ready to smoke 
these hams they may be thawed out in 
a 50 deg. warm pickle. This pickle can 
be quite warm when the hams are put 
in as they will cool it down quickly. 
The hams should be defrosted to an 
inside temperature of 38 degs. 

Throughout the defrosting process the 
pickle should be kept thoroughly agi- 
tated with air. After the hams are de- 
frosted they are handled just as any 
S. P. ham would be. 


——_d—__- 
Sour Bone Marrow 


A meat dealer asks the cause of 
spoiled marrow in hams. »He says: 
Editor The National Provisioner: 

What causes the marrow in hams to spoil? 
They come out of cure seemingly O. K. and the 
meat clear down to the bone is good, but when 
the bone is cut the marrow is spoiled. 

Spoiled bone marrow is due to in- 
sufficient chilling of the hogs before 
cutting, or of too high temperature in 
the center of the hams when they go 
into cure. In this case the meat itself 
was fully chilled as it was all right 
when it came out of cure, but the chill 
had not penetrated to the bone marrow. 

Hogs should be chilled quickly and 
thoroughly and hams should have a 
bone temperature of 35 degs. before 
going into cure. 


THE NATIONAL PROVISIONER 








Operating Pointers 


Por the Superintendent, the En- 
gineer, and the Master Mechanic 














PAINT IN THE PLANT. 

Appearance of a workroom can be 
made inviting or uninviting, light or 
dark, depending on the paint used. 

White paint usually gives the best 
results, according to a recent bulletin 
of the National Safety Council. Paint- 
ing all parts of tool rooms and tool 
cribs white has been found very benefi- 
cial. It is not hard on the workers’ 
eyes. 

In this connection, attention must be 
given to possible glare if either the 
natural or artificial light is of high 
intensity. 

A retired officer of the U. S. Navy 
has said that the use of white paint 
aboard ships had a good physiological 
effect and enabled the navy to maintain 
a reputation for clean ships. . This 
officer has had the opportunity to intro- 
duce white paint in other places and 
reports that it has great value, not 
only in keeping things orderly but also 
in keeping them clean. 

Use of light colored paint on inside 
walls increases the amount of light. 
Painting the ceilings and walls sur- 








Figuring Smoked 
Meat Costs 


What does it cost to smoke 
meats? 

How do you arrive at such a 
cost? 

Have you an accurate method 
of figuring your cost, all the way 
from the loose cured meats to 
the finished product — wrapped, 
packed and ready to ship? 

Do you figure in everything, 
including shrinkage, labor, op- 
erating costs, overhead, supplies, 
etc. 
In arriving at smoked cost 
from cured do you divide price by 
yield, or multiply by shrink? 

There is a right and wrong way, 
and the latter will cost you 
money. 

THE NATIONAL PROVISIONER 
has made a reprint of its infor- 
mation on “Figuring Smoked 
Meat Costs.” It may be had by 
subscribers by filling out and 
sending in the following coupon, 
accompanied by a 2c stamp. 


The National Provisioner: 
Old Colony Bldg., Chicago, I[Il. 


Please send me reprint on “Fig- 
uring Smoked Meat Costs.” 


Enclosed find a 2c stamp. 
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rounding stairways a light color helps 
workers to avoid accidents. They can 
more easily see their way, especially at 
twilight. 

A dark corner is an invitation for 
dirt to collect. Painting the corners 
white will encourage cleanliness and 
will insure them being kept clean by 
the employees whose duty it is to keep 
the building clean. 

Workmen are always more careful 
when the dirt shows. In some instances 
machines have been painted a light 
color, and records show that workmen 
keep such machines in better condition 
and that there is less spoilage of mate- 
rial being processed. The whole tone 
of workmanship is better when machines 
are painted light color, even when they 
become soiled for one cause or another. 

Different colors have various physio- 
logical effects on workers. It is on 
record that one office was painted a 
light blue after being a light yellow 
for two years. Immediately employees 
in that office complained of feeling cold. 
Temperature records of past years 
would not substantiate this feeling, and 
it was necessary to increase the amount 
of heat several degrees before the em- 
ployees could be satisfied. A change to 
the former color was followed by the 
entire disappearance of the chilly 
feeling. 

In another case, women employees 
objected strenuously when steel trays, 
painted black and weighing about 60 
lbs. when filled, were substituted for 
wooden trays weighing 47 lbs. New 
steel trays were then provided. These 
were identical with the other steel trays 


except they were painted olive green. 
The complaints stopped at once. 


BUILDING A MEAT CHAIN. 
(Continued from page 29.) 
sonnel problem than he has as yet dealt 
with. To meet it he plans to engage 
a personnel man solely to visit col- 
leges and other schools to interview 
and induce likely men to enter the 
MacMarr organization and take the 
training course prescribed for all new 

employees. 

While the Snodgrass Food Co. has 
achieved notable success in the past 
21 years, Mr. Snodgrass does not at 
all feel that the chain store will crowd 
enterprising independent retailers out 
of the picture. Rather, he says: 

A Broad Point of View. 

“No intelligent retailer, pursuing a 
wise merchandising policy, need fear 
the chains. The modern progressive 
idea- and tendency is toward food mar- 
kets, rather than merely groceries or 
meat markets. 

“The independent retailer who real- 
izes this and wisely adapts himself to 
it has nothing to fear. I, myself, 
would feel confident of making a suc- 
cess in such a store anywhere.” 
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Courtesy of John J. Felin 
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More than 
a Wrap... 





ee is more than a 

wrapping. 

It is a merchandising aid of the utmost 
usefulness. 

It is 100% transparent. 

It makes better displays possible. 

It assures complete protection against 
dust, dirt and contamination. 

It best expresses the individuality of each 
product. 

And Cellophane wrapped meats sell with 
minimum amount of time and sales effort. 

Our Package Development Department 
will welcome an opportunity to help solve 
your individual packaging problems. Du 
Pont Cellophane Company, Inc., 2 Park 
Avenue, New York City. 


Cellophane is the registered trademark of Du Pont Cellophane Company, Inc., to designate its transparent cellulose sheeting. 
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A Page for the Packer Salesman 


Putting in the Time 


To the Best Advantage Important 
in Meat Sales Work 


A wholesale grocery house has 
reduced the number of its ac- 
counts from 3,500 to 1,400, with 
a subsequent increase in sales vol- 
ume. 

One salesman with this firm 
was calling on 201 accounts less 
than two years ago. His monthly 
sales average was $6,000. He was 
required to reduce the number of 
accounts to 46, and later of his 
own accord cut this number to 28. 
His monthly sales today average 
$14,000. 

When a salesman tries to serv- 
ice too many accounts the chances 
are that he will secure only a part 
of their business. Intelligent at- 
tention to the more profitable ac- 
counts will bring in greater vol- 
ume. 

Meat salesmen rarely have the 
time to call on all of the meat buy- 
ers in their territory. Many try 
to do so, and in their rush and 
hurry overlook much _ profitable 
business. 

In the following article an old 
timer in the meat game suggests 
to the new salesman that instead 
of trying to see and talk to every 
prospect he go after the better 
accounts first. Later he can fig- 
ure ways and means to get the 
smaller ones. 


Editor THE NATIONAL PROVISIONER: 

In the March 1 issue of THE NATIONAL 
PROVISIONER there was published a let- 
ter from a meat salesman asking for 
information on ways and means to re- 
duce time lost waiting to see customers. 
He expressed the thought that if he 
could reduce this waiting time he would 
be able to get in more calls each day 
and thus make a better showing. 

He is right. Every meat salesman 
loses considerable time each day wait- 
ing to talk to customers. So do sales- 
men in every other line. The subject 
has been discussed times without num- 
ber, and as far as I know a workable 
solution never has been suggested. It 
is one of the drawbacks in the selling 
game. Every salesman must put up 
with it. F 

The correspondent is, I imagine, new 
in the selling game. When I first 
started on the road for my firm this 
wasted time worried me. And I have 
talked with many others starting out 


who felt the same way. Gradually, 
however, one comes to accept it as part 
of the work. When this stage is ar- 
rived at, one thinks less of saving this 
time and more of putting in the work- 
ing day to the best advantage. 

The law of averages is important in 
meat selling. The more calls a sales- 
man makes the more meat he will sell. 
And if he could save the time wasted 
while waiting to talk to customers he 
could get in more calls and sell more. 
But if he can’t get in more calls, why 
not better the situation by spending the 
time available to the best advantage? 
By all means get in all the calls pos- 
sible, but pick the calls. 

$100 Order Vs. $10 Order. 

It takes little longer to sell a dealer 
a $100.00 order than a $10.00 order. 
Why waste time on the $10.00 order, 








The Sales Manager says: 


Extracts from letters written by 
a wide-awake young packer sales 
manager to his men. 








WRAPPED MEATS A CERTAINTY. 
Some retailers are asking where the 
packer will “get off’ when quick- 
frozen, wrapped and packaged fresh 
cuts come on the market in volume. 

The meats will bear the label of the 
packer who produced them. He knows 
the value of uniformly good quality in 
foods, and the harm poor quality would 
do him. It would be foolish for him 
to put under his brand anything that 
might cause dissatisfied customers. 

His idea will be to instill such con- 
fidence in the minds of housewives that 
they will have no hesitancy at all 
about the goodness of his brands. 

The retailer and the customer will 
benefit from meats in consumer pack- 
ages, but will not the packer shoulder 
the grief? 

Perhaps he will in numerous cases. 
But it goes a little further than this. 
Most packers feel that meat in con- 
sumer packages will be a good thing 
for the meat industry as a whole. And 
what is good for the industry certainly 
will not injure the packer. 

Most packers see the handwriting 
on the wall. Few doubt that wrapped 
and packaged meats will some day be 


staple articles of merchandise. Whether 
packers like this new trend in mer- 
chandising is of little interest at the 
moment. It is coming and they are 
preparing to keep step with the pro- 
cession. 

READY RAPPED RALPH. 


therefore, when the time might be spent 
to get the $100.00 order? 

By this I do not mean that the small 
dealer should be deliberately passed up, 
but that the salesman should put in 
his time where it will produce the great- 
est volume of profitable sales. 

In my territory I do not have the 
time to call on all buyers of meat. Nor 
do I make the attempt to do so. I have 
some customers I do not call on oftener 
than once a week. The remaining days 
I take their orders over the telephone. 
Others of my customers I see daily, and 
I always have time to call on and talk 
to prospects who buy in large quan- 
tities. It is easier to service a few big 
buyers than a multitude of small ones, 
and it is more profitable. 

The problem is to line up one’s terri- 
tory so that it can be worked to the 
best advantage, to spend the time where 
the most profit is and to handle “pick- 
up” orders by telephone as much as pos- 
sible, making a call only occasionally. 

Some small accounts will be lost un- 
der such a method, but usually the loss 
is not serious and the gain in business 
from the larger accounts more than off- 
sets it. And gradually, as one gets 
his territory in shape, as he learns cus- 
tomers’ buying habits and how to get 
over the ground to the best advantage, 
opportunity for devoting more time to 
the less profitable accounts will grad- 
ually present itself. 


Yours very truly, 
OLD TIMER. 


GETTING OUT OF THE RUT. 

One meat salesman who has a rec- 
ord of getting considerably more than 
his share of the business, says he finds 
the advertising department of his firm 
the best source for new selling and mer- 
chandising ideas. 

“Nothing will liven up a sales pres- 
entation like putting over a new idea. 
It is like recharging a run-down bat- 
tery, and one of the best sources of new 
ideas is the advertising department. 

“I have always made it a practice 
to call on .the advertising department 
and talk with the people in it at every 
opportunity. Nearly everyone like to 
read advertisements. 

It is worth much for the salesman to 
know the man who creates the copy— 
and the advertising appeal. He doesn’t 
use all his knowledge or give all the 
facts in one ad. He has much worth- 
while stuff in store, and the salesman 
can get it if he will make the effort. 

“I find that a visit to the advertis- 
ing department gets me out of the rut. 
It peps me up and gives me ideas and 
suggestions that enable me to approach 
my customers and prospects with re- 
newed confidence and enthusiasm.” 
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CLOSING HOG FUTURES. 


Trading in hog futures began at Chi- 
cago on March 1, 1930. The following 





quotations show each day’s closing 
markets: 
SATURDAY, MARCH 8, 1930. 

Light.* Medium. Heavy. Uneven. 
coe eee ee ey ee eee 
er eee Pee eee 
BE sccoseces BEUED ccccce “SERED = cbesse 
i stersees ebby <e6eeee  Sverse a0vses 
Dt pesakahas, Sens braves . eesess 

MONDAY, MARCH 10, 1930. 
To arrive..... _ $10.50 err 
March epee ec00es seseoe eevee 
BME -wsedense CRRA cascen. sasexn §  asneces 
i: satebepss iscsi) . ShbbSe 8 “Seebee: 9 ebeeoe 
DES: Geeecesen weae, Saeete  <covess  °dnces 
TUESDAY, MARCH 11, 1930. 
To arrive..... Sas $10.55 Fe aeyere 
BRER. -veccece SOSe). (epeted ssesee 
CO 7a SR ee een. fee aes p 
_ Oe OS ia | ae 
is »esusbes Sikes) |. eebeas 
WEDNESDAY, MARCH 12, 1930. 
To arrive..... nk “aabest ) Saskdee’” “aheon 
March ....... ieha-s = beboee % -abphas. - -wekie® 
ne —csavcsea $11.30 $10.20 
 dchiksab oe ee.) -Sabswa.  esesee 
Sept. 2ePs = eebees = s ean ww 00 
THURSDAY, MARCH 13, 1930. 
To arrive..... $11.00 $10.20 
3 A ane  c800ee #00000 06060 
CS eS ddan 10.00 
| eae Pe -tabhs 7 Gitahe ) wesnsis 
ic: Néstesdal sane  .-co0ees 
FRIDAY, MARCH 14, 1930. 
(3 
Speeds ees 60 $10.25 oeciee 
SRS UUM ac | bag eee > hese 





*Light hogs—not less than 170 Ibs., nor more 
than 210 lbs. Medium hogs—not less than 210 
lbs., nor more than 260 lbs. Heavy hogs—not 
less than 260 lbs., nor more than 310 Ibs. Un 
even weight hogs—averaging not less than 200 
lbs., nor more than 280 Ibs.; excludes hogs weigh 
ing under 160 lIbs., or more than 330 Ibs. Carlot 
—16,500 Ibs., with a variation not in excess of 


1.500 Ibs. 
fo. 
CANADIAN LIVESTOCK PRICES. 
Summary of top prices for livestock 
at leading Canadian centers, week 
ended Mar. 6, 1930, with comparisons, 
as reported by the Dominion Live Stock 
Branch: 
BUTCHER STEERS. 
1,000-1,200 Ibs. 








Week Same 
ended Prev. week, 
week. 1929. 
Toronto $10.35 $10.00 
Montreal 10.50 10.00 
Winnipeg 10.25 9.50 
Calgary . 10.00 
 bincnsskushes se 10.00 10.00 
|. ee 9.00 9.25 
2 SR ae 9.25 9.50 
PR Waitesadsadeec 9.50 9.50 
VEAL CALVES., 
SED -chitcngu ine spade $15.00 $15.00 $17.00 
Ee 14.50 14.50 14.25 
oS ake wishes soe 15.00 15.00 14.00 
DT <s5 o<eeseveun sch 15.00 14.00 12.50 
EL bn be 5.s.0005 06 13.00 13.00 14.00 
Reenee AMbert ........:. kas <> 9.00 
OS eae 13.00 13.00 12.00 
Saskatoon . 12.00 13.00 12.00 
SELECT BACON HOGS. 
PD civhsweGwasewwey $14.50 $12.00 
DE cis snensedneee 4.50 11.90 
DEE “eivwies0%enws ox 11.00 
ea 11.25 
ear 11.10 
Prince Albert 11.00 
Moose Jaw 10.90 
Saskatoon 10.80 
GOOD LAMBS. 
eres ee $13.00 $13.50 $15.50 
OS OR ree 10.50 11.00 11.00 
P< neh seen ns 04% 11.00 10.75 13.00 
SS 11.00 11.00 12.50 
CT icias espn ssa ee< 10.50 11.00 13.00 
Prince Albert ....... 8.75 8.50 10.50 
Moose Jaw ......... 9.50 10.50 12.30 
Saskatoon been ovee 


THE 


Government Storage Stocks 

Normal increases were recorded in 
stocks of frozen and cured meats and 
lard during February, according to the 
report on storage stocks as of March 1, 
issued by the U. S. Bureau of Agri- 
cultural Economics. 

Stocks of frozen pork increased ap- 
proximately 37,000,000 lbs. and com- 
pare favorably with the five-year aver- 
age on March 1. Dry salt meats cured 
and in process of cure increased some 
7,000,000 Ibs., while pickled meats 
showed a gain of over 50,000,000 Ibs. 
Lard stocks increased 20,000,000 lbs. 

Pickled meats in process of cure are 
slightly higher than the five-year aver- 
age figure of March 1, while dry salt 
meats in storage are considerably 
under the average. Lard stocks are 
more than 7,000,000 lbs. less. 

The quantity of meat going into the 
freezer and into cure during February 
was slightly less than that in Febru- 
ary, 1929. 


While stocks on March 1 compare 
favorably with those of a year ago, 


slaughter under federal inspection dur- 
ing the month showed a decline of 842 
per cent or approximately 375,000 hogs, 
from that of last February. 


All stocks compare favorably with 
the five-year average. In three of 
those years, however, the total stocks 


were below those of the current year, 
and hog slaughter was about 4% per 
cent larger. 

Stocks on hand in the United States 
on March *t, compared with those of a 
month ago and the five-year average on 
March 1, are reported as follows: 











Mar. 1, Feb. 1, 5 Yr. Av 
1930. 1930. Mar. 1 
Lbs. Lbs. Lbs. 

teef, frozen... 69,482,000 72,692,000 65,05: 
Beef, cured.... 14,282,000 14,240,000 12,956,000 
Beef, in process 

of CUFe...... 11,592,000 12,088,000 11,800,000 
Pork, frozen... 215,942,000 178,695,000 216,864,000 
Pork, dry salt 

, — 63,095,000 53,178,000 71,713,000 
Pork, dry salt 

are 60,961,000 63,115,000 75,573,000 
Pork, pickled 

Cured ....... 181,881,000 147,984,000 168,640,000 
Pork, pickled in 

errr 261,828,000 244,139,000 © 717,000 
Lamb and mut 

ton, frozen.. 5,411,000 4,667,000 3,397,000 
Meats, Miscel 

laneous 90,127,000 89,144,000 75,658,000 
tree 112,715,000 92,171,000 120,024,000 


PORK PLACED IN So = 
FEI 


OR FROZEN DURING 
ARY. 


Feb., 1929. Feb., 1930. 
bs. Lis. 


Peck, @00808........+ . 91,607,000 82,134,000 
ee ary salt placed in 

GED cane cctcovaresreces 64,970,000 
Park pickled pli 186,830,000 
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PORK AND LARD PRICES 
Average wholesale prices of fresh and 
cured pork products, lard and com- 
pound at Chicago and New York for 
February, 1930, with comparisons, are 
figured by the Chicago office of the 
U. S. Bureau of Agricultural Economics: 
FRESH PORK CUTS. 








Chicago. New York. 

Feb., Feb., Feb 

Loins 1930. 1929. 1929 
8-10 lb. av.. . 921.42 $19.62 $19.69 
10-12 Ib. ay 20.76 19.02 19.44 
2-15 lb. av - 19.51 18.18 18.46 
16-22 Ib. av 17.11 17.20 17.29 

Shoulders, N. Y. Style, Skinned, No. 1. 

6-13 th. QV...4-% 14.71 16.94 16.34 






CURED PORK CUTS, LARD 
SUBSTITUTES 
Smoked, Regular ie. 1. 


AND LARD 


Hams, 
8-10 lb. av. 
10-12 Ib. av 
12-14 lb. av 
14-16 Ib. av 


25.88 
> 
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Hams, Smoked, Regular No. 2 
8-10 Ib. av...... 25.00 2 
S02: Th. MY. on sss 25.00 
12-14 Ib. av...... 25.00 
14-16 Ib. av... 24.75 
Hams, Smoked, Skinned, No. 1 
16-18 lb. av...... y 26.62 2 t 
18-20 lb. av...... 27.75 26.12 26.88 
Hams, mee. Skinned, No. 2. 
16-18 Ib. av. 24.12 22.50 
18-20 lb. av...... 2 23.50 22.00 
Bacon, Smoked, No. 1 (Dry Cure) 
me Oe A 31.50 28.35 5 
8-10 lb, av.. . 80.358 28.38 
Bacon, Smoked, . P. Cure). 


No. 1 (S 


27.25 


$-10 lh. av...... 





10-12 Ib. av...... 26.25 
Picnics, Smoked, No. 
£. 6 We OWsen ccs 18.38 16.20 


Fat Backs, D. 8. 


2-14 i, BY...... 14.50 13.38 
Lard, ref. hard 

wood tubs ..... 12. 12.75 
Lard, ref. 1 |b. 

cartoms ..... -. 19.09 
Lard substitute, 

hardwood tubs... 11.12 12.94 

ge - 


STOCKS 








21.75 

21.00 
i. 

18.00 


Cured, No. 1. 








19.22 
19.22 


14.70 


IN COLD STORAGE. 


The figures for storage stocks of pork 


and lard since 1926 to 


are as follows: 


1926. 






































March 1, 














Frozen 8S. P. D. A. 
pork. pork. pork, 
Lbs. (000 omitted). 
Jan ke 119,617 
Feb ‘ 138,005 
Mar 345 ‘661 144,071 
Apr 346,049 = 151,286 
May 338,905 140,324 
June 320,305 136,801 
July 334, 305 
Aug 3 
Sept 
Oct 
Noy 
Dow 
1927. 
Frozen 8S. P. D.S. 
pork. pork. pork, 
Lbs. (000 omitted). 
Jan. 306,904 6S 4 
Keb. i 86,¢ 
Mar. 101, 156 
Apr. 124,714 
eer “204. 608 129,637 
BE chat aes 211,496 2,48 143,092 
July .220,685 444, 778 167,248 
Aug. 2 185,963 
Sept. 407, 5 178,121 
Oct. 341, 460 140,417 
Noy. f 2 100,646 
Dex . 65,640 27 77,145 
1928. 
Frozen S. P. D. 8. 
pork. pork. pork. 
Lbs. (000 omitted). 
Jan, iD 370,442 119,497 
er ee 460,266 159,769 
ener 2 496, 478 177,887 
RE Wilbea kes 403 496, 178,012 
May j 480/000 173,652 
June 459,878 169,663 
July 453,342 174,969 
Aug. 408,998 164, 473 
Sept, : 15 
Oct. 2% 
ee eee 66.049 2 101,173 
BOO, ave vasvans 66,595 29% 101,188 
1929. 
Frozen §. P. 
pork. pork. 
Lbs. (000 omitted). 
Jan. ‘ 
Feb. 
Mar. 
Apr. 
May 
June 171. yt 0 
July 163,805 
Aug. 72,28 
Sept. 
Oct. 5 
DE cw eek one eee TE 5910 304,400 
Os oi sce be nue 84,667 316,280 
1930. 
Frozen S. P. D.S. 
pork. pork. pork. 
Lbs. (000 omitted). 
Jan .145,078 368,126 107,782 
Vee ee 178,766 392,915 116,568 
Mar ..215,942 448,709 124,056 


1930, 


Lard. 


42,475 
64,187 







Lard. 


49,992 
69,495 
77,108 
92,090 





118,174 
71,609 
45,503 


Lard. 


83,780 
121,354 
164,755 
164,508 
173,088 
186,078 
214,465 
204,939 
178,226 
126,810 
82,482 
67,015 


Lard. 


85,217 
140,526 
173,864 
179,428 
184,748 
183,490 
199,699 
203,931 
179,899 
153,690 

99,845 

68,517 


Lard 
82,098 


92,676 
112,715 
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1, 1930, 


Lard. 


42,478 
0 64,187 





1 2,355 


"y 4, 826 


Lard. 


3 49,992 
HY 69,495 
6 77,103 
4 92,090 
7 99,611 
2 111,775 
IS 146,250 
iS =179,029 
1 167,309 
7 118,174 
LG 71,609 
5 45,503 





Lard. 


1 85,217 
sl 140,526 
6 173,864 
179,428 
0 184,748 
0 183,490 
5 199,699 


4 203,931 
9 179,899 
6 153,690 
2 99,845 
2 68,517 
Lard. 
2 82,008 
8-92, 676 
112,715 
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Provision and Lard Markets 


Market Active — Undertone Weak — 
Liquidation Factor—Grain Weakness 
Influential—Cash Trade Fair—Hogs 
Barely Steady—Outward Movement 
Large. 

Considerable activity and a_ weak 
market were the features in hog prod- 
uct, the past week, particularly lard. The 
latter market dropped over 1c lb. from 
the recent highs, the Chicago May de- 
liveries and later months establishing 
new season’s lows. Like many other 
commodities, the declining tendency was 
traceable to unsetttled outside markets, 
with considerable liquidation and sell- 
ing on the slump in grains. The down- 
turns ran into stop-loss orders. These 
carried values off sharply, as the bulk 
of the buying on the breaks was 
limited to resting orders and were 
mainly in the way of profit taking. 

Speculative operators, recently on the 
constructive side, were materially dis- 
couraged by the downward tendency in 
commodities in general. This served to 
check fresh buying power. At times, 
an easier trend in hogs accounted for 
part of the pressure on the market, 
particularly as the western run com- 
paratively was fair. 

The new season’s lows in cotton had 
sympathetic influence in that it placed 
some pressure on the cotton oil market. 
Although the statistical position of 
edible fats, both lard and oil, is com- 
paratively strong, conditions within the 
market itself appeared to have counted 
for little, the trade developing a de- 
pressed state of mind. 


Oil Stocks Smaller. 

Both the visible stocks of lard and 
oil are considerably lighter than at this 
time a year ago. This should give the 
markets an undercurrent of strength, 
but trade demand was not sufficient to 
hold the market without speculative 
support. Cash lard demand was fairly 
good according to all reports, while the 
outward movement was on a good scale 
of late. The official exports of lard for 
the week ended March 1 totaled 21,816,- 
000 Ibs., compared with 15,329,000 Ibs. 
the same week last year. Exports 
from January 1 to March 1 have been 
139,972,000 lbs., against 156,061,000 Ibs. 
the same time last year. 

During that week, 5,267,000 Ibs. went 
to Germany; 5,259,000 Ibs. to England, 
7,719,000 lbs. to Cuba and 3,571,000 lbs. 
to other countries. The exports of 
hams and shoulders for the week were 
515,000 Ibs., against 625,000 lbs. last 
year; bacon, 3,342,000 Ilbs., against 
3,579,000 Ibs. a year ago; pickled pork, 
232,000 Ibs., against 463,000 Ibs. the 
same week last year. 

February slaughter of swine was offi- 
cially placed at 4,034,138 head, com- 
pared with 4,477,633 head in February, 
1929. The slaughterings for the eight 
months ended February were 32,304,674 
head compared with 32,203,504 head 
the same time in 1929. The slaughter- 
ing of cattle in February was 561,211 
head, against 568,622 head last year, 
calves 329,408 head against 311,181 
head a year ago and sheep 1,187,349 
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head, against 953,226 in February, 1929. 
Hog Slaughter Smaller. 

Slaughter of hogs in February was 
nearly 10 per cent under February, 
1929. The prospects of lighter March 
slaughterings than a year ago appear 
to be rather favorable. Since Decem- 
ber, 1929, the tendency has_ been 
towards a domestic slaughter smaller 
than that of a year earlier. For four 
months October-January, 1929-30, total 
inspected slaughter in the U. S. was 
6.3 per cent smaller than for the cor- 
responding months of the 1928-29 sea- 
son. 

A somewhat seasonal upward move- 
ment of hog prices in United States 
markets carried the Chicago average 
for February to 10.6c per 100 lbs. on 
the basis of packers’ and shippers’ quo- 
tations. That price was 4.6 per cent 
above the average for February, 1929. 

The average price of hogs at Chi- 
cago at the beginning of this week was 
10.45c, compared with 10.6c a week 
ago and 11.50c a year ago. The aver- 
age weight of hogs received at Chicago 
last week was 231 lbs., against 229 lbs. 
the previous week, 231 lbs. a year ago, 
and 236 lbs. two years ago. 

PORK—The market was quiet but 
ruled firm at New York. Mess was 
quoted at $30.50; family, $34.50; fat 
backs, $22.00@28.00 

LARD—A fair domestic trade and a 
limited foreign demand was noted, with 
the undertone easier with the futures. 
At New York, prime western was 
quoted at $10.55@10.65; middle west- 
ern, $10.45@10.55; city, 10@10%c; re- 
fined continent, 10%4¢; South America, 
11%c; Brazil kegs, 124%c; compound, 
car lots, 10%c¢; less than car lots, 11c. 
At Chicago, regular lard in round lots 
was quoted at 17%c under May; loose 
lard, 90c under May; leaf lard, 112%c 
under May. 

BEEF—A fair demand and a steady 
market was the feature at New York. 
Mess was quoted at $25.00; packet, 
$25.00@26.00; family, $28.00@29.00; 
Extra India mess, $42.00@44.00; No. 1 
canned corned beef, $3.10; No. 2, 6 lbs. 
South America, $16.75; pickled tongues, 
$70.00@75.00 per barrel. 








See page 44 for later markets. 








BRITISH PROVISION MARKETS. 
(By Cable to The National Provisioner, ) 
Liverpool, Mar. 14, 1980. — General 
provision market dull. Demand very 
poor for A. C. hams and picnics; square 


shoulders in fair demand. Lard im- 
proving. 

Friday’s prices were as_ follows: 
Hams, American cut, 94s; Liverpool 


shoulders, square, 84s; hams, long cut, 
97s; picnics, 73s; short backs, 88s; bel- 
lies, clear, 80s; Canadian, 105s; Cum- 
berland, 97s; Wiltshires, none; spot, 
lard, 53s 3d. 

o— 


EUROPEAN PROVISION CABLES. 


The market at Hamburg shows little 
alteration for the week ended Mar. 8, 
according to cable advices to the U. S. 
Department of Commerce. Receipts of 


lard for the week were 1,550 metric 
tons. Arrivals of hogs at 20 of Ger- 
many’s most important markets were 
83,000, at a top Berlin price of 16.87 
cents a pound, compared with 79,000 at 
18.09 cents a pound, for the same week 
of last year. 

Rotterdam prices were decreasing on 
nearly all stocks; only extra neutral 
lard, extra oleo oil and prime oleo oil 
fair. Tallow, premier jus and vege- 
table oils demand very poor. 

The market at Liverpool was firm. 
American bacon prices increasing. 

The total of pigs bought in Ireland 
for bacon curing was 13,000 for the 
week, as compared with 28,000 for the 
corresponding week of last year. 

The estimated slaughter of Danish 
hogs for the week ending March 7, 
1930, was 90,000 as compared with 
85,000 for the corresponding week of 


last year. 
a 
PORK PRODUCTS EXPORTS. 
Exports of pork products from prin- 


cipal ports of the United States during 
the week ended Mar. 8, 1930: 


HAMS AND SHOULDERS, INCLUDING 
WILTSHIRES. 
Jan. 1, 
— Week ended—— ‘30 to 
Mar. Mar. Mar. Mar. 
’ 9, 1, 8, 

1930. 1929. 1930. 1930. 

Mibs. Mibs. MIbs. M Ibs. 

POR vcacancevnes 1,136 719 515 14,541 

RO ee eae aie 2 248 

United Kingdom .... 866 356 251 11,222 

Other Europe ...... meri rte «eee 106 

NM Fs naniecten ee nai 58 29 28 518 

Other countries .... 212 334 194 2,452 

BACON, INCLUDING CUMBERLANDS. 

TOM. cd ceres ¢ 3 2,853 3,342 30,055 

To Germany ....... 5 100 233 ~=—s«:1,091 

United Kingdom .... 3,168 2,509 2,698 19,866 

Other Europe ...... 451 157 284 6,306 

CW fi ccatovtietas 20 28 2 1,378 

Other countries 7 59 125 «41,414 
LARD. 

otal us siwcanss 13,082 13,254 21,816 153,054 

To Germany ........ 2,240 5,164 5,267 386,142 

Netherlands ........ 1,887 pas abe 8,379 

United Kingdom .... 4,717 4,320 5,259 51,779 





Other Europe ...... 1,674 376 1,089 14,961 

eee 1,459 2,458 7,719 21,136 

Other countries .... 1,105 936 2,482 20,657 
PICKLED PORK. 

SE 5 w4ie-4:8.8 ei Gee 309 345 232 4,347 
To United Kingdom. 63 22 53 5038 
Other Europe ...... 5 3 89 473 
| eae re 216 266 95 1.232 
Other countries .... 25 54 45 2,139 

TOTAL EXPORTS BY PORTS. 
Week ended Mar. 8, 1930. 
Hams and Pickled 
shoulders, Bacon, Lard, pork, 
Mlibs. Mlbs. M Ibs. M Ibs. 

SE i. teaep eves 1,136 3,873 13,082 309 
Boston ..... <x 8 8 2 21 
Detroit .... 758 839 763 28 
Port Huron . 108 80 128 187 
Key West . 48 eees 999 10 
New Orleans . 32 29 81,557 15 
a 23 «42,968 8,379 48 
Philadelphia ....... 159 eon 20% wand 
Portiswh, Mes: veccsd anes 4 1,051 


DESTINATION OF EXPORTS. 
Hams and 


shoulders, Bacon, 

Exported to: M Ibs. M Ibs. 
United Kingdom (Total) ....... 866 3,163 
TAVORPOR 20sec creccscccseecsess 455 2,622 
OO ER in Rr mre Fire 67 462 
Manchester... sscccsccssvcsve 3 oeas 
CIOMMOW nc ccccccccstescccecsase 145 oces 
Other United Kingdom ...... 196 79 
Lard, 

Exported to: M Ibs. 
Germany (Total) .......... te a ica 
Hanbeurs ees aa hala he see eee eRe keew ewe 2,223 
Other Germany .... ; vaeesecuue 17 
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MODERN EQUIPMENT 
for EFFICIENT PRODUCTION 


SOUTHWARK 


Two COLUMN HYDRAULIC CURB’ PRESSES 


offer many advantages for efficient production under hard, exacting 
conditions. Southwark Presses are in use in the largest and most 
modern rendering, fertilizer, soap and allied industries. Let us send 
you our Bulletin on Curb Presses. 
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No special preparation of material is necessary with these 
presses. They will compress any material that can be placed 
in the curb, without danger of breaking the machine. 
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We also carry four column presses and structural frame presses. The 
structural presses are complete with: hydraulic pump and require no 
additional equipment—these are ideal for the smaller plants. 


SOUTHWARK FOUNDRY and MACHINE Co. 
434 WASHINGTON AVENUE 


Akron PHILADELPHIA, PA. Chicago 
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100 E. South St. 


343 S. Dearborn St. 

















SCRAP 


PRESS 


300 to 1200 Tons 


Hydraulic Crackling Ejector 
Hoop guided on Rods 
Quality High, Price Low 


Ask us about them 


Dunning & Boschert 
Press Co., Inc. 
362 West Water St., 


Syracuse, N. Y., U. S. A. 
Established 1872 





KP~% FILTER PRESSES 


Q Filter Cloth 
: 9 


Diaphragm Pumps 


Your inquiries are solicited 


T. SHRIVER & COMPANY 


Boresses i 
De 
Riso’: 852 Hamilton St., Harrison, N. J. 

















Consolidated Rendering Co. 


Manufacturers of Tallow, Grease, Oleo Oil 
Stearine, Beef Cracklings, Ground Scrap, Fertilizers 
Dealers in Hides, Skins, Pelts, Wool and Furs 


40 North Market St. Boston, Mass. 
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STEDMAN’S 
CRUSHER 


for Green Bone, 
Dry Bone, Car- 
casses, Fats, Offal, 
Pressed Cracklings 
An Excellent Preliminary Breaker 


Adjustable to insure fine or coarse crushing 
Ask for bulletin 123 


Stedman’s Foundry & Machine Works 


Founded 1834 
505 Indiana Avenue AURORA, INDIANA 











GEO. H. JACKLE 
Broker 
Tankage, Blood, Bones, Cracklings, Bonemeal, 
Hoof and Horn Meal 


40 Rector St. New York City 


























Cold Storage Installation 


All Kinds of Refrigerator Construction 


JOHN R. LIVEZEY 


Glenwood Avenue, West 22nd St., Philadelphia, Pa. 
526-530 St. Paul St., Baltimore, Md. 
902 Woodward Bidg., Washington, D. C. 
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Tallow 


TALLOW —The feature in the tallow 
market in the East the past week was a 
distinct turn for the better, following 
the lifting of the surplus off the market 
by a good export business. One of 
the leading soapers was in the market 

on a broad scale. He absorbed up- 
wards of 500,000 lbs. of extra at New 
York, and the market advanced %@%c 
from the extreme lows, the business 
passing at 6%c and 7c f.o.b. 

Offerings dried up materially, the 
good foreign and domestic business 
placing the producer in a distinctly bet- 
ter position, so much so that the seller 
was asking higher figures. Reports in- 
dicated that the 7c business was of 
better quality than extra. 

However, it was evident that buyers 
were still interested in supplies. Al- 
though the demand was not general and 
some of the larger factors were await- 
ing developments, the outlook for a 
steadier situation was better for the 
immediate future, or at least until such 
time as producers again accumulate 
stocks. The unsettled condition of out- 
side commodities and the liberal stocks 
on hand induced some to look on while 
some buyers were probably prevented 
from taking hold by lack of storage 
facilities. 

At New York, special was quoted at 
65ec; extra, 6%@7c; edible, 742 @7%c. 

At Chicago, broader pl made 
for a better situation, fancy tallow sell- 
ing at 7c f.o.b. for nearby shipment. 
Demand was fair for prime packer. At 
Chicago, edible was quoted at, 7%c; 
ey 7c; prime packer, 6%c; No. 1, 

6%c; No. 2, 5'%e. 

There was no auction at London this 
week. At Liverpool, Australian tallow 
was without change, with fine quoted at 
39s and good mixed at 35s 6d. 

STEARINE—Following the recent 
business at 9c, the market at New York 
was dull and fairly steady and quoted 
at 9c. At Chicago, oleo was quiet at 
8%. 

OLEO OIL—While demand was mod- 
erate the market was independently 
firm, with no pressure of supplies in 
evidence. New York extra was Te: 
at 12%,@12%c; medium, 10%@11%c; 
lower grades, 10%c. Chicago trade 
quiet; extra firm at 11%c. 








See page 44 for later markets. 








LARD OIL—Consuming demand was 
fair, but the market was easier with 
raw materials. At New York, edible 
was quoted at 13c; extra winter, 12%c; 
extra, 12c; extra No. 1, 11%c; No. 1, 
lic; No. 2 10%c. 

NEATSFOOT OIL — Hand-to-mouth 
consuming demand was noted in this 
quarter, but prices held fairly steady. 
Pure at New York was quoted at 13%c; 
extra, 111%4c; No. 1, 11c; cold test, 18c. 

GREASES—The position of the 
grease market was materially im- 
proved the past week by the betterment 
in tallow and a fair demand. In the 
East producers’ ideas were somewhat 
stronger, partly on the belief that a 
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and Grease Markets 
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turn for the better was materializing, 
but consumers refuse to follow the up- 
turns, being influenced, in the main, by 
the unsettled state of other commodity 
prices. As a result the market was 
rather slow on the upturn, with both 
sides awaiting developments. 

At New York, sales of superior house 
up to 6%c were reported, but demand 
for the lower grades appeared rather 
limited. Some reported a slow demand 
in the East for white grease, while 
others reported sales of choice white 
up to 7%c New York. 

At New York, yellow and house were 
quoted at 6@6%c; A white, 6%c; 
B white, 64% @6%c; choice white, 74@ 
Te. 

At Chicago, there was a better trade 
in greases, with sales of choice white 
at 6%c loose Chicago. A good demand 
for medium and low grades at firmer 
prices was reported. At Chicago, brown 
was quoted at 5%c; yellow, 5% @5%c; 
B white, 5%c; A white, 6c; choice 
white, all hog, 6%4c. 

——-—- 


By-Products Markets 
Chicago, Mar. 13, 1930. 
Blood. 
Buyers are showing little interest in 
blood. Last sales were at prices about 
25c under the market of last week. 


Unit 
Ammonia. 
Ground and unground.................. $3.75@4.00 


Digester Feed Tankage Materials. 
The market is quiet and not much 
trading is taking place. Prices are nom- 


inal. 
Unit Ammonia. 


Unground, 114% to 12% ammonia. —- 75@ 4.00 & 10 
Unground, 6 to 8% ammonia. 2.75@ 3.00 & 10 
ERE GUI con kasidicnsccceces 2.75@ 3.30 
Steam bone meal, special feeding, 

POP COR oc ccvccccccccevccccces @42.50 


Fertilizer Materials. 


The market in fertilizer materials is 
easier. 


TE 7ry: mers 
CHART 




















at = CONTROL Y 


Powers Thermostatic Regulators 
are accurate and dependable. 
every process in the packing industry. 
us about any temperature problem troubling you 
and we will send bulletin describing the type of regulator 


that will give you the best results. 
87 Years of Specialization in Temperature Contro! 
2725 Greenview Ave.. Chicago. 


Unit Ammonia. 


High grd. ground, L0@11% am. .$ @ 3.35 & 10 
Low grd., and ungr., 6-9% am. 3.00@ 3.10&10 
BE Wesabe dievetsgenvens 2.75@ 3.00 


Bone tankage, low egrd., per ton 18.00@20.00 


Bone Meals (Fertilizer Grades). 


The bone meal market is inactive. 
Few sales are being made and prices 
are lower. 


nr Ne Ts i vinin's 4 8 So's case ccaacs $30.00@50.00 

Steam, ground, 3 & 50.............6.. 27.00@30.00 

Steam, unground, 3 & 50............ 25.00@27.00 
Cracklings. 


Buyers are showing some interest 
and the demand for first-class material 
is picking up. Last sales were about 
$5.00 under those of a week ago. 

Per Ton. 
Hard pressed and exp. unground, per 

WIE PROCOEM 2. ccs cccccccscscocnsss $ .85@ .90 
Soft prsd. pork, ac. grease & quality 60.00@65.00 
Soft pred. beef, ac. grease & quality 45.00@50.00 


Gelatine and Glue Stocks. 


Trading continues slow in this mar- 
ket. Frozen scraps are being offered 
at 5c, with buyers’ ideas somewhat 
lower. 


Kip and calf stock........--.++++++- $38.00@41.00 


De INNS cea vccctecincveccsesd 33.00@35.00 
EROUM WAS occ ccc ccenscccccccccccccce 36.00@38.00 
Cattle jaws, skulls and knuckles.... 35.00@36.00 
Binews, PIEELES 2.0.0. ccccccccccccccce 38. 35.00 
Pig skin scraps and trim., per Ib..... 


Horns, Bones and Hoofs. 


Per Ton. 
Horns, according to grade $85.00@160.00 
Mfg. shin bones .....cccccecesceees 0.00@125.00 
oe er ae rrr 88.00@40.00 





Junk bones bah or abies cdbhicdaodsuees eee 28.00 


(Note—Foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 


Animal Hair. 


Buyers have covered their require- 
ment as is usual at this time of the 
year. Prices are nominal. 





Coil and field dried. ...........s.e-s+0s 14@ awe 
grey, » DOE ID. .ccces $ $2 

Processed, grey, winter, ” per bessed 5% Bike 

Sh cet eck vawareae 2%@ 3%c 


Cattle switches, each* 


* According to count. 









There is one for 


Write 


Also 35 other cities. 














THE KENTUCKY CHEMICAL MFG. CO., Inc. 


COVINGTON, KY. Opposite Cincinnati, Ohio 


Buyers of Beef and Pork Cracklings 
Both Soft and Hard Pressed 
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NEW ORLEANS OIL MARKETS. 


(Special Report to The National Provisioner. ) 


New Orleans, La., Mar. 10, 1930.— 
There are still some March contracts 
outstanding and, as it is very apparent 
that the short interest is not in a posi- 
tion to tender, some trade authorities 
believe that higher prices in the March 
position will be seen within the next 
few days. 

Some students of the hog situation 
have been of the opinion that there has 
been a tendency on the part of pro- 
ducers to hold back hogs in anticipa- 
tion of higher prices later in the season. 
If this theory proves correct, we are 
likely to have more hogs come to mar- 
ket in March than were received in 
March of last year. 

Relation of corn prices to hog prices 
since November has been more favor- 
able for feeding than in the previous 
fall. 

To sum up the situation, the hog 
production is faring better than last 
winter but the future is not so promis- 
ing as it could be. 

The carryover at the end of the sea- 
son was amply large to take care of any 
demand which may take place until new 
oil is available. As there seems to be 
no scarcity in sight, and no increased 
consumption anticipated, it is believed 
that it will be difficult to advance 
values materially until more is known 
of the acreage production in cotton. 

The most recent advices are that it 
will be difficult to reduce this acreage, 
due to a great many causes, although 
the present price level of cotton will 
very probably remain low until a reduc- 
tion in acreage is assured. 

eat 

MEMPHIS PRODUCTS MARKETS. 

(Special Report to The National Provisioner.) 

Memphis, Tenn., Mar. 12, 1930.—Cot- 
tonseed, while not subject to any par- 
ticular selling pressure, drifted lower 
Wednesday, particularly for the early 
options. June traded up to $36.00 to- 
ward the close. The products of seed 
are holding steady and the easiness 
in the market is more largely from a 
lack of short interest than otherwise. 
The futures at tonight’s close are 
still carrying very attractive premiums 
over general paying prices in Ten- 
nessee, Arkansas and Alabama. Cash 
seed in Mississippi is now right on a 
basis of the futures or a little higher, 
due to more competitive conditions in 
that section. 

Open interest in March is still com- 
paratively large, and deliveries con- 
tinue to come in steadily. All deliveries 
so far have been in cars, but there 
is some accumulation in bonded store 
also, against March commitments. 











‘The Blanton Rises 


ST. LOUIS 
Refiners of 


VEGETABLE OILS 


Manufacturers of 
SHORTENING 
MARGARINE 
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Cottonseed meal was sharply lower 
at the opening Wednesday, March and 
April trading down to $31.75 after the 
first call, with May down to $32.00, 
June to $32.25 and July to a low of 
$32.45. These levels are slightly be- 
low or right on the lows of the season. 

At the decline, influenced partially 
by a turn around in grain and cotton 
values, meal did better and advanced 
gradually to the close. March trading 
back up to $32.00, April to $32.10, May 
to $32.25, and July to $32.90, with Octo- 
ber flat at $33.25. Issuance of the 
February consumption report by the 
government was_ postponed until 
Wednesday, but these figures will be 
available on the opening, and are 
mostly anticipated as reasonably bul- 
lish. 

On the other hand, trade buying is 
again on a hand-to-mouth basis, while 
mill selling of the cash article is at 
levels right on the lows of the season, 
f.o.b. Memphis at $32.00. The South- 
east continues at an abnormal discount 
under the Memphis futures, while the 
West is maintaining unusual premiums. 
March tenders today totaled 600 tons 
and the notices circulated more than 
usual, indicating a lack of interest in 
stock for immediate shipment. 

———Qe-—- 

MARGARINE MATERIALS USED. 


Oleomargarine produced and the ma- 
terials used in its manufacture during 
January, 1930, with comparisons, were 
as follows, according to the U. S. Bu- 
reau of Internal Revenue: 

Jan., 1930. Jan., 1929 


abs. ibs. 

Total production of uncolored 
GIOCTMATGRTIMS 50. ccs cvess 31,021,542 28,029,386 

Ingredient schedule for uncol- 

ored oleomargarine: 

MD 55 5 seb kas wh'bn o6h.0'09 232,634 231,736 
errr 17,904,930 15,004,322 
Cottonseed oil ............ 2,466,805 2,120,946 
|” 1,705 2.070 
eS FS SS ere 8,603,966 7,558,571 
ee 6,438 7 
Neutral lard ... - 1,641,831 2,022,740 
PC Oto scene & a «be . 8,211,016 3,358,916 
EPR GOURD occ cece vcasse 499,792 380,801 
. Sere 70,485 83,397 
Palm oil .. enue - 45,199 106,237 
Palm kernel oll. ahs 970 850 
Peanut oil belgie 487,922 635,896 
I ; .. 2,595,626 2,202.250 
eee peas 10,129 8,894 
Soya bean wt. eae 2,385 owe wuaie 


37,781,833 33,718,416 
Total production of colored 


oleomargarine «+++ee. 1,518,401 1,444,230 
Saas 2,945 1,12 
SIRS: boa cuwiesacs ¢ 584,682 450.998 
NEI os sma 8 do d's XS40% Ke 1,734 27,799 
oo” ere 162,676 161,948 
RSE SSCS reer 480,894 477.38 
SE, BRDU... scm Cisedeus 164,239 164,702 
REE SE W946 44% 60 0's tude wae 328.474 327,899 
ee TED ~ cu nuebe wwe ee 8,360 6,665 
ND 55 54% vesu soo bie 5,230 11,390 
SESE hs da bbs oc ki eaw eas 41,472 35,895 
Palm kernel oi] ......... TTT 288 
Peanut oil .... ai 28,574 34,186 
. Ree ria a 123,989 116,388 
ME Sie basa ede > ceeeas 173 108 

1,883,422 1,816,404 


_ ae — 
TRI-STATE OIL MEETING. 


The Tri-State Oil Mill Sunperinten- 
dents’ Association will meet in Memphis 
May 20-22, inclusive. Among the sub- 
jects to be discussed are best methods 
of storing and preserving cottonseed 
and the many uses of cottenseed prod- 
ucts An extensive machinery exhibit is 
in preparation. The general committee 
in charge of convention plans consists 
of J. P. Dickinson, chairman, J. W. 
Smith, C. B. Richardson, Homer Barnes, 
A. M. Ray, A. P. Holley and H. H 
Johnson. 


March 15, 1930. 


PROTEIN CONTENT PROBLEM. 


(Special Report to The National Provisioner 

from the Fort Worth Laboratories.) 

Ft. Worth, Tex., March 15, 1930.- 
One of the most difficult problems with 
which mills in the Southwest have to 
contend is the variation in the quality 
of the seed. This results in variations 
in the protein content of the cake pro- 
duced as well as in extraction and sepa- 
ration efficiency. 

This variation in protein content 
necessitates producing cake having 
more than 43 per cent protein in order 
to prevent as far as possible cake 
having less than 43 per cent protein. 
In spite of this endeavor, some cake 
is produced having less than 43 per 
cent protein. 

It sometimes happens that there is 
considerable variation in the protein 
content of different portions of a car- 
load of cake or meal, so that samples 
taken at different times show different 
protein content. 

The quality of the seed also affecis 
the quality of the oil produced. Re- 
fining loss and color as well as keeping 
qualities are affected. 

Crude cottonseed oil when properly 
handled can be kept for a reasonable 
length of time without a great deal of 
deterioration. However, unless condi- 
tions are better than exist at many oil 
mills, the deterioration occurring on 
storing will more than counterbalance 
any gross profit obtained by storing by 
reason of an increased market price. 


SEED ANALYSIS. 
Yield 100 Ibs 


— Waste. 

- } Ox 

4s 2 ge 

@ Ec = ae 

S Es 3. Ss 

a <0 o on 

Av. all a Sreery 8.67 4.44 38.7 951 
Best sample av. ee ee 42.6 891) 
Lowest sample av. -10.72 4.20 33.4 897 
Av. same mo. last ‘year. 9.45 4.20 37.4 897 
Annual ay. last year.... 8.88 4.31 38.8 92 


CRUDE OIL. 


Refining Color Acid 
Loss. Red. Free. 


Average all samples........ 8.1 6.5 1.2 
Best sample average....... 7.8 4.4 1.1 
Towest sample average..... 8.7 8.1 ia 
Avy. same month last year.. 8.2 6.0 1.2 
Annual average last year.. 8.5 6.2 1.5 


CAKE AND MEAL. 


Mois- Ammo- Pro- Stand 
ture. nia. teins. Oil. ard. 


Av. al) mills......... 7.65 8.28 42.57 5.74 0.69 
Best av. result....... 7.98 8.31 42 “68 4.17 0.50 
Worst av. result..... 8.00 7.93 40.74 6.47 0.82 


Pa 


Av. this mo. last yr. 7.74 8.29 42.60 6.00 0.72 
Annual av. last year. 7.57 8.24 42.36 5.99 0.78 


HULLS. 

w 4 ra res 

i453 6ClCUskt«COGE 

ask 5S & 4g 

ve 2 -—a 

= _ -_ Q 

S = Ss =} LP 

FE=x SS vn Qe 

55 6 o we ne 
Ave. all mills.........0.21 0.61 0.70 0.08 1.87 
Best av. result. ---.0.00 0.42 0.438 0.00 1.15 
Worst av. result. 0.00 0.86 0.91 °. 16 2.48 
Av. this month last” yr.0.02 0.57 0.60 0.08 1.60 
Annual ay. last year..0.06 0.65 0.71 0.08 1.89 


—-f——.- 

TEXAS COTTONSEED CROP. 

Value of the cottonseed crop of Texas 
was placed at $90,000,000 by T. J. Har- 
rell of Fort Worth, president of the 
Texas Cottonseed Crushers Association, 
in a recent address to students of the 
Texas A. & M. College. The college 
has installed a $10,000 cottonseed oil 
mill and refining plant to be used as a 
student laboratory. 
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Vegetable Oil Markets 


Market Quiet—Undertone Heavy—Cash 
Trade Slow—Crude Barely Steady— 
Lard Weak—Outside Unsettlement 
Factor—Trade Awaiting Government 
Report. 


A rather moderate volume of trade 
featured cottonseed oil futures on the 
New York Produce Exchange the past 
week. The undertone was heavy. Prices 
responding to scattered selling and 
liquidation and limited support, due to 
a rather slow consuming demand, a 
barely steady tone in crude oil, and 
weakness in the outside markets, par- 
ticularly in lard and grains. 

Lard influenced to check speculative 
buying power in oil, and although there 
was little or no change within the mar- 
ket itself the past week, the fact that 
the best support came from shorts 
served to make for a continuance of 
bearish sentiment in professional quar- 
ters. However, there was no outstand- 
ing feature to the operations. Commis- 
sion houses were on both sides, but at 
no time did the market display any 
rallying power. The new lows in cot- 
ton for the season brought about some 
liquidation in oil. 


Considering that the news surround- 
ing the market was mainly of a depress- 
ing character, the oil market gave a 
fairly good account of itself. This un- 
doubtedly was due to the reasonably 
low levels prevailing and the fact that 
professional bears are not inclined to 
put out extensive lines around these 


levels. Professionals are inclined to 
cover on small breaks. This keeps fur- 
nishing some support. Commission 


house longs continue to transfer May 
‘to the later positions, and it is quite 
evident that practically all of the new 
business is going into July and the later 
deliveries. 


Cash Demand Moderate. 


Refirers’ brokers were on the selling 
side of July and September, but hedg- 
ing pressure on the whole was mod- 
erate. There were indications that some 
of the buying of the distant positions 
was for mill account, pfesumably 
against crude oil sales. In the South- 
east and Valley, some crude came out 
at 7c, but 7c was bid in both those 


WEEKLY REVIEW 


sections. In Texas, some business 
passed at 7c, but buyers’ ideas there, 
in the main, were at the 6%c level. 
Cash oil demand throughout the week 
again ruled quite moderate, with con- 
sumers taking hold in a hand-to-mouth 
way pending developments. They were 
apparently influenced by the downward 
trend in commodities in general, as well 
as the tendency to look on until the 
statistical report is out of the way. 
However, reports indicate fairly good 
distribution against old orders. As a 
result, local cash handlers were inclined 
to look for the Government figures to 
make a bullish showing as a whole. Hsti- 








SOUTHERN MARKETS 


New Orleans. 
(Special Wire to The National Provisioner.) 


New Orleans, La., Mar. 13, 1930.— 
The cottonseed oil market ruled steady 
the past week within a narrow range 
five to ten points. A liberal February 
consumption was offset by seed receipts 
exceeding February of last year by 127,- 
000 tons. If this ratio increase should 
continue month by month, oil should 
sell lower. Should seed receipts drop 
sharply, as mills claim will happen, oil 
looks low enough. Drastic liquidation 
recently has caused many traders to be 
friendly to cotton oil on scale-down buy- 
ing, especially July, September and Oc- 
tober New Orleans refined oil, as pros- 
pects are favorable for plentiful money 
and low interest rates. Crude 6%c¢ West 
and 6%@7c Valley. 


Dallas. 
(Special Wire to The National Provisioner.) 
Dallas, Tex., Mar. 18, 1930.—Prime 
cotton seed nominal; prime crude oil, 
6%c; 43 per cent cake and meal, $39.00; 
hulls, $13.00; mill run linters, 142@3c. 


Memphis. 
(Special Wire to The National Provisioner.) 
Memphis, Tenn., Mar. 13, 1930.—Sales 
of crude were made this week in the 
Valley at 7c; 41 per cent protein cot- 
tonseed meal, $32.00; loose cottonseed 
hulls, $6.00@7.00. 


mates on February consumption range 
from 250,000 to 290,000 bbls., compared 
with the revised figure for February 
last year of 281,000 bbls. 


Ideas on last month’s consumption are 
about 270,000 bbls., and should the con- 
sumption come around this figure, it 
will be quickly forgotten, as most in- 
terest in the report centers around what 
the visible stocks in all positions will 
show as of March 1. A month ago the 
visible totaled 1,996,000 bbls., whereas 
on March 1 last year the visible stocks 
of oil amounted to 2,182,000 bbls. 

Planting Progressing Favorably. 

Weather conditions over the South 
were more favorable for new crop 
preparation the past week. In southern 
‘Texas the crop was reported 90 per cent 
planted, with little or no acreage 
change. Some private estimates, how- 
ever, pointed to prospects for a reduc- 
tion of 7 to 8 per cent in the new crop 
area. The weekly weather report said 
that in the eastern cotton belt rains in- 
terfered with farm work to a consid- 
erable extent, especially in the interior. 
At the same time, much land has been 
prepared and some cotton planted as 
far North as southern Georgia. 


West of the Mississippi River the 
preparation of the soil made good ad- 
vance and is well along except for some 
delay by rain in northeastern Arkansas. 
Planting of cotton is progressing in the 
southern part of eastern Texas, and con- 
siderable is up in the extreme southern 
part of that state. Rain is needed in 
the west. Planting is favorably ad- 
vanced in the southern valleys of Ari 
zona. 

The possibilities of drouth in the 
western belt is becoming a factor and 
was discussed more freely the past 
week. This situation will bear watch- 
ing. 

The weakness in the lard market was 
traceable to a considerable extent to 
liquidation on the slumping grain mar- 
kets, but nevertheless the action in lard 
created a situation where competition 
with oil is somewhat keener. There 
is one peculiar situation about the posi- 
tion of edible fats, however, and that is, 
unlike some of the other commodities, 
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which are suffering from lack of demand 
and a surplus. Both lard and oil are 
experiencing rather good consumption 
considering the economic developments 
of the past six months, and statistically, 
supplies in sight of both oil and lard 
are materially less than this time a 
year ago. 


COTTONSEED OIL—Market trans- 
actions at New York: 
Friday, March 7, 1930. 


—Range— —Closing— 
Sales. High. Low. Bid. Asked. 


OS ee er ery 825 a 860 
PP cn. hie eeniease whee 825 a 855 
OO ES et are oe 825 a 855 
May 2800 856 856 852 a 854 
Bo 555* ven. eevee 855 a 865 
July 3500 888 882 883 a 882 
Dee, seth Sees lendsiteaes 890 a 895 
Sept . 4100 907 900 900a.... 
le cnene 100 899 899 899 a.... 


Total sales, including switches, 10,400 
bbls. P. Crude S. E. Te Bid. 


Saturday, March 8, 1930. 
ee ae eee 825 a 855 
BS. cc uk 16 Rak ee eee © 825 a 855 
BE Ci oits bees Day ones 825 a 855 
May 700 850 848 852 a 854 
DOD 2 i's dod ca ae ee eas 855 a 865 
July ... 600 885 879 885 a 884 
ee eg ee ae 890 a 898 
eee 1400 903 898 903 a .... 
ER sn Renee 899 a 905 


Total sales, including switches, 2,700 
bbls. P. Crude S. E. 7c Bid. 


Monday, March 10, 1930. 


1 TEPER Seog a ne aN eet is ss 
ES oS oe oe Cane A 825 a 855 
Oe ks oe cee et aa 825 a 850 
RG SE A oes: Guay 852 a 855 
DE ck AG hy on eae 855 a 870 
July . 2100 882 880 881 a 883 
ME. cc ad. thee ene ewan’ 888 a 898 
Sept. .... 700 905 901 900 a 902 
ee ae ere 898 a 902 


Total sales, including switches, 2,800 
bbls. P. Crude S. E. 7e Bid. 


~~~ hn ~~ 


The Procter & Gamble Co. 


refiners of all grades of 


COTTONSEED 
we 


PURITAN—Winter Pressed Salad Oil 
BOREAS—Prime Winter Yellow 
VENUS—Prime Summer White 
STERLING—Prime Summer Yellow 
WHITE CLOVER—Cooking Oil 
MARIGOLD—Cooking Oil 
JERSEY—Butter Oil 





HARDENED COTTONSEED OlL—for Short- 
enings and Margarines 
(58°-60° titre) 





COCOANUT OIL 
MOONSTAR—Cocoanut Oil 
P & G SPECIAL~—(hardened) Cocoanut Oil 


General Offices, Cincinnati, Ohio 
Cable Address: “Procter” 
Lin, La, 
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Tuesday, March 11, 1930. 


RS Se eS 825 a 860 
RS. Ao ake ss pee oh ohne <0 os 825 a 860 
ME Gocco sea bao. 5 oss 825 a 860 
DEE sulcthe tes wt bebe anee 854 a 858 
Se ee a 855 a 865 
CO” are 500 886 888 883 a 888 
Ee re Oe rer 890 a 900 
| SRS eee ray se ee 906 a 909 
6 '0-s 100 907 907 907a.... 

Total sales, including switches, 600 


bbls. P. Crude S. E. 7c Bid. 
Wednesday, March 12,:1930. 


ON Ere ieee Pee 825 a 860 
ME NGS sinks Gas Resale 825 a 860 
BE Te ac. 5 bok min braces wack 825 a 860 
May ..... 500 852 852 856 a 858 
SSS eee 855 a 870 
July ..... 3800 886 880 882 a 880 
Ore Te 890 a 895 
Sept. .... 1400 905 898 900a.... 
IRIE ies a nee 898 a 906 


ct. 9 
Total sales, including switches, 5,700 
bbls. P. Crude S. E. 7c Bid. 


Thursday, March 13, 1930. 








RE cewek wpe esha hes 825 a .... 
BR ag For Agee snon 6-658 830 a 865 
eee oes eae ere 835 a 865 
BY nite cw oll 858 856 856 a 858 
BD be iiis aioe 6 beasts aie 860 a 870 
NE ele KS coi as 885 885 8838 a 885 
SNES ee er ee” 890 a 897 
eee 904 901 904a.... 
SO inch on Sis no ewes 902 a 907 
See page 44 for later markets. 








COCOANUT OIL — A rather mod- 
erate demand featured the market at 
New York during the week. Prices 
were about steady, with New York 
tanks quoted 6%@6%c. At the Pa- 
cific coast tanks were quoted at 6%@ 
6%. 

CORN OIL — The last business re- 
ported was at 7'%c f.o.b. mills, but de- 
mand was quieter this week. Prices 
were quoted steadily at 742@7%c f.o.b. 

SOYA BEAN OIL—There was little 
or nothing in the way of business in 
this market. The situation is purely 
nominal at New York. At the Pacific 
coast tanks were quoted nominally at 


9c. 

PALM OIL—A fair business passed 
in this market due to the betterment in 
tallow, but the undertone in palm oil 
was barely steady. At New York, spot 
Nigre was quoted at 7c; shipment 
Nigre, 6.55@6.60c; spot Lagos, 7%4c; 
shipment Lagos, 6.85c. 

PALM KERNEL OIL — Aside from 
routine interest, there was little or 
nothing new in the market. The tone 
was about steady. At New York, tanks 
were quoted at 7.15c; bulk oil, 6%c. 

OLIVE OIL FOOTS—A fair consum- 
ing demand was reported in the mar- 


The Edward Flash Co. 


17 State Street 
NEW YORK CITY 


Brokers Exclusively 
ALL VEGETABLE OILS 


In Barrels or Tanks 


COTTON OIL FUTURES 


On the New York Produce Exchange 


























March 15, 1930. 


ket at New York, but the tone was bare- 
ly steady. Spot foots were quoted at 
7c; shipment, up to next July, 6%c; 
July forward shipment, 7c. 
-ierenaeeaeed OIL—Market nomi- 
nal. 
SESAME OIL—Market nominal. 
PEANUT OIL—Market nominal. 
COTTONSEED OIL — Demand for 
store oil was quiet, and the market was 
barely steady being influenced by easi- 
ness in the futures market. Nomi- 
nally store oil was quoted about %c 
over May. Crude oil in the Southeast 
and Valley was 7c bid; Texas, 6%c bid. 
———%—_— 


SHORTENING AND OIL PRICES. 

Prices of shortening and salad and 
cooking oils on Thursday, Mar. 18, 1930, 
based on sales made by member com- 
panies of the Shortening and Oil Divi- 
sion of the National Cottonseed Prod- 
ucts Association, were as follows: 


Shortening. 
Per lb 

North and Northeast: 

SE, MED WD. 0060640004066 s0ees @li 

y ME MN oss cnkens 65666 bodes @11\% 

RD SE UT EM. s occ vecwsesseteces @11% 
Southeast: 

TL DE dke% aise 50 040b sadn sasas @10% 

Less than 3,500 Ibs. .......-eeeeeeee @11% 
Southwest: 

SEs SD UN, so 0 n50d seen csececes @10% 

Og SS errr @10% 

Less than 10,000 Ibs...............+. @11% 
PEE SEE. Kaweanacnscesacéesctaves @11\% 

Salad Oil. 

North and Northeast: 

Carlots, 26,000 Ibe. .....ccccccccccces @10% 

De ME a ns cnccvsvescocssccépece 114 

Wh | rer rere ere 11% 
South: 

CME, UND. TRB. cw ciccccccccvccccucs 10% 

Less than carlots.......cccccessecees 10% 
PE TREES ch bdesd ccdsdiawkdsneese. @10% 


Cooking Oil—White. 
%&ec per ib. less than salad oil. 

Cooking Oil—Yellow. 
4c per Ib. les than salad oil. 


-a a tfe 
OLIVE OIL INSTEAD OF LARD. 


The Italian minister of war has de- 
creed the use of olive oil as a sub- 
stitute in part for lard in the ration 
issued to the troops of the Italian army, 
the purpose being largely to aid Italian 
olive oil producers. American exports 
of lard to Italy in 1928 totaled approx- 
imately 27,000,000 lbs., but it is not 
known what portion of this finds its 
way into army rations. 

ee ee 


UTAH MARGARINE TAX LAW. 

In a recent test case, instituted by 
Best Foods, Inc., the supreme court of 
Utah held that the state oleomargarine 
tax law is constitutional. This law re- 
quires payment of a $50 permit fee to 
the county, city or town, an additional 
tax of 5c a pound on uncolored oleo- 
margarine and 10c a pound on colored. 











South Texas Cotton Oil Co. 


Houston, Texas 


Manufacturer of 


Hydrogenated Oils 


Cotton Seed and Peanut, for 


SHORTENING 
MARGARINE 


and Confectionery Trades 
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ae First: They bring the reading to you. You 
lian do not have to emulate Mohammed, who American Dial Thermometers, mercury- 
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American Dial Thermometers G-49 American Recording Gauges E-49 Ashcroft American Gauges T-49 
American Glass Thermometers F-49 American Draft Gauges B-49 Consol. American Safety Valves Z-49 
° American Recording Thermometers H-49 American Gauge Testers D-49 Consol. American Relief Valves V-49 
Speci ify American Quality Gauges A-49 American Tachometers J-49 Hancock Globe & Check Valves X-49 
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THE NATIONAL PROVISIONER 


Hide and Skin Markets 


Chicago. 


PACKER HIDES—tThere was a broad 
movement in the packer hide market 
during the week at practically un- 
changed prices. Two packers are 
credited with having moved good quan- 
tities quietly late last week on same 
basis, and the total movement for the 
period is estimated at well over 100,000 
hides. The bulk of the movement ran 
to February take-off; however, at least 
one packer sold a line of February- 
March hides, and some March hides 
were included by other packers, indicat- 
ing that stocks are being cleaned up. 
The worst part of the winter season is 
over and in a few weeks hides will show 
an improvement in quality. The tariff 
continues the most disturbing feature. 

A premium of %c was paid for St. 
Paul light native cows and, while dif- 
ferentials on other selections for spe- 
cial points were not generally reported, 
at least one packer reports %4c pre- 
mium for heavy native steers and heavy 
native cows from that point. There is 
a further demand for hides and more 
could be sold at last trading prices; na- 
tive steers are held at 1c advance. 

Spready native steers quoted 16c, 
nom. Heavy native steers moved at 
14c for regular points and some St. 
Pauls reported at 1442c. A few ex- 
treme native steers, 13c, steady. 

Branded steers in good demand. Butt 
brands sold at 14c and Colorados at 
13%%¢, steady. Heavy Texas steers 
again sold at 14c and a few light Texas 
steers at 18c, steady for current take- 
off. Extreme light Texas steers quoted 
at 12c. 

A few cars of heavy native cows 
moved at 12c, with one packer report- 
ing 12%c paid for St. Pauls. Light 
native cows sold at 12%c, including 
Missouri River point take-off; couple 
cars St. Pauls sold at 12%c. Branded 
cows were moved in a good way at 12c. 

Couple cars December forward na- 
tive bulls sold at 9%c, or ‘ec up. 
Branded bulls 8@8%4c, nom. 

The South American market was fair- 
ly active. Last trading last week was 
at $39.00 for Argentine steers, equal 
to 16-5/16c, c.if. New York, and $40.00 
for Uruguay steers, equal to 16-9/16c, 
cif. New York. The market declined 
early this week at $38.00 for Argen- 
tines; some recovery later, with sales 
at $38.25, and final trading was at 
$38.50, equal to about 16-1/16, c.i.f. New 
York. Last sales of Uruguay steers 
were at $39.50, equal to 16 5/16c, c.i-f. 
New York. 

SMALL PACKER HIDES—One local 
small packer, as reported last week, 
moved March hides on big packer grad- 
ing and trim, at 12%c for light native 
cows with extreme native steers in- 
cluded, 14c for heavy native and branded 
steers, and 11%c for branded cows. 
Couple small lots of March hides sold 
at 12c for all-weight natives and 1lc 
for branded. Later, one killer moved 
8,000 March hides from three outside 
plants at 12%c for all-weight native 
steers and cows and 11%c for branded. 
Small packer regular slunks sold at 
$1.10. 

Further trading at steady prices in 
the Pacific Coast market, with 20,000 


February hides sold at 114c for steers 

and 10c for cows, f.o.b. shipping points. 
HIDE TRIMMINGS—Market quoted 

$33.00@35.00 per ton, nom., Chicago. 

COUNTRY HIDES—Market steady 
but trading rather light. All-weights 
quoted 10@10%%¢, selected, delivered, ac- 
cording to average. Heavy steers and 
cows 10c nom. Buff weights quoted 
10%ec. Extremes range 12@12'%¢, with 
top available for good hides. Bulls 7c, 
selected, asked. All-weight branded 9c, 
flat, less Chicago freight. 

CALFSKINS—Packer calf unchanged 
and quoted 1846c last paid for regular 
production, to 19c paid for St. Pauls. 

Chicago city calf 17c, nom., for 
straight weights. Some outside cities 
sold at 16c. Mixed cities and countries 
quoted 14%@l5c; straight countries 
about 14c. 

KIPSKINS—One packer moved 3,800 
January kips at steady prices, north- 
ern natives 1744c, over-weights 15%c 
and branded 13%4c. 

Chicago city kips quoted 16c, nom. 
Mixed cities and countries 134%@14c; 
straight countries about 13c. 

Last reported trading in big packer 
slunks was at $1.20 for regulars and 
25@380c flat for hairless. 

HORSEHIDES—Trading slow; good 
renderers, with full heads and shanks 
$4.25@4.50 asked; mixed cities and 
countries quoted $3.50@4.00 flat, based 
on not over 10 per cent No. 2’s. 

SHEEPSKINS — Dry pelts 18@14c 
per lb., nom. Occasional lots of packer 
shearlings moving, running well to No. 
2’s at this season, and figuring about 
$1.10 for No. 1’s and 75@85c for No. 
2’s. Last confirmed trading in pickled 
skins in the western market was at 
$5.00 per doz; straight run of packer 
production and couple cars offered; sales 
at $4.75 were reported but not con- 
firmed. New York market quoted about 
$4.75. Wool pelts about unchanged, 
with March pelts quoted $1.42% last 
paid at Chicago, and $1.45 asked; some 
February pelts sold recently at Buffalo 
at $1.75, containing comparatively small 
amount of sheep pelts and the lambs 
having good heavy pelts, more repre- 
sentative of the eastern market. 

PIGSKINS—No. 1 pigskin strips 
available at 6%4c; interest lacking. A 
few small sales of fresh frozen scraps 
at 4%c, delivered; green salted, 4%4c. 


New York. 

PACKER HIDES~—Market quiet, be- 
ing well sold up earlier to end of Feb- 
ruary, at 14c for native steers and butt 
brands and 13\%c for Colorados. Some 
cows and bulls still unsold. 

COUNTRY HIDES—Market steady 
with continued light trade. Buff weights 
quoted 10@10%c asked, according to 
quality; extremes quoted 12c for fair 
mid-western hides, some asking 12'%c. 

CALFSKINS — Market fairly well 
cleaned up and in better condition. A 
few 5-7’s sold at $1.60, steady, and some 
7-9’s at $1.90; however, these reported 
not standard skins. Earlier sales of 
7-9’s were at $1.90@2.00, 9-12’s at 
$2.37 @2.50, 12/17 lb. veal kips, $2.85 
@2.90; buttermilks, $2.75, and 17 lb. 
up kips, $3.90. 


45 


New York Hide Exchange Futures. 

Saturday, Mar. 8, 1930—Close: Mar. 
14.00n; Apr. 14.15n; May 14.30b; June 
14.55n; July 14.80n; Aug. 15.05n; Sept. 
15.30b; Oct. 15.45n; Nov. 15.60n; Dec. 
15.75@15.84; Jan. 15.90n; Feb. 16.05n. 
Sales 11 lots. 

Monday, Mar. 10, 1980—Close: Mar. 
14.05n; Apr. 14.20n; May 14.35@14.45; 
June 14.60n; July 14.85n; Aug. 15.10n; 
Sept. 15.85@15.45; Oct. 15.50n; Nov. 
15.70n; Dec. 15.85 sale; Jan. 15.95n; 
Feb. 16.10n. Sales 10 lots. 

Tuesday, Mar. 11, 1930—Close: Mar. 
14.00n; Apr. 14.15n; May 14.30b; June 
14.55n; July 14.80n; Aug. 15.05n; Sept. 
15.30b; Oct. 15.45n; Nov. 15.65n; Dec. 
15.85@15.90; Jan. 16.00n; Feb. 16.15n; 
Sales 11 lots. 

Wednesday, Mar. 12, 1980—Close: 
Mar. 14.30n; Apr. 14.50n; May 14.65b; 
June 14.90n; July 15.15n; Aug. 15.40n; 
Sept. 15.65@15.70; Oct. 15.80n; Nov. 
16.00n; Dec. 16.14@16.15; Jan. 16.25n; 
Feb. 16.835@16.45. Sales 21 lots. 

Thursday, Mar. 18, 19830—Close: Mar. 
14.30n; Apr. 14.50n; May 14.65@14.75; 
June 14.95n; July 15.25n; Aug. 15.50n; 
Sept. 15.75 sale; Oct. 15.90n; Nov. 
16.10n; Dec. 16.25 sale; Jan. 16.35n; 
Feb. 16.50 sale. Sales 55 lots. 

Friday, Mar. 14, 1930—Close: Mar. 
14.25; May 14.60@14.85; July 15.20; 
Sept. 15.75@15.85; Oct. 15.90; Nov. 
16.05; Dec. 16.20@16.40; Jan. 16.35; 
Feb. 16.50. Sales 36 lots. 


occas 
CHICAGO HIDE QUOTATIONS. 


Quotations on hides at Chicago for 
the week ended March 14, 1930, with 
comparisons, are reported as follows: 


PACKER HIDES. 


Week ended Prey. Cor, week, 
Mar. 14. week. 1929. 
Spr. nat. strs. @16n @16 @17 
Hvy. nat. 

er 14 @14% 14 @14% @14'%b 
Hvy. Tex 

BP, csred bcs @14 14 @14% @13% 
Hvy. butt 

brnd’d strs. @14 @14b 13%@14 
Hvy. Col. strs. @13% @18%b 13 @13% 
Ex. light Tex. 

| aap aiaiag @12 @12 @13% 
Brnd’d cows. @l2 @12 @13% 
Hvy. nat. 

See 12 @12% 12 @12% 13% @14 
Lt. nat. cows. 4G? @v Wy @15 
Nat. bulls. @ 9 @10% 
Brnd’d bulls. 8 é Hn 8 @ an 9 @10 
Calfskins . a @19 18 %@19 23 @23% 
Kips, nat. @17% @17% 19%@20 
Kips, ov- wt. @15% @15% 17 
Kips, brnd’ d. @13% @138% 15 @l1é6n 
Slunks, reg.. @1.20 @1.20 1.35@1.50 
Slunks, hris..25 @30 25 @30 45 50 


Light, native, butt branded and Colorado steers 
lc per Ib. less than heavies. 


CITY AND SMALL PACKERS. 


Nat. all-wts. ‘ it ee 12 @12% @14%b 
Branded . 4@11% @ll @13b 
Nat. bulls. . @ : @9 10 @10\% 
Brnd’d bulls. @ 8 @ 8 @ 9n 
Calfskins ... @1lin @1in @21 
eee @16n @16n 19 @20 
Slunks, reg.. @1.10 @1.05 @1.20 
Slunks, hris.. @25 20 @25n @35 
COUNTRY HIDES. 

Hvy. steers.. @10n @10ax @12 
Hvy. cows... @10n @10ax @12 
Pc ce voce 10 @10% 10 @10% 13 @13% 
= xtremes ...12 @12% 12 @12% 15 @15% 

ee @ Tax @ Tax @ 9% 
t ate @l14n @14n @li 

=. A @138n @13n @i6n 
Light ealf...1.00@1.10 1.00@1.10 1.00@1.10 
Deacons ....1. 00@1.10 1.00@1.10 1.00@1.10 
Slunks, reg..60 Qi5 60 75 35 p50 
Slunks, hris.. 5 @10n 5 @10n 10 15 
Horschides ..3. wo 50 3.50@4.50 4.50@6.00 
Hogskins ...50 @55 50 @55 60 @i70 
SHEEPSKINS. 

Pkr. lambs..1.30@1.50 1.25@1.50 2.50@3.00 
Sml. pkr. 

lambs ....1.25@1.45 1.15@1.45 2.00@2.50 
Pkr. shearlgs.75 @1.10 85 @1.07% 1.20@1.50 
Dry pelts....13 @14 13 @14 21 @23 








THE NATIONAL PROVISIONER 


Live Stock Markets 


CHICAGO 


(Reported by U. S. Bureau of Agricultural 
Economics. ) 


Chicago, Ill., Mar. 13, 1930. 


CATTLE — Compared with a week 
ago: Fed steers, unevenly 25@75c low- 
er, inbetween grades showing most 
downturn, with medium weight and 
weighty steers hit hardest; fat she 
stock, very uneven; fat cows, 25@40c 
lower; cutters, steady; butcher heifers, 
steady to 25c lower; light heifers and 
mixed yearlings, strong to 25c higher; 
bulls, 10@15c lower; vealers, largely 
$1.50 lower. It was largely steer run 
during week. Supply was liberal on 
Monday but small thereafter. Shipper 
demand was very narrow following price 
reaction in dressed market. Extreme top 
for week, $15.50, paid for prime weighty 
steers; practical top, $15.25, with 
numerous sales $14.25@14.75; little 
above $14.00 as week closed. Bulk fed 
steers during week, $11.75@13.50; big 
weight kinds relatively scarce; heifer 
yearlings, up to $14.00, mostly $12.50 
downward; most fat cows, $7.00@8.50; 
cutters, $5.00@6.00; heavy sausage 
bulls, $7.75@8.25; light vealers at close, 
$9.50@11.00 for 100 to 115 pounders, 
choice 140 lbs. selling at $13.00. Run of 
light dairy vealers showed sharp ex- 
pansion. 

HOGS—In spite of continued light re- 
ceipts, trading was very slow and weak- 
ness characterized the closing markets. 
Compared with last Thursday: Weighty 
averages under 240 lbs., 10@20c high- 
er; heavier weights, steady to 15c high- 
er; light lights and pigs, 25@35c higher. 
Today’s top, $11.30, paid for 200-lb. 
weights; bulk good to choice 160- to 
210-lb. averages, $10.90@11.20; 220- to 
240-lb. weights, $10.65@10.90; 250- to 
300-lb. weights, $10.25@10.60; few loads 
big weight butchers down to $10.00 and 
below; good to choice 130- to 150-lb., 


$10.65@11.15; pigs, $9.75@10.75, few up 
to $11.00; packing sows, mostly $9.00 
@9.50. 

SHEEP — Compared with one week 
ago: Fat lambs, steady to 25c higher; 
yearlings, fully 25c up; ewes, around 
25c higher. Late bulk fat lambs, $10.50 
@10.75, a few choice, $10.85@11.00, few 
$11.25; selected loads, early, $11.50@ 
11.65; shorn lambs, $9.50@9.75; early 
top, $10.25; yearlings, $9.25@9.40; fat 
ewes, mostly $5.25@6.00; practical top, 
$6.25. 

~~ fe 


KANSAS CITY 


(Reported by U. S. Bureau of Agricultura! 
Economics. ) 


Kansas City, Kan., Mar. 13, 1930. 


CATTLE—Trade was marked by a 
general price decline of 50c on fed 
steers, a few loads of choice light 
weight steers and yearlings holding 
steady. Light mixed yearlings and fed 
heifers were weak to 25c lower, with 
spots off more on the inbetween grades 
of heifers with weight. Packers met 
with little success in efforts to secure 
price concessions on slaughter cows due 
to limited supply. Bulls were strong 
to slightly higher, but vealers and calves 
closed weak to 50c lower, with top on 
vealers at $13.00. Choice 786-lb. fed 
steer calves topped at $14.75. Choice 
1,032-lb. steers brought $14.25, and best 
heavy steers went at $14.10. Bulk of 
fed steers ranged from $11.25@13.25, 
with most late sales under the $13.00 
mark. 

HOGS—tTrade in hogs was featured 
with extreme unevenness. Under limited 
supplies, values worked toward higher 
levels at the opening, but on later days 
a very bearish feeling existed and sharp 
declines were registered on medium 
weight and heavy offerings. Final 
prices on hogs scaling 240 lbs. and 
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down are weak to 15c lower, while 
weightier kinds are 40@50c lower, with 
spots off more. Choice 200-lb. weights 
sold at $10.75 early in the final session, 
but at the close the same grade and 
weights would not have brought over 
$10.50. Packing grades are 10@15c un- 
der last Thursday. 


SHEEP—Slight advances were scored 
in fat lambs early in the week, but some 
weakness toward the close put final 
prices on a steady to 10c lower basis 
against a week ago. Shippers paid up 
to $10.55 for best fed westerns, while 
bulk of the more desirable arrivals 
scaling 94 lbs. and down sold from $9.75 
@10.25. Weightier kinds went from 
$9.40@9.60, and bulk of the shorn lambs 
cashed from  $9.00@9.50. Mature 
classes are 25@40c higher, with best fat 
ewes at $5.75. 

a * d 


OMAHA 


(Reported by U. S. Bureau of Agricultura) 
Economics. ) 


Omaha, Mar. 13, 1930. 


CATTLE—Liberal receipts of fed 
steers and yearlings on early days of 
the week met with a broad demand and 
prices showed strength, but by mid- 
week weakness developed and prices 
ruled weak to lower. Current prices 
mostly 25c under closing days of last 
week. She stock closed weak to mostly 
25c lower, while bulls and choice veal- 
ers held mostiy steady. The week’s 
top of $14.50 was paid for yearling 
steers and mixed yearlings. Choice 
1,390-lb. steers earned $14.u0. Heifers 
scaling 636 Ips. sold at $13.00. 

HOGS—Unevenness has been the out- 
standing feature in the hog division, 
with the interests on the part of all 
buyers centering on medium weight and 
light hogs. These have scored a slight 
touch of betterment. Market quoted 
steady to 10c higher, while strong 
weight butchers have been neglected 
and reflect a 25@40c loss. Top, $10.50; 
bulk 160- to 220-lb., $10.00@10.50; 220- 
to 260-lb., $9.75@10.25; 260- to 325-lb. 
weights, $9.25@9.75; packing sows, 
$8.75@9.00. 

SHEEP—Liberal receipts have fea- 
tured throughout the period in the 
slaughter lamb trade, and while the 
market has been fairly active, price 
changes have been in the way of weak- 
ness. Market quoted 15@25c lower, 
with most loss on weighty lambs. Ma- 
tured sheep have been scare and show 
a net upturn for the period of 25@50c. 
On Thursday, bulk of fed wooled lambs, 
90 to 100 lbs., $9.65@10.00; top, $10.50; 
fed clipped lambs, $9.00@9.75; good and 
choice ewes, $5.00@5.75; top, $6.00; 
shorn ewes, up to $5.10. 


—-~- Qe 
SIOUX CITY 


(Reported by U. S. Bureau of Agricultural 
Economics. ) 


Sioux City, Ia., Mar. 13, 1930. 

CATTLE—Downward price revisions 
featured a choppy slaughter cattle 
market. Yearlings and steers ruled 
largely 15@25c lower. Attractive year- 
lings showed minor losses, and declines 
for plain weighty steers figured slightly 
more. Choice heavy beeves topped at 
$14.00. Yearlings and big weight 
bullocks reached $13.50, and most offer- 
ings turned at $11.00@12.50. Fat she 
stock finished weak to 25c lower. Good 
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heifers topped at $12.00, a spread of 
$10.00@11.25 took most short feds. 
Beef cows bulked at $6.50@8.00. Veal- 
ers ruled weak to 50c lower, and the 
practical top dropped to $12.00. Me- 
dium bulls strengthened, and_ the 
greater share went at $7.00@7.50. 

HOGS—Lower trends noted last week 
continued, resulting in fresh 25@50c 
losses, with discrimination most severe 
on weighty and unfinished kinds. The 
top dropped to $10.40 for choice 190- 
to 220-lb. weights. Most 160- to 260- 
lb. averages cleared at $9.75@10.35, 
and bulk of 260- to 350-lb. butchers 
earned $9.25@9.85. Packing sows 
bulked at $8.75@9.00. 

SHEEP—Slaughter lamb prices fluc- 
tuated sharply and retained only a 
part of an early 25@50c advance. 
Choice handy weights topped to ship- 
pers late at $10.30, while the bulk of 
woolskins to packers moved at $9.50@ 
10.25. Slaughter ewes ruled 25@50c 
up, with the top at $6.00. 

a a 


ST. LOUIS 


(Reported by U. S. Bureau of Agricultural 
Economics. ) 


East St. Louis, Ill., Mar. 18, 1930. 


CATTLE—Compared with week ago: 
Good and choice vealers, 25@50c lower; 
cows and low cutters, steady to 25c 
higher; other slaughter classes, steady, 
better grade steers, mixed yearlings 
and heifers having lost advance scored 
earlier in week. Most steers, $10.25@ 
12.75; fat mixed yearlings and heifers, 
largely $11.75@138.00; 781-lb. yearlings, 
1,511-lb. steers and 692-lb. mixed year- 
lings landed $13.50 as top. 

HOGS—Demand improved this week, 








Long Distance Phone 
YARDS 0037 
Private Wires to Clear- 


ing House Floor and 
Hog Alley 


THE NATIONAL PROVISIONER 


and hog prices advanced 15@25c. Top 
late rested at $11.25, with most 160- to 
230-lb. weights at $10.90@11.20. Pack- 
ing sows bulked at $9.15@9.35. 

SHEEP—Lighter receipts assisted 
selling interests, and fat lambs ad- 
vanced 25c during the week. Wooled 
lambs topped at $10.75; bulk, $10.25@ 
10.50; clipped lambs, $9.50@10.00; fat 
ewes, up to $6.00. 

ee 


ST. PAUL 
(By U. 8S. Bureau of Agricultural Economics and 
Minnesota Department of Agriculture.) 
So. St. Paul, Minn., Mar. 12, 1930. 


CATTLE—Increased marketings re- 
sulted in uneven downturns on fed 
steers and fat she stock, closing levels 
averaging 25c to in instances 50c lower, 
inbetween cows showing the most 
downturn. Bulk of the steers sold at 
the $10.50@11.75 terms, some féw lots 
at $12.00@12.50. Common and medium 
cows today sold at $6.00@7.25, heifers 
$7.75@9.00, low cutters and cutters, 
$4.50@5.50, shelly kinds, $4.25. Bulls 
broke 25c to in instances 50c, closing 
today at $7.50 down for the bulk. 

HOGS—Little change has been noted 
in prices of hogs, desirable 160- to 
around 210-lb. weights selling at $10.40 
@10.50, 220- to 270-lb. butchers $10.00 
@10.40, while heavier weights cleared 
from $9.50@10.00. A few sows sold at 
$8.50@9.00, with light lights at $10.25 
and bulk pigs at $10.50, the latter being 
15¢ higher. 

SHEEP—The lamb market under 
some moderation in reecipts took an 
upward trend and ruled 25@35c hightr 
on lambs and 25@50c higher on ewes. 
Good and choice 78- to 90-lb. lambs 


FELIX GEHRMANN 


Commission Buyer of Live Stock 
Room 606—Exchange Bldg., Union Stock Yards 


Chicago, Illinois 
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cleared at $9.85@10.00, a few up to 
$10.25, half-fat kinds, $9.00@9.50. 
Good 119-lb. wooled ewes sold at $5.60 
and down, with best shorn ewes cashing 


at $4.25 
en ood 


RECEIPTS AT CHIEF CENTERS. 

Combined receipts at principal mar- 
kets, week ended Mar. 8, 1930, with 
comparisons: 

At 20 markets: Hogs. 


Week ended Mar. 8...... 198,000. 550,000 358,000 
Previoys week 185,000 7, 





At 11 markets: Hogs. 
Week omiled Wars Goose ccecndsbsis dabiocced 492,000 
I WOE Ws. ncsaSeddivnscauciccenuee 625,000 
BEG Shu oak gnat Ratha a dR RNAS danke Gaeere 520,000 
UE bv o:6.v.cd etee9000d0 00 0004 ceeaceeaceeenae 709,000 
BEE, s ates-ccngcedeagsgucnune depectwewweeeni 526, 
BN eR nv enecccucpesedeccesencesneccsceensus 571,000 

At 7 markets: Cattle. Hogs. Sheep. 
Week ended Mar. 8...... 143,000 421,000 275,000 


Previous week .:........ 140,000 562,000 273,000 
29 29, 





U. S INSPECTED HOG KILL. 


Hogs slaughtered under federal in- 
spection at nine centers during the week 
ended Friday, Mar. 7, 1930: 


Cor. 

Week ended = Prev. week, 

Mar. 7. week. 1929. 
| TP ere 108,111 110,786 133,678 
Kansas City, Kan. .. 40,719 43,408 54,396 
ME db ale ovcces bens: 49,104 58,1038 39,753 
SHE, TOG .ccccccees Ghee 45,473 0,506 
Sioux City .......... 34,378 35,374 29,639 
Re 53,576 58,209 50,293 
St. Joseph, Mo. .... 21,831 24,474 14,766 
Indianapolis ........ 19,573 21,850 16,244 


New York and J. C.. 33,134 37,525 


*Includes East St. Louis, Ill. 








Information furnished 
regarding trading in 
contracts for future 
delivery, upon request 




















HOGS ONLY 


Union Stock Yards 








Keference: Stock Yards National Bank. 
Write or wire us 








an 


Commission 








J. W. MURPHY CO. | 
Order Buyers 


Utility and Cross Cyphers 
{ Reference any Omaha Bank 


Omaha, Nebr. 














BANGS & TERRY 


Buyers of Livestock 
Hogs, Killing and Feeding Pigs 


Union Stock Yards, Sout St. Paul, Minn. 
Any Bank in Twin Cities 














Strictly Hog Order Buyers.on 


GOOGINS & WILLIAMS 


Long Distance Telephone Boulevard 9465 
Union Stock Yards, Chicago 











So. Omaha 
E. K. Corrigan 




















7 , e 

E. K. Corrigan 
Exclusive Hog Order Buyer 
Operating on Three Markets 


The Commission is the Same—Why not Get the Best? 
Three A-1 Hog Buyers to Serve You 


Murphy Bros. & Company 


Exclusively Hog Order Buyers 
Telephone Yards 0184 





Order Buyers of Live Stock 


Indianapolis 


Indiana 





Kansas City So. St. Joseph 
Karl N. Soeder R. G. Symon 















Write—’Phone—Wire 


Onion Steck Yards, CHICAGO 








or McMurray—Johnston— Walker, Inc. 


Ft. Wayne 
Indiana 
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RECEIPTS AT CENTERS 





SATURDAY, MARCH 8, 1930. 

Cattle. Hogs. Sheep. 

SE Ar ras 400 4,5) 5,500 
Rees Gy sew ccccccses 500 2,500 aa be 
"Fer ee 100 5,000 250 

ay BED: pccwewssoncesss 200 3,500 25 
HE, GE ocicdccccveccs 150 3,000 1,700 
RS SE a cpconsceces 200 6,5 1,000 
DPE Mewcsekewecdecce 100 800 50 
Oklahoma City .......... 300 500 cae 
eee 50 400 100 
DED cccvsesdccsecs esese 100 ikee 
DE  edse60ssebscnnes 50 300 7,800 
ENED ceccscveceeccce 200 300 200 
WEE wa chesccccesese 300 1,100 600 
OO Seer 100 2,000 100 
DE, cokscstsucsees penne 1,000 890 
SEE wep cccccoseee 300 900 wees 
Dt cssusbsebicpesecs 100 200 200 
DE “Lercscobvensees. oocm> 600 109 
rrr ree 200 100 7T 

MONDAY, MARCH 10, 1930. 

DD: 6060950004005 to 8,000 60,000 22,000 
EE MUM «20 ovrcccces 18,000 13,900 11,000 
SE  sWowecess2enceees 15,000 19,000 20,000 
OD ea 3, 12,500 1,500 
ay 4, 7,500 8,000 
ESE “sabe sbes cece 4,500 10,000 6,000 
es) haa 4,000 16,000 2,500 
Oklahoma City .......... 1,200 1,500 300 
oo er 3,600 1,600 800 
ra aa 300 1,700 100 
8 a 2,900 3,600 8,600 
ED Nvbvis chcwoke tes 300 600 are 
TER. nwasbsdcccnecses 4,500 3,300 1,000 
Indianapolis ............ 500 3,000 400 
a 500 3,600 1,800 
EE 2 ovtivindép vhase< 900 3,700 100 
Buffalo 4,400 6,400 
Cleveland 3,000 2,000 
Nashville 500 100 
PEED -stuccanbesevcsese 5 400 





TUESDAY, 





Cattle. 
DS cubitavdevabeonnda 6,000 
eS CUR veces sence 6,500 
DURORR oc cccccsvocccccccs 8,000 
nL ct0c4canse sagen 3,500 
i nn <ssc¢esekdeens 1,000 
Sn ere 3,000 
St. Paul .... 3,000 
Oklahoma Cit 1,000 
Fort Worth 1,500 
Milwaukee .. 600 
Pe 600 
Pe : Scossseue anes 100 
SE 6.005 00 e000 soe 800 
REED wwneseccsees 900 
DR: codecs evpacs® ovabe 
CREEL. oweccviecse sees 300 
Th behnte uns shee anion 100 
OS a ee 200 
DED. wevocesnwesnves 100 
rr tr 800 


WEDNESDAY, MARCH 1 


CURORTO . ccccccecscsccccs 6,500 
ene GY ccccancicesce 5,000 
DUBRR. 0 onc cccscccesseces 5,000 
BE. GOMMIR cccccccccsescs 2,000 
SE SEE ccrescecvese’ 2,700 
i ae 3,000 
Oklahoma City ......... 1,000 
ek EEE eee 1,800 
BEM WOUKCe 2. .ccccccccens 500 
DOMVEE cccccccccccccscve 500 
BOMIBVINS 2. ccccccccccecs 300 
WUSEE  ncivcccccescceces 500 
PURMERUEEE cccccevsecvccs ences 
Cincinnatl ....ccccceesee 300 
TBRTERIO nose ccevcccoccvece 200 
Cleveland .......sseess.- 300 
Nashville ......ccccseses 400 
TorontO ....ccccccccsecess 600 
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MARCH 11, 1930. 


Hogs. Sheep. 
18,000 11,000 
6,000 12,000 
13,500 18,000 
3,000 700 
2,000 ~—s«8, 
9,000 3,600 
8,500 700 
2,000 200 
1,700 1,800 
2,000 309 
1,800 11,000 
600 100 
2,100 500 
4,200 400 
800 400 
2,200 100 
500 200 
1,500 900 
500 ‘am 
1,100 100 
2, 1930. 
14,000 18,000 
7,000 8,000 
11,500 16,000 
4,500 3.000 
9,000 4,700 
14,600 1,500 
2,000 200 
2,000 1,400 
1,000 200 
1,200 13,000 
800 600 
2,000 200 
1,000 200 
1,600 200 
1,5 1,800 
2,500 1,000 
500 100 
990 100 
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THURSDAY, MARCH 13, 1930. 
Cattle. Hogs. 
I ee ee ca ow 6,000 21,000 
ES ae 2,700 5,000 
er ES RS Sa aE 4.000 14,000 
ye ee ee 1,700 11,090 
A 1,000 4,000 
EE .wccnecsouncss 1,500 12,500 
a SL), no's in Suen a a vie'e 2,100 10,500 
Oklahoma City ......... 1,300 2,300 
Ee. 66 cen eae ues 1,100 1,400 
Milwaukee .............. 800 2,000 
RE ere 400 2,200 
Oe err 200 400 
OME sigs 'ebicwa'ees sa 300 1,800 
Indianapolis ............. 1,000 4,500 
EEE Vob9's 05a chmS o0i. Ueck ee 1,400 
IE sis KG 5.4 ss 40 be 300 2,500 
SE 0546 65049%sa0aee Bicas 800 
OT ree 300 1,300 
SEA 209 400 
PEED. aabneceeekespacks 100 eee 
FRIDAY, MARCH 14, 1930. 
IIE Hib ie gf sh eae b dai 1,600 21,000 
ee 400 16,000 
ME Shwavtsddebsaseses 000 
St. Louis 
St. Joseph 
Sioux City .. A 
_ i Serres 2,000 12,500 
Oklahoma City .......... 500 1,000 
SE EL so 00 6 0.69:6.0 006 1,600 1,200 
NID. 3 .wacae<e ss ses 300 1,000 
0) A Ea ee 700 700 
SE bhikne wibadakaisak'y 100 1,200 
WUPOMRMOUNS on. kc vecedacte 400 4,000 
CURL. sisc5asb%00 ves eae 2,500 
EE cab a n-ac haaton 300 2,000 
CE A déswasseadakoons 100 1,600 
EE Scswsaspdsces oe 100 1,600 
Yo 


Sheep. 
13,000 
11,000 
12,000 
1,500 
8,000 
5,000 


SLAUGHTER REPORTS 
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Special reports to The National Provisi 
LIVESTOCK PRICES AT LEADING MARKETS. showing the number of livestock slaughtered at 
” 4 % A 15 centers for the week ended March 8, 1930, 
Following are livestock prices at five leading Western markets on Thurs- with comparisons: 
day, Mar. 13, 1930, as reported to THE NATIONAL PROVISIONER by direct wire of CATTLE. 
the U. S. Bureau of Agricultural Economics: pet i ee 
Hogs (Soft or oily hogs and roast- March 8. week. 1929. 
ing pigs excluded): CHICAGO. E. ST, coreg =. nes ee Chicago Gig 17,573 15,417 19,245 
. wt. (250- t -ch. .$ 9.80@10.60 $10.00@10.75 $ 9.10@10. R; C .35@10. “TAs pie ee eee i 17,467 16,391 
ined. 4 (300-250 tbe) mech. 10.28¢11.25 #10.35@11.20 9.65@10.50 10.15@10.75 9.75@10.50 Omaha ................., 16,676 15,922 13,863 
Lt. wt. (160-200 Ibs.) com-ch.... 10.35@11.25 10.95@11.25 9.60@10.50 10.25@10.75 10.00@10.50 St. Louis ................ 8,545 9,912 7,042 
Lt. It. (130-160 Ibs.) com-ch.... 10.00@11.20 10.00@11.20 9.00@10.40 9.50@10.65 10.00@10.50 St. Joseph .............. 6,638 7,184 6,605 
Packing sows, smooth and rough. 8.65@ 9.85 8.90@ 9.45 8.50@ 9.10 8.25@ 9.40 8.50@ 9.00 Sioux City .............. 6,395 6,591 7,662 
Sitr. pigs (130 Ibs. down) med-ch. 9.40@11.00 8.75@10.65 _......... 8.75@10.15 10.25@10.50 Wichita ................ 1,654 2,337 1,573 
Av. cost & wt. Tue. (pigs excl.). 10.53-253 Ib. 10.64-235 1b. 9.97-253 Ib. 10.22-232 Ib. 10.18-229 Ib. we de A ODES sans 4,897 4,853 
Philadelphia ....... 1,535 1,315 1,416 
Slaughter Cattle and Calves: Indianapolis ....... 15438 1148 1/388 
STEERS (1,500 LBS. UP): New York & J.C. ...... 8,384 
Good-ch. ..... piebbseseces sos GRGOUPUNTG cscccnccss  secccsaees descsyeiese  saceacdions Oklahoma City .........: 4978 an .- 
STEERS (1,300-1,500 LBS.) : RIN ios Su as ah 0h wh 3.229 2.774 
© Yipee Seoseeprees 14.25@14.75 13.75@14.75 13.00@14.25 13.25@14.50 13.00@14.25 Denver .................. 2390 3°311 
ELE ERT OT : 12'75@14.25 12.50@14.00 12.00@13.00 12.00@13.50 11.50@13.00 ieee 
STEERS (1,100-1,300 LBS.) : NE wn ew es eseeronens 100,365 97,790 
Choice ... .. 14.25@15.25 14.25@15.25 13.00@14.75 13.50@14.75 13.00@14.75 
FISTS veseeerees 12.75@14.25 12.50@14.50 12.00@13.75 12.00@14.00 11.50@13.00 Guia sidiiean-sichii 
CCC ere sesececes . 00,08 
tE 950-1, LBS.): K Mty 28 
pepe ee ty 14.50@15.85 14.50@15.50 13.75@15.00 14.00@15.25 13.75@15.00 Omaha 2 same tne 
ae Seabaseencoosse 18.00@14.50 12.50@14.50 12.25@13.75 12.00@14.25 11.60@13.75 St. Louis easeee tare a 24,350 16274 
STEERS (800 LBS. UP): St. Joseph .. 25,578 11,374 
Medium oben bbinese AE 11.00@13.00 10.75@12.50 10.00@12.25 10.50@12.00 10.25@11.60 Sioux City .. 37,352 21,566 
DD Snkaiuds cab dpopwetnasc 9.00@11.25 8.75@10.75 8.50@10.00 8.75@10.50 7.50@10.25 Wichita sagt 7314 «5.852 
‘or’ or vives 7,270 12,703 
STEERS (FED CALVES AND , 708 
YEARLINGS) (750-950 LBS.) : Sodionemaie wu ue 
Choice ...... Be ea ie 14.50@15.25 14.50@15.50 14.00@15.00 14.25@15.50 14.00@15.00 New York & J.C... 51,746 51,919 49,182 
EE wa ccevesuadseeskbes chenac 13,00@14.50 12.50@14.50 12.25@14.00 12.25@14.25 12.25@14.00 Oklahoma City ......... 197 7,589 11,214 
HEIFERS (850 LBS. DOWN) ee Se ssbeescoecses 18,569 22,087 22,048 
DD i oskbipeoseoushbabese 13.25@14.00 18.50@14.50 12.75@13.75 13.00@14.25 12.50@13.50 Denver .........++++++5. 12,716 11,698 11,631 
<Ry  Oee Serna 11.25@13.50 11.50@13.75 11.00@12.75 11.00@13.50 11.00@12.50 ye —— 
Common-med. ........ aes 8.00@11.25 8.00@11.75 7.50@11.00 7.50@11.50 7.25@11.00 Total .....-....... eee. 378,565 426,972 373,826 
HEIFERS (850 LBS. UP): SHEEP. 
DENT tutxkcabacessssstcseue 10.75@13.75 10.50@13.50 .10.00@13.25 10.50@13.50 10.00@13.00 Chicago ................. 50,027 50,549 42,130 
Re Bie ok a Ste 9.50@13.25 9.25@13.00 9.00@12.75 9.00@13.00 8.75@11.75 Kansas City ............ 36,714 33,988 25,148 
ee os cnbperesasssre 8.50@11.25 8.50@11.25 8.00@11.00 8.00@11.00 7.50@10.75 + tee e eee ecceneres = oi 4 
cows: St. Joseph .............. 27/970 291160 26.457 
oe won nccoupacntcsckns 9.00@10.00 9.25@10.00 9.00@10.00 9.00@10.00 8.75@ 9.75 Sioux City .............. 13,996 16.594 10.705 
LS LA ence Rap epnns 7.75@ 9.00 8.00@ 9.25 7.75@ 9.00 8.00@ 9.00 7.35@ 8.75 Wichita ................ 2,521 3,395 3.685 
ee RE oe 6.00@ 7.75 6.50@ 8.00 6.00@ 7.75 6.00@ 8.00 5.85@ 7.85 Fort Worth ............. wees «= 4,717 8,185 
Low cutter and cutter......... 4.75@ 6.25 4.00@ 6.50 4.50@ 6.00 4.25@ 6.00 4.00@ 6.00 Philadelphia te es 5,958 3,810 3.385 
2 ae 626 908 325 
BULLS (YEARLINGS EXC.): . ae B New York & J. C. 63,210 53,190 42,037 
Beef, good-ch. ............. -- 8.25@ 9.50 7.90@ 9.25 7.50@ 8.75 7.75@ 9.00 7.75@ 8.75  Okiahoma City 601 124 18 
SE iinaicooencase ences 6.75@ 8.25 6.25@ 7.90 6.25@ 7.75 6.00@ 7.75 6.50@ 7.75 Cincinnati ....... = gaan ona 745 
CALVES (500 LBS. DOWN): OT ae aes 5,942 5,306 3,171 
SOS TERE DEI 7.50@10.50 7.75@11.25 9.00@12.00 8.00@12.50 7.00@11.00 — —— 
SEE. Lar ccawecuyseanes 7.00@ 7.50 6.00@ 7.75 6.00@ 9.00 5.00@ 8.00 5.50@ 7.00 oe ge iae Mangoes fia 249,411 197,174 
VEALERS (MILK-FED): oston slaughters omitted. 
MES “Sessccccces OEM 9.50@13.75 12.75@14.25 10.00@14.00 9.50@13.50 9.00@13.00 
REE 395; touaes ceca cesses .00@ 9.50 10.25@12.75 8.00@10.00 8.00@ 9.50 7.00@ 9.00 oro? 
GMROOMER ..0.ccisccccccces 7.00@ 9.00 6.00@10.25 6.00@ 8.00 5.00@ 8.00 5.00@ 7.00 BUFFALO LIVESTOCK IN FEB. 
SLAUGHTER SHEEP AND LAMBS: ; ; eS ‘ 
Lambs 10.50@11.25 10.00@11.00 9.75@10.50 9,00@10.10 9.75@10.10 _, The receipts and disposition of live- 
Lambs (92 Ibs. down). 9.75@10.50 9.25@10.00 9.00@ 9.75 8.00@ 9.00 9.00@ 9.75 stock at Buffalo, N. Y., during Feb- 
ne J ea 9.00@ 9.75 8.00@ 9.25 7.75@ 9.00 6.50@ 8.00 8.00@ 9.00 ruary, 1930, were as follows: 
own) medium-choice ....... 7.50@ 9.50 7.00@ 9.00 7.00@ 9.00 6.50@ 8.75 6.75@ 8.75 Cattle. Calves. Hogs. Sheep. 
Ewes (120 Ibs. down) med-ch.. 5.25@ 6.25 4.75@ 6.00 4.75@ 6.00 4.50@ 5.75 4.50@ 5.50 Receipts .............0. 11,655 19,383 95,262 
Ewes (120-150 Ibs.) med-ch 5.00@ 6.00 4.50@ 5.75 4.50@ 5.75 4.25@ 5.65 4.25@ 5.40 Shipments ............... 3215 15.560 81/847 
Ewes (all weights) cull-com... 2.50@ 5.25 2.00@ 4.75 2.00@ 4.75 2.00@ 4.50 1.75@ 4.50 Local slaughter ......... 8.448 3,857 13,447 
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March 15, 1930. 
PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ended Saturday, March &, 
1930, with comparisons, are reported to The Na- 






tional Provisioner as follows: 
CHICAGO, 
Cattle. Hogs. Sheep. 
Armour and Co.......-.. 5,130 2,034 16,411 
Bwilt Be OO, . 5 ccccvesvccs 4,008 3,151 22,848 
Morris & Co. 1,767 1,554 4,382 
Wilson & Co 3,363 2,484 6,386 
Anglo-Amer., Prov. Co... 898 1,917 eas 
G. H. Hammond Co..... 1,762 1,364 


Libby, McNeill & Libby. O44 


Brennan Packing Co., 7,727 hogs; Independent 
Packing Co., 814 hogs; Boyd, Lunham & Co., 992 











hogs; Western Packing & Provision Co., 4, 673 
hogs; Agar Packing Co., 4,787 hogs; others, 31,262 
hogs. 
Totals: Cattle, 17,572; calves, 5,981; hogs, 
62,679; sheep, 50,027. 
KANSAS CITY. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co 747 3,344 7,602 
Cudahy Pkg. Co. . 577 = 2,305 ~=—6,800 
Fowler-Straub eee re sane akan 
Morris & Co........ 462 1,504 5,593 
Swift & Co. 530 4,386 8,926 
Wilson & Co........ 672 2,801 7,777 
Others ........ 138 374 16 
Toba cavccceeoccs 14, 14,700 3,126 14,714 36,714 
OMAHA, 
Cattle and 
calves. Hogs. Sheep. 
Armour and Co.......... 5,818 15,450 12,029 
Cudahy Pkg. Co......... 3,875 11,057 14,057 
Dold Pkg. Co... .....+0. 960 6,915 
Morrie & ©0......ccccoe 2,025 331 7 241 
Swift &B CO0.....6cccccee 5,173 9,269 19, 761 
Bagle Pkg. Co........0 9 eves eee 
Hoffman Bros. 30 
Mayerowich & Vail 7 
Omaha Pkg. Co.......... 55 
J. Rife Pkg. Co......... 11 “bia einer 
J. Roth & Sons.......... 84 ene coos 
So. Omaha Pkg. Co...... 33 ean where 
Lincola Pkg. O0.....<002 252 
Morrell Pkg. Co.......... 86 
Nagle Pke. Co.........++ 350 
Sinclair Pkg. Co......... 871 
Wileon & C0... .cccccses 55< eae 
QUOTE svn cccccceacsesece eaee 25,666 
NRE sscinn5ee 200d enn ees 19,687 68,688 53,088 
ST. LOUIS. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co...... 1,181 657 2.046 1,945 





Swift & Co..... eee 2,020 600 «3,475 2,612 
Morris & Co........ 1,192 193 527 673 
East Side Pkg. Co.. 81 2,768 


American Pkg. Co.. 168 126 2,142 214 


























Heil Pkg. Co........ cae 289 : 
Krey Pkg. Co....... 174 86 1,434 ‘34 
OUROEB ccecieccsccces 204 1,301 19,708 4,604 
TOCA a ciosvsscucs 8,545 2,963 32,489 10,082 

ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 
SWAG Oe OO. acdsee 2,371 568 9,275 18,737 
Armour and Co..... 1,398 883 3,491 5,677 
Morris & Co........ 1,596 238 5,666 3,550 
ere 3,034 1387 «4,724 2,837 
OUR | once cicevees 8,399 1,321 238,156 30,801 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
€udahy Pkg. Co.... 2,089 114 12,181 4,608 
Armour and Co..... 2,279 93 11,87% 5,714 
Bwitt & O0.... e000 1,475 108 ~=s-«6,561 5,455 
Se, Cy Sic keawe 22 ee 76 ey 
CEE ta wiecean'seens 2,564 149 20,289 1,160 
ere Pere 8,429 464 50,982 16,932 
OKLAHOMA CITY. 

Cattle. Calves. Hogs. Sheep. 
Morris & Co........ 1,692 675 = 4,066 236 
Wilson & Co........ 1,485 818 3,867 279 
GUS Svccvewccsens 96 ens 710 ae 
TORRE cicsceccesce 3,273 1,493 8,648 Bs i) 


Not including 207 cattle, 554 hogs, and 86 sheep 


bought direct. 














WICHITA. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co..... 617 350 803,276 =—-2,488 
Jacob Dold Co...... 424 15 =«1,949 32 
Fred W. Dold...... 75 uiethe oe eae 
Wichita D. B. Co.. 10 
Dunn-Ostertag ; 163 
| erry ee 1,289 365 5,225 
Not including 3,270 hogs bought direct. 
DENVER. 
Cattle. Calves. Hogs. Sheep. 
Rwift &@ Oo......6.. 910 127 5.116 14 005 
Armour and Co..... 813 1130 2.544 «14.088 
layney-Murphy Co. 462 180 1.688 23 
J a re 616 148 800 — 576 
WE siascceciens 2,801 518 10,118 28,692 




















ST. PAUL. 
Cattle. Calves. 
Armour and Co..... 2,543 4,442 
Cudahy Pkg. Co..... 375 721 
i 4,002 6,978 
United Pkg. Co..... 1,046 156 
WE, ccs cecnesse $36 196 
DOM acess ceases 8,902 12,493 
MILWAUKEE. 
Cattle. Calves. 
Plankinton Pkg. Co. 1,489 6,563 
CU, 2. B.. Oe, mS 33 o slot 
The Layton Ds vis. :0 +a iin 
R. Gumz & Co..... 128 20 
Armour and Co,.... 516 = 3,233 
N.Y.B.D.M.Co., N.Y. 35 cain 
OUREB ve vccccccccee 511 
DOMED, hiet.00i9 60 S000 2,712 10,109 
INDIANAPOLIS. 
Cattle. Calves. 
WORCIEE oop ccvicccsccs 758 2,511 
Kingan & Co........ 1,189 746 
Armour and Co..... 385 87 
Indianapolis Abt. Co. 279 
Hilgemeier Bros. . 
Brown Bros. ....... 2 
Schussler Pkg. Co... 7 
Riverview Pkg. Co.. 8 
Meier Pkg. Co...... 89 7 
Se Ee COs 56 004s 46 8 
Maas Hartman Co.. 18 5 
Art Wabnits ....... 11 48 
Hoosier Abt. Co.... 12 ree 
i. errr rere i 282 100 
EE ad 5 38:0.5 a aloes 4,373 3,814 
CINCINNATI. 
Cattle. Calves. 
5. Wi, Galles Gem.. .sss 3 
J. Hilberg & Son... 55 sacle 
Gus. Juengling .... 145 114 


BE. Kahns Sons Co... 1,067 429 
Kroger G. & B. Co. 16 159 


J. Tohrey Pkg. Co.. 

Rehns Sons. . 131 
A. Sander Pkg. Co. 5 
J. Sehlachter’s Sons 200 
J. & F. Schroth Co. 11 
John F. Stegner.... 


J. Vogel & Son.... 9 4 
Ideal Pkg. Co...... eae sents 
7 eee 10 Sita 
DE > 5 s.c0uugéiioae 124 741 

TO cidncacess 1,899 1,873 


Not including 836 cattle, 
and 511 sheep bought direct. 








20 calves, 


Hogs. 
14,706 


21,075 
11,613 





47,394 


Hogs. 
8,408 





Hogs. 


15,820 
7.§ 


965 








28,854 


Hogs. 


11,067 
18,252 hogs 


RECAPITULATION. 
Recapitulation of packers’ purchases by markets 


for the week ended Mar. 8, 
sons: 











CATTLE. 
Week 
ended 
Mar. 8. 
I oe ia cars 6 pees gees 17,572 
po OU 6s ae eee 14,700 
Omaha (incl. calves).... 19,687 
Mer) BAR: 6 0c FAN We eelddwas 8,545 
Wes EIR cece scacenesce 8,399 
a 8,429 
Oklahoma City 
WER. cecces 
ere 
BE, POD sw ciccceccsccease 
MUIWAURGE 2 .ccccsccccses 
Indianapolis 
CHRGIRMNEE. sc veiencccciocss 
TOUR cscsevvesvevsvvcs 
CRITE cccctcecccecceme 
Kansas City . 
OMBDR ovccccecccssccoves 
WE, BOD svccucesiecsece 
Oe SEN Sos ctuadecvess 
PE fs de dsdcecscgea % 
Oklahoma City ......... 8,643 
|. ERA 5,225 
PASS sevces Sane 
| SS 47,394 
MNO 6 o kncsecsices 9,186 
DEES Novas cascade 28,854 
OCURCTEMETE  ccccccccceevee 11,067 
SUP) in Waag e's 648 pe ss 373,19 
SHEEP. 
ON sc ccnges ccd svanue 50.027 
Memees: Gy onc ccdcuse 36,714 
CII on 6icncisciesisacens 53,088 
Be BN 656 bcceweveseee 10,082 
Ee , 
a 
Oklahoma City 
i ; 
po, BSE Maree 28,8492 
SEs AU 5:40 6 5.00 as 0809s 6,917 
MEIWOGROS: cicicicccccecee 523 
ERGIAMAPOND .ceciese cee 2,024 
i” Nees Pre 4,665 
TOR Fiske cere wees 243,501 





Prev. 
week, 


pier 
DH 


A 


Et) 


noi 


O90 8D 60 mt 9 1.00 


noe 





98,927 


68,229 
23,399 
110,893 
24,359 
33,363 
66,777 
7,046 


15,593 
469,379 





50.549 
33, 988 


238,212 
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Sheep. 


2,693 
3,990 
234 


6,917 


Sheep. 


404 
“ss 


"96 


5238 


Sheep. 
816 
369 
170 
487 


"424 


2,024 


Sheep. 





e 50 
“iis 
3,524 


4,665 


1980, with compari- 


Cor. 
week, 
1929. 
19,245 
005 
15, bony 
7,04 


7, 860 
8,287 
2 234 
1,189 
2,339 
8,821 
2,273 
4,096 
1,507 
93,283 





109,401 
18,396 


28,687 
12,103 


398,489 





42,130 





197,301 


AQ 
CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union 
Stock Yards for current and comparative periods 
are reported as follows: 











RECBHIPTS. 

Cattle. Calves. Hogs. Sheep. 
Mon., Mar. 3....13,258 1,494 45,143 19,246 
Tues., Mar. 4.... 6,444 2,215 18,914 14,125 
Wed., Mar. 5.... 6,933 2,660 14,957 18,847 
Thurs., Mar. 6... 6,827 2,706 21,908 14,312 
Fri., Mar. 7...... 3,667 714 14,714 13,887 
Sat., Mar. 8...... 500 200 5,000 5,000 
This week .. 87,623 9,989 120,636 85,417 
Previous week ..34,015 9,950 164,242 79,217 
WOOP GSO. oe csecss 39,709 14,926 163,953 58,512 
Two years ago....40,698 15,875 221,157 47,393 


Total vestints for month and year to Mar. 8, 
with comparisons: 














ee 
1930. 1929. 1930. 1929. 
CORED 6... csece 87,721 42,841 379,392 433,801 
COVER: aveccas 10,065 15,767 98,740 126,606 
|. ae 132,827 189,350 1,840,521 2,127,681 
Sheep ...... -. 90,9380 66,175 744,282 644,881 
SHIPMENTS. 
Cattle. Calves. Hog Sheep 
Mon., Mar. 3.... 4,227 57 = 10, 770 5, 
Tues., Mar. 4.... 1,957 61 6,856 6,876 
Wed., Mar. 5.... 2,489 boa 4,457 5,345 
Thurs., Mar. 6... 1,706 63 6,487 6,058 
ccave ae 26 5,548 5,378 
200 eeee 1,000 1,000 
This week ......11,502 207 35,118 30,622 
Previous week ..11,724 163 74,172 25,616 
- se 11,577 536 50,693 17,866 
Two years ago...12,353 256 73,003 13,761 


WEEKLY eae PRICE OF LIVESTOCK. 
attle. Hogs. Sheep. Lambs. 


Week ended Mar. 8. rst 55 $10.55 $4.85 $1 0.45 
Previous week ... 


+++ 12.25 10.80 5.00 10.45 














eo cccccese + 12.85 11.45 7.50 16.70 

+ 18.10 8.05 8.50 15.70 

+» 10.85 11.55 8.00 14.95 

9.85 12.45 8.10 13.60 

coececesee 10.10 13.00 9.00 17.05 

Av. 1925-1929..... $10.85 $11.30 $ 8.20 $15.40 


SUPPLIES FOR CHICAGO PACKERS. 
Net supply of cattle, hogs and sheep for pack- 
ers at the Chicago Stock Yards: 





Cattle. Hogs. Sheep. 
*Week ended Mar. 8......26,100 85,000 54,800 
— WIOUEE Vic Kcsciunceee 22,291 90,07 53,601 
28,132 113,260 40,646 

. 28,345 148,154 38,632 

927 34,056 87,608 48,971 
BE eiccdninecuns seeeeee 34,440 108,076 70,835 


*Saturday, Mar. 8, estimated. 
HOG RECEIPTS, WEIGHTS, PRICES. 
Receipts, average weights and tops and average 
prices cf hogs, with comparisons: 
No. Avg. ——Prices—— 





Ree’d. Wet. Top. Avg. 

*Week ended Mar. aps -120,600 231 $11.40 $10.55 
Previous week .. 2 .f , 
Po rere ee “s 231 4 #12.10 11.45 
WORD oc ccccccccccceses 236 8.45 8.05 
BEY <6 w0daecenectctwen 239 «412.30 11.55 
SE aos cae ocnncesete 1 6 247 14.00 12.45 
MEE % bnasevevensaece 222 14.30 13.00 

5-yr. av., 1925-1929. 160,50 ~ 235 $12.25 $11.30 





*Receipts and average weights estimated. 
CHICAGO HOG SLAUGHTERS. 

Hogs slaughtered at Chicago under federal in- 

1930, with com- 


spection for week ended Mar. 7, 
parisons: 
Week ended Mar. 7... 
Previous week ... 





CHICAGO HOG SUPPLIES. 
Supplies of hogs purchased by Chicago packers 
and shippers during the week ended Thursday, 
Mar. 13, 1930, were as follows: 





Wk. ended Prev. 

Mar. 13. week. 

Packers’ purchases ............ 54,121 70,300 
Direct to packer ......cccsecee 34.743 83,012 
Shippers’ purchases ............ 87,355 39,387 
ee Ae ee 126,219 142,699 


(Chicago livestock prices on opposite page.) 
a 
NEW YORK LIVESTOCK. 
Receipts of livestock at New York 
markets for week ended Mar. 8, 1930, 
are officially reported by the U. S. 
Bureau of Agricultural Economics: 





Cattle. Calves. Hogs. Sheen. 

Jersey City ........ ,080 10,258 1,234 25,275 
Central Union ...... 2,375 981 861 18,386 
SI ewe avsans 637 3,487 21,747 4,179 
(ee Oris 7,042 14,676 28,842. 47.840 
Previous week ...... 6,292 11,224 26,751 46.650 
Two weeks ago...... 6,397 13, 28,492 48,456 
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Great Structures Serve 


Countless Generations 


...They Are Built On Strong Foundations 
By CARL R. MILLER 


No. 2 in a series of advertisements de- 
scribing the position of The Mathieson 
Alkali Works in the Chemical Industry 





RESOURCES | RESEARCH 





Great Structures Rest on 
Strong Foundations 


N business enterprises, as in great monu- 
ments of engineering genius, perma- 
nence is determined by strong foundations. 
Mathieson’s present position as a leading 
manufacturer and distributor of basic 
chemicals is the result of firm foundations 
laid in the pioneer days of the chemical 
industry. Mathieson plants are located at 
the richest sources of raw materials. 
Mathieson chemists and engineering ex- 
perts were first to inaugurate improved 
methods for handling and shipping heavy 
chemicals. Branch offices and warehouses 
are situated at important industrial centers. 
Upon these strong foundations a leading 
industrial enterprise has been built. Its ex- 
perience and facilities are embodied in 
the three great tenets of modern business: 
Resources... Research... Service. 
Send for list of available literature de- 
scribing the various uses of Mathieson 
chemicals in modern industry. 





The MATHIESON ALKALI WORKS (Inc.) 
250 PARK AVENUE NEW YORK, N. Y. 


Philadelphia — Chicago — Providence — Charlotte — Cincinnati 
Works: Niagara Falls, N. Y. —Saltville, Va. 
Warehouse Stocks at all Distributing Centers 


MATHIESON 
CHEMICALS 


Soda Ash... Caustic Soda... Bicarbonate of Soda... Liquid 
Chlorine ...HTH (Hypochlorite)...Ammonia, Anhydrous and 
Aqua...Bleaching Powder...Sulphur Dichloride... 
PURITE (Fused Soda Ash) 








Ma 


eet oO cf 


a ht. APO Oe OO et 


930. 
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Ice and Refrigeration 








Plant Cooling Notes 


For the Meat Plant Bmployee Who Is 
Interested in Refrigeration. 








REPAIRING BRINE TANKS. 

Leaking brine tanks should be re- 
paired promptly. They are a source 
of much potential damage to buildings 
and equipment, particularly when they 
are located on upper floors. 

The first thing to do is to elevate 
the tank a few feet and keep it in 
place with shoring. The interior should 
then be wire brushed thoroughly and 
the tank inspected. 

If any spots requiring patching are 
found, the patch should be welded in 
place. Rivets and seams should be gone 
over carefully. Leaky seams can often 
be corrected by caulking if the metal 
is not too badly corroded, otherwise a 
couple of applications of Smoothon may 
correct the trouble. 

If there is tar paper in the seams, 
it may be necessary to open up the 
seams, insert new paper and rerivet. 
When the tank has been made tight two 
coats of hot tar applied on the inside 
will aid to keep it tight. 

While the tank is up, the floor and 
the insulation under the tank should 
also be inspected for floor damage. The 
floor should be repaired and new insu- 
lation laid if necessary. 

a * es 


FROZEN MEAT TRADE JUBILEE. 

The Jubilee of the frozen meat trade, 
which was inaugurated 50 years ago 
with a shipment of frozen fresh mut- 


ton and beef from Australia to Eng- 
land, was celebrated in London last 
month. Among the events was a ban- 
quet held in the Savoy Hotel, London, 
presided over by Lord Kylsant. About 
400 were in attendance, including’ rep- 
resentatives of foreign governments and 
the Dominions, representatives of 
American meat packers and men promi- 
nent in the meat and refrigerating in- 
dustries of Great Britain. 

a 


COOLING UNIT NAME CHANGED. 

“Kroy,” a reversal of the letters in 
“York,” has been chosen to replace 
the latter word in the name of the air 
cooling unit manufactured by the York 
Heating & Ventilating Corporation, 
Philadelphia, Pa. 

Previously this unit was known as 
the “York Air Cooling Unit.” It will 
now be known as the “Kroy Air Cool- 
ing Unit.” This change of name was 
deemed advisable to prevent confusion 
of this piece of equipment with a 
similar machine manufactured by the 
York Ice Machinery Corporation, York, 
Pa.’ The two companies have no con- 
nection, financial or otherwise. 


FROZEN POULTRY IN STORAGE. 


Cold storage holdings of frozen poul- 
try on March 1, 1930, with compari- 
sons, are reported as follows by the 
Lie Bureau of Agricultural Eco- 
nomics: 





5-yr. 

Mar. 1, Mar. 1, av., 
1930, 1929, Mar. 1, 
M Ibs. M lbs M Ibs. 
CCRC TCES Chere 19,497 12,911 14,638 
EE ds od.ve Seed ateena 11,076 i a 
MOBRINES scciaicesteceeee 37,415 28,908 41,166 
tp EE CERT 17,497 8,417 15,420 
MEE. sack ocdsetsens 14,386 14,467 12,548 
Miscellaneous ......... 267 16,4389 25,829 
133,138 89,088 109,601 

———_—_. 


PRODUCE IN COLD STORAGE. 

Cold storage holdings of butter, 
cheese and eggs on March 1, 1980, with 
comparisons, as reported by the U. S. 
Bureau of Agricultural Economics: 


yr. 
1930,’ 1929," Mar. 1 
Mibs. Mibs. M lbs. 
Butter, Creamery ....... 46,513 11,910 17,874 
Cream, Frozen (40 Q 
CBD. cncvccccocevcesce BODIED ccccs. ovens 
Cheese, American......... 47,879 40,546 40,574 
Cheese, Se 7,4 ’ 


Cheese, Brick & Munster.. 1,070 ‘981 1,275 
rger 





eese, Lim 
Cheese, All Other........ 4,782 5,934 4,645 
Eggs, Case & 11 
BW BE ci oscvccdacs 35,016 38,250 26,239 





*Case equivalent based on 35 Ibs. to the case. 
1,259,000 Cases February 1, 1930, and 1,000,000 
Cases March 1, 1930. 


a * 


REFRIGERATION NOTES. 


Permit for the construction of an ice 
and cold storage plant has been secured 
by the Peoria Service Co., Peoria, IIl. 
The building will be of brick and rein- 
forced concrete and will cost about 
$75,000 

A cold storage warehouse to cost 
about $2,500,000 will be erected in 
Pittsburgh, Pa., by the City Ice & Fuel 
Co., Cleveland, O. A site has been se- 
cured on Penn ave., between Fif- 
teenth and Sixteenth sts. Construction 
work is expected to commence this 
spring. 

An expenditure of $50,000 for im- 
provements and enlargement of the At- 
lantic cold storage plant of the Atlan- 
tic Ice & Coal Co., Atlanta, Ga., has 
been announced. Future plans also call 
for the complete rebuilding of ice man- 
ufacturing plants of the company at 
Sandersville, Milledgeville, Covington 
and Elberton and the installation of 
electrical equipment. 


The plant of the Owosso Ice & Fuel 
Co., Owosso, Mich., will be enlarged and 
new equipment installed. 

Contracts for the erection of a 22- 
story cold storage warehouse on West 
Pershing Road, Chicago, IIl., has been 
let by the U. S. Cold Storage Ware- 
house Co. 

Erection of a cold storage warehouse 
in Pascagoula, Miss., will be started 
soon by the Pascagoula Cold Storage & 
Ice Co., Inc. The plant will be one story 
high, 48 by 91 ft., and will have an ice 
production capacity of 25 tons daily and 
cold storge capacity of 150,000 to 290,- 
000 Ibs. Estimated cost, $45, 000. 

Clarence J. Pope contemplates the 
erection of an ice and cold storage plant 


in Jonesboro, La. Present plans call 
for a building 50 by 80 ft., one story 
high. 

Cogswell Bently, president and gen- 
eral manager of the Fairport Storage 
& Ice Cream Co., Fairport, N. Y., has 
purchased the Rogers cold _ storage 
plant, Le Roy, N. Y. Mr. Bently has 
taken possession. 


Papers of incorporation have been 
granted the Great Lakes Fruit Indus- 
tries, Benton Harbor, Mich. Among 
the purposes of the corporation is to 
construct and operate cold storage 
warehouses. The capital is given as 
$1,250,000. The incorporators are James 
Nicol, W. F. Dean and Herbert J. Naf- 
ziger. 

A cold storage plant, 100 by 115 ft., 
four stories high, is being erected in 
Fargo, N. D., by the Union Storage & 
Transfer Co. 

Cold storage plants to cost approx- 
imately $155,000 will be built during the 
coming season by the Yakima County 
Horticultural Union, Yakima, Wash. 


cine 


NEW YORK MEAT SUPPLIES. 


Receipts of Western dressed meats 
and local slaughters under federal in- 
spection at New York,. for week ended 
Mar. 8, 1930, with comparisons: 


Week Cor. 
ended Prev. week, 
West. drsd. meats: Mar. 8. week, 1929. 
Steers, carcasses 5,290 7,230 6,578% 
Cows, carcasses. 1,165 1,202 1,081% 
Bulls, carcasses. 187 308 115 
Veals, carcasses. 11,060 11,000 11,697 
Lambs, carcasses 27,474 27,115 22,903 


Mut., carcasses. 3,079 3,952 1,994 
Beef cuts, Ibs.. 313,477 
Pork cuts, lbs. .2,040,345 2,221, "201 1,585,289 


Local slaughters: 


| rey 8,384 7,876 8,378 

OMETED cc ccccges 13,765 12,732 14,667 

FROG Ssvpecdcces 51,746 51,919 49,182 

PP De 63,210 53,190 42,037 
~~ Qe --- 


PHILADELPHIA MEAT SUPPLIES. 


Receipts of Western dressed meats 
and local slaughters under city and 
federal inspection at Philadelphia for 
the week ended Mar. 8, 1930: 


Week Cor. 
ended Prev. * Week, | 


Western dressed meats: Mar.8. week. 1929. 
Steers, carcasses ...... 1,962 1,963 2,298 | 
Cows, carcasses ...... 848 945 1,088 | 
Bulls, carcasses ...... 193 200 336 
Veals, carcasses ...... 1,651 1,753 1,881 
Lambs, carcasses ..... 15,393 12,955 10,129 
Mutton, carcasses... 1,646 1,624 822 
POCO sc ceccevces ‘521, 607 494,672 592,591 


cal slaughters: 
Cattle 
Calves. 
Hogs .... 
Sheep 


1,315 1,416 
1,502 2,032 
15,573 
3,810 3,385 





BOSTON MEAT SUPPLIES. 
Receipts of Western dressed meats 
at Boston for the week ended Mar. 8, 
1930, with comparisons: 


Week Cor. 
ended Prev. week, 
Western dressed meats: Mar. 8. week. 1929. 
Steers, carcasses ...... 1,928 2,065 2,002 
Cows, carcasses ...... 1,578 1,742 1,664 
Bulls, carcasses ...... 58 34 70 
Veals, carcasses ...... 1,500 1,631 446 
Lambs, carcasses ..... — 20, 051 12, = 
Mutton, carcasses ... 821 
Pork, , lbs. wee ps 617,378 485,085 
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F.C. ROGERS 


PROVISION 
BROKER 


PHILADELPHIA OFFICE 
NINTH AND NOBLE STREETS 
NEW YORK OFFICE 
NEW YORK PRODUCE EXCHANGE 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 
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J.C.Wood - Robt.Burrows 
se Give Each Order Their 5 
Personal Attention 





Cash Provisions -Beef - Etc 
Future Provisions - Grain 4 Cotton 


6339 Members Chicago Board of Trade 


Daily Price List Sent on Request 


J.C.Wood & Co. 


105 W. Adams Street BROKERS 








CHICAGO 











WM. M. WARE & CO. 





TALLOW 
ps spe BROKERS 








PRODUCE EXCHANGE 


ESTABLISHED BOSTON 


1888 Phone Hancock 0293 


me CHICAGO 


NEW YORK 327 8. LaSalle St. 
Phone Harrison 5614 





H. PETER HENSCHIEN 


Architect 


1637 Prairie Ave., Chicago, Ill. 
PACKING PLANTS AND COLD STORAGE CONSTRUCTION 














ROBERT J. McLAREN, A'I‘A 
ARCHITECT 
DESIGNING AND SUPERVISING CONSTRUCTION 
PACKING PLANTS—COLD STORAGE WAREHOUSES 
1801 Prairie Ave. Chicago, Ill. 














JOHN H. BURNS CO., Broker 


Packing House Products Domestic 


407 Produce Exchange, New York City 
Member New York Produce Exchange 
Cable Address: ‘“Jonburns”’ 


Codes: Cross, Kelly, Utility (Livestock Ed.) Lieber’s B i) Ed.) 
Rep., Wynantskill Mfg. Co., Stockinettes, Troy, N. Y. 


Export 











H. C. GARDNER F, A. LINDBERG 


GARDNER & LINDBERG 


ENGINEERS 


Mechanical, Electrical, Architectural 
SPECIALTIES, Packing Plants, Cold Storage, Manufacturing 
Plants, Power Installations, Investigations 


1134 Marquette Bldg. CHICAGO 




















Packing House Products 

i Oldest Brokers in Our Line 

Tallow, Grease, Provisions, Oils 
a 





Tankage, Bones, Cracklings, Hog Hair 
Carcass Beef—P. 8. Lard—Green Pork 
Boneless Beef—Ref. Lard—Cured Pork 
Quick Reliable Service Guaranteed 
Seven Phones 175 W. Jackson Bivd. 
All Working CHICAGO 
Wabash 2604-5-6-7-8 





Allmendinger & Schlendorf 


ARCHITECTS 


Williamsburgh Savings Bank Bldg. 
No.1 Hanson Place ~ Brooklyn, N. Y. 


Specialists in Packing Plants 






































Main Office 
140 W. Van Buren St. 
CHICAGO, ILL. 
All Codes 


Bi. G-cJAMES, (OMPANTT 


PROVISION BROKERS 


Branch Office 
148 State St., 
BOSTON, MASS. 





Beef, Provisions, Packing House Products, 
Tallows, Greases, Fertilizer Materials, Bone 
Materials, Animal Feeds, Whale Guano 

Bird 


On request, our complete pro- 
vision, fresh meat, packing- 
house products, tallow and 
grease daily market quotation 
sheets will be mailed to any 
member of the trade free of 
charge; also our periodical 
market reports. 





We trade in Domestic, Canadian, European, 
Australian, New Zeaiand and South 
American products on 
brokerage basis 


We specialize in taking care 
of the requirements of buyers 
located all over the United 
States and Canada. Offerings 
telegraphed promptly on re- 
ceipt of inquiries. 
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Chicago Section 


V. H. Munnecke, of the P. Brennan 
Packing Co., Chicago, has been vaca- 
tioning in Cuba. 

A. F. Schwahn, president of A. F. 
Schwahn & Sons Co., Eau Claire, Wis., 
was a visitor in Chicago this week. 


Karl Symons, assistant manager of 
Wm. Davies Co., Inec., Chicago, is 
spending a few days in Toronto, Can- 
ada. 

Jay C. Hormel, president of Geo. A. 
Hormel & Co., Austin, Minn., left dur- 
ing the week for a short visit to Cali- 
fornia. 


A. C. Johnson, editor of the Denver 
Record-Stockman, Denver, Colo., and a 
leader in livestock circles, was in Chi- 
cago this week. 


A. J. Palmer, manager of the pro- 
vision department of T. M. Sinclair & 
Co., Ltd., Cedar Rapids, Ia., was in Chi- 
cago during the week. 


Fred L. Wilson, president, Wilson 
Provision Co., Peoria, Ill., and John J. 
Brittain, vice-president, were in Chi- 
cago during the week. 


Dr. J. S. Abbott, secretary of the In- 
stitute of Margarine Manufacturers, 
Washington, D. C., was a visitor in the 
city at the end of last week. 

Packers’ purchases of livestock at 
Chicago for the first four days of this 
week totaled 18,582 cattle, 9,274 calves, 
44,620 hogs and 44,184 sheep. 


C. A. Pemberton, of C. A. Pemberton 
& Co., Toronto, Ont., Canadian repre- 
sentatives of the Visking Corp., was in 
Chicago the latter part of last week. 


M. Katz, general sales manager of 
the J. S. Hoffman Company, leading 
importers of cheese, sausage and dried 
beef, has made application for mem- 
bership in the Chicago Mercantile Ex- 
change. 


Provision shipments from Chicago 
for the week ended Mar. 8, 1930, with 
comparisons, were as follows: 

Cor. wk., 
J Last wk. Prev. wk. 1929. 
Cured meats, Ibs.18,265,000 21,486,000 17,970,000 
Fresh meats, Ibs.31,200,000 43,112,000 39,535,000 
Lard, lbs........ 6,754,000 5,888,000 6,363,000 


_A. L. Disbrow, in charge of the pro- 
vision department of Armour and Com- 
pany, Chicago, spent several weeks so- 
journing in Cuba. When he returned 
home he found a jury summons await- 
ing him. How can the old folks tell it 
ain’t goin’ to rain no more? 

John T. Agar, vice president of the 
Agar Packing & Provision Co., has 
stepped into the millionaire class, ac- 
cording to local newspapers. Unlike 
most millionaires, John T. appears to 
have been sharing his garage with a 
paying guest. While working on his 
automobile this tenant was overcome 


with monoxide gas, but was saved by 
the timely arrival of the packer. His 
friends in the trade are hoping that 
John T. will not be embarrassed by the 
revelation of his millionaire status 
just at a time when income taxes are 
being filed. Anyway, John deserves his 
hero medal, and should get it. 


pase Saas 
DEATH OF E. F. RATH. 


Edw. F. Rath, secretary of the Rath 
Pkg. Co., Waterloo, Ia., died suddenly 
at Charlotte, N. C., on March 14, as a 
result of a stroke of apoplexy. Mr. 
Rath was returning by motor with his 
wife and daughter from a vacation in 
Florida, and was stricken en route. He 
was the eldest of the living members 
of the Rath family. 


—— de 
DEATH OF ROBERT R. HARGIS. 


Robert R. Hargis, Assistant Traffic 
Manager, Wilson & Co., Chicago, died 
suddenly Tuesday last, on the S.S. 
Bergensfjord en route to Oslo, Norway. 
Mr. Hargis was a native of Kentucky, 
and prior to his connection with Wilson 
& Co., was with the Wells Fargo Ex- 
press Co., and the Monon Railroad. He 
is survived by his widow, Mrs. Nellie S. 
Hargis. 


— a 
CURTIS N. WADE DIES. 
Curtis N. Wade, president and 


founder of the Canton Provision Co., 
died recently at his home in Canton, 
Ohio. He was 65 years. of age. Mr. Wade 
had been identified with the Canton 
Provision Co. for almost 40 years, see- 
ing it grow from a small organization 
to one of the largest and most mod- 
ern in that section. He is survived by 
his son, George L. Wade, who is as- 
sociated with the business, and by his 
widow and a daughter. 


CURTIS N. WADE. 





TRADE GLEANINGS 


El Paso Industries, Inc., El Paso, 
Tex., have acquired the plant of Las 
Cruces Cotton Oil Co., Las Cruces, New 
Mex. Reported cost, $86,500. 


Organization of the Smith Provision 
Co., 311 E. Main st., Owensboro, Ky., 
is announced by Hugh G. Smith, presi- 
dent. Mr. Smith was formerly with 
the Field Packing Co. 


The Memphis Packing Corp. plant, 
Trigg ave. and Riverside blvd., Mem- 
phis, Tenn., was recently damaged by 
fire. Plant operations will continue as 
usual while repairs are being made. 


The Northern New York Packing 
Co., Inc., Watertown, N. Y., have let 
contract for a two-story building, 105 
by 1383, to be erected at Garland City 
park. 


Lindner Packing & Provision Co., 
Denver, Colo., has leased a four-story 
plant at 1624-30 Market st., to replace 
the plant recently destroyed by fire, 
and announces that $150,000 will be 
spent on improvements. The plant will 
include a sausage factory and lard re- 
finery. There will be facilities for pro- 
cessing 1,000 hogs per week, cooler ca- 
pacity of 200 cattle, 250 lambs, and 100 
calves. 

——-e—_— 
LABOR-SAVING MACHINES. 


Quality yields and production costs 
are important to every meat packer. 
And.to get the most in quality at the 
least. cost, the condition of the meat 
and methods of handling it in the plant 
must be considered. 

Good yields of the primal cuts are 
made on the killing floor and in the cut- 
ting room. Here improved methods of 
handling and equipment designed par- 
ticularly for the work are securing re- 
sults that would have been considered 
impossible a few years ago. 

Costs are reduced, time saved, waste 
eliminated, better production realized, 
and profits increased. Quality, appear- 
ance and saleability of product are 
greatly enhanced. 

Improved electrical machines for pork 
scribing, ham marking, back bone mark- 
ing, back fat splitting, carcass splitting, 
rump bone sawing, beef scribing and 
kosher chuck cutting aid in making 
these better results possible. 

These are described and illustrated 
in an attractive catalog issued recently 
by Best & Donovan, Chicago. In addi- 
tion to the complete specifications of 
these machines, the book contains in- 
formation of considerable interest to the 
packer who is interested in increasing 
profits and reducing costs in his killing 
and cutting departments. 


os 
CARL C. DIETZ PASSES. 


Carl C. Dietz, division superintendent 
for Kingan & Company, died at his 
home in Indianapolis on March 3. He 
had been in the employ of the pack- 
ing company for 23 years. Mr. Dietz 
is survived by his widow and two chil- 
dren. 
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° ¢ CHICAGO RETAIL MEATS 
Chicago Provision Markets oo 
Reported by THE NATIONAL PROVISIONER DAILY Week ended 


CASH PRICES. FUTURE PRICES. - %. b % 


Regular Hams. 
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MARKET SERVICE Mar. 12, 1930. Cor. wk. 1929. 


No. No. No. No. No. No. 
1. 3. 


Rib roast, hvy. wage 30 16 3 30 16 


trading, Thursday, r ARCH 8, 1930. Rib roast, It. end...45 35 20 45 35 20 
si ht acter 1s, 1930. P SAEOENSS, SAROe Chuck roast ........82 27 21 30 27 21 
eins Open. High. Low. Close. Steaks, round . 50 40 25 45 40 25 


Steaks, sirl. 1st ‘cut.45 40 25 50 40 22 


Green s.e, LARD— Steaks, porterhouse..60 45 25 75 45 29 
F 21 Mar. ...10.47% 10.47% 10.45 10.45ax Steaks, flank ......28 25 18 28 25 18 
_ 30.0Ct«May’=«.. -10.62 10.62% Beef stew, chuck...27 22 15 27 22 17 
19% ist July ...10.87% 10. 87% 10.85 10.85 Corned briskets, é 
18% 242 Sept. 11.10 1.10 11.07% 11.07% boneless ..... ~ oe oo oe a 
18% 17% Corned plates .....20 18 10 20 15 10 
a7 17% CLEAR BELLIES— Corned rumps, bnis.25 22 18 25 22 18 
10-16 range......--.-+--- isd nese, MAY... “oo tees mes a8 ~ a 
16-22 range.......-...-+- 17% wee. July ..:18.60 tees tees 13.6 












































































: 3 ; Good. Com. 
MONDAY, MARCH 10, 1930. istdterters .s:...: " 40 36 
° 
Select. papp— al hule 62a suea 00's 0's 2 = 
18 ¥ . teWS .......44. ‘ ‘ 
18 Mar. ...10.25 10.25 10.20 10.20n Chops, shoulder 25 2 
18 May ...10.52% 10.52% 10.35 10.37% Chops, rib and loin. ‘bo 25 60 25 
GF .< 10.77% 10.77% 10.60 10.60b 
Sept. ..11.00 11.00 10.80 10.8214 Mutton. 
s.p, CLEAR BELLIES— ENG eS a5 sis csi l 24 a 26 
° May ...13.05 13.07% 12.95 13.07% Stew... .sseeeeeeees 14 “ 14 
oq «July |. .13.25 13.39 13.25 13.30) ‘Shoulders ........... 16 = 16 
7 Chops, rib and loin. .35 Se 35 
My 
19 TUESDAY, MARCH 11, 1930. Pork. 
19 
184% LARD— Loins, 8@10 av......... 27 @30 26 @28 
20 Mar. ...10.22% aan —_ BOGDIB BV< 0. ccc see 26 @28 32 @34 
5% May |. 110.371 y 35 ns, 12@14 ay.........25 @27 28 @30 
16 | a “10.87% ~40 10. 40 = 10.¢2%4b Loins, 14 and over....... 1 Gs 25 ar 
Ay Sept. .. 80 85 8 ¢ 31, OPS cccccccce eeeeee eeee 
ep mete 40:86 cand once ~ | ppapeerathebhass 20 @21 @22 
CLEAR BELLIES— 4 SR re 23 @24 @26 
S.P. May ...13.10 13.20 18.10 13.20 — eisulik wate a eee 16 @17 @18 
é 3391 33714 3 90% Seay) MME ics <a bess sa Sabet s @12 @i2 
13% July ...18.82% 13.37% 13.82% 13.37% Tear tard. raw. ..ooll., @14 @14 
2% 
12% WEDNESDAY, MARCH 12, 1930. Veal. 
12¥ 
12° LARD— Hindquarters ............ 28 @32 35 @40 
° en 10.10n pau éba bev uWentn 16 @20 24 @26 
May 37 015 2714-2 | pee 28 @30 35 40 
cj. ns ee eee Bee 16 G2 8618 @a 
_ 18% Sept. . 10.67% 10.75 10.6714 10.72%ax Getiets ....000000°°°°°2"" ft <6 4 
18% CLEAR BELLIES— Rib and loin chops...... @35 @50 
i. thaw 3.05 aon 
Sf Tae Butchers’ Offal. 
+4 , Suet oo s-s+-. ; 4 5% 
waxey oa ; ‘ ; . ‘a See 1 
Se dias beatin ta eee 0, ©. teities. THURSDAY, MARCH 13, 1930. Bone, Ber i600" iba. 1221.1 5a” es 
a GEARS ciccccevccseve 
D. 8. Bellies. ~ eng ae OR Sen Bioly eke @it @is 
ib. Mar. ...10.07% 10.10 10.05 10.05ax OED. Sinboncctisnevas 2 
Clear. mm May 30.58 10.30 10.15 ney @1 @ 
tf sbbebheaaes ouenessae oe ot i ccc 10.50 10.40 10.40b 
Terr rr reer eee eee) ecoe Sept. ..10.75 0.75 0.65 4) 
> Reeigaettegereeees 18% Sas ee et ee ee ee CURING MATERIALS. 
Raabe ascanken senna’ 138% - R npg nee ae ian alece. 
a. ae ye eg yt Nitrite of soda, 1. c. 1. Chicago..... 9 
July +. 113.10 13.20 13.10 13.15 Saltpeter, (25 bbl. its, fo. x ies 
. m ? refined granulated............ 556 5 
FRIDAY, MARCH 14, 1930. eg een oaeey Sy ° 
LARD. BE MED. bcc ycscs cueencciee 1% 
at “se RS NE whe b.0 sas as cue 4 - 8% 
rere Sal whrg 10.021%4b Dbl. rfd. gran. nitrate of soda.. - 8% 8% 
May ...10.12% 10.17%— 10.05 10.17%-b Less than 25 bbl. lots %c more. 
July ...10,32% 10.45 10.27%  10.42%-45 Boric acid, carloads, pwd., bbls. 8% 8% 
Sept. ...10.60 10.65 10.55 10.65b Crystals to powdered, in bbls., in 
5 ton lots or more.............. o% 9% 
CLEAR BELLIES— In bbls. in less than 5-ton lots.... 8% 9 
May ...12.70 12.70 12.52% 12.55ax Borax, carloads, powdered, in bbls... 5 4% 
July |. .12.85 12.85 12.80 12.80ax In ton lots, gran. or pow., bblis.... 5 4% 
D. S. Rough Ribs. 
Salt— 
BERD a cccccresscvsccconsevesscesosersecenes wane Key: ax, asked; b, bid; n, nominal; — split. Granulated, carlots, per ton, f.o.b. Chi- 
RE Cw ea cea eSeesabaeh bb S48 6b nas > mane i WEE SECC AL Sy oie wAded 0 66bas AR eee 
SEED +6 Subs SSCA RSa be cabs ywen sopoeedene nent sees fe —— Medium, ae per ton, f.0.b. Chicago, 
DED \ndntsdpuied oe kdveu >So baweaens oe bn >%<0% ees R... git . sopbeeeee ‘ ebe0Csss csbovsepes 10 
; : ock, car ots, "per ton, f.o.b. Chicago...... 8.60 
A NN HOG WEIGHTS AND COSTS. Bes g 
Extra short clears........:. 35-45 12% The average weight and cost of hogs, a Te 
Extra short ribs............ 35-45 12% computed on packer and shipper pur- eee ren Jase Re @3.64 
Bees pate ------++--2 a 34 chases, as reported for January, 1930, second sugar, 90 basis............... None 
7S acetate 8% with comparisons, by the U. S. Bureau = Syrup testing 63 and 65 ind ae 
of Agricultural Economics are given as Standard gran. f.0.b. refiners (2%).. @5.00 
follows: Packers’ curing sugar, 100 Ib. bags, 
f.o.b. Reserve, La., less 2%........ @4.50 
—1930.— —1929.— —1930.— —1928.— Packers’ curing sugar, 250 lb. bags, 
er Per Per Per f.o.b. Reserve, La., iess Bs cevcncs @4.40 
Avg., 100 Avg., 100 Avg.,100 Avg., 100 
N E ARS ; Lbs. Lbs. Lbs. Lbs. Lbs. Lbs. Lbs. Lts. 
PURE VINEG CHICAGO. BAST ST. LOUIS. SPICES. 
Jan. .. 228 $9.78 228 $9.22 206 $9.82 203 $9.07 (These prices are basis f.o.b. Chicago.) 
one aoe S08 1030 Whole. Ground. 
Ved ... «0. & ® vin tase oe .e es 
A. P. CALLAHAN & COMPANY Gamamon oe 
KANSAS CITY. OMAHA. ST rc one soviet hs inccoes ices cek 29 33 
UTM LA SALLE STREET Jan. .. 232 $9.55 242 $8.89 247 $9.48 237 $8.84 Coriander SENAY, SLY Rae ee ee 6 8 
_ NL a duieinansSuGuedue ed oGeebnie i “3 22 
ee TT" a a ae eee whew sete las echsaes . 90 95 
Nutmeg ...... Ccovcccdeccsctecccce me 30 
ST. PAUL. FT. WORTH. Pepper, BHROE: se pccces 32 36 
- 9 9 epper, Cayenne ... eu Ae 30 
Jan. .. 225 $9.55 224 $8.77 215 $9.38 216 $8.42 Pepper, red ...... aL 30 
meee as Bab... ... Se Oe Ps WHR, 0 SN weve scdeaecitioceses 42 46 
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WHOLESALE FRESH MEATS. 


Carcass Beef. 
Week ending 
Mar. 12, 1930. 
Prime native steers...... 25 @26 
Good native steers...... 23144 @24% 
Medium steers ......... 21 @23 
SEMUGES, WOON 2 cccecewes 19 @23 
NE. wanseeaieane acest 13%@17 
Hind quarters, choice....30 @3l1 
Fore quarters, choice....21 @21% 
Beef Cuts. 
Steer loins, No. 1........ @4l 
Steer loins, No. 2........ @38 
Steer short loins, No. 1.. @51 
Steer short loins, No. 2.. @45 
Steer loin ends (hips).... @32 
Steer loin ends, No. 2.... @31 
Dow LOlms serccssccvecee @22 
Cow short loins .......... @25 
Cow loin ends (hips).... @19 
ateer Wile, BO. Dee. ccee. @26 
Steer ribs, No. 2........ @25 
Sew vibe, NO. B..:....00% @18 
Sew Wit, IO. BS. ccccvces @l14 
Steer rounds, @2? 
Steer rounds, @21% 
Steer chucks, @18% 
Steer chucks, @17i% 
Cow rounds .. @18% 
Cow chucks @15 
Steer plates @14% 
Medium plates .......... @l11 
URE, INO. Deve ssceces @19 
Steer navel ends........ @10% 
Cow navel ends.......... @l 
ae @12% 
OED ssh esasce y's @10 
Strip loins, No. 1, boneless @60 
Strip loins, No. 2........ @50 
Sirloin butts, No. 1...... @37 
Sirloin butts, No. 2...... @27 
Beef tenderloins, No. 1.. @75 
Beef tenderloins, No. 2.. @70 
Rump butts ............ @30 
St WOME éseacrcccess @27 
Shoulder clods ........... @22 
anging tenderloins ..... @20 
Insides, green, 6@8 Ibs... @20 
Outsides, green, 5@6 Ibs. @18% 
Knuckles, green, 5@6 lbs. @22 





Beef Products. 
@l4 


Deaton: (Her Wi) si00 2600s 


Tongues, 4@5 ........... ‘ 


Sweetbreads 
Ox-tails, per Ib. 
Fresh tripe, pla 
Fresh tripe, H. ot 
MME 6 ors pt p.04 ones oes 
Kidneys, per Ib 


Choice lambs ........... 
Medium lambs .. 
Choice saddles .. 
Medium saddles 








Choice fores .... eee 

Medium fores ........... @ 
Lamb fries, per Ib....... @33 
Lamb tongues, per Ib..... @i16 
Lamb kidneys, per lb..... @30 

Mutton. 

Ne MOO nes cc esaces @10 
a ror oe @13 
Heavy saddles .......... @13 
OEE MOREE cs ccctecsnes @16 
ON QD vc evevecacas @7 
EE, UE ‘anieneessces'e @10 
SN GE nS vccwtieys% @20 
Mutton loins ............ @13 
Mutton stew ............ @2 
Sheep tongues, per Ib.... @16 
Sheep heads, each........ @12 


Fresh Pork, Ete. 


Pork loins, 8@10 lbs. avg. @25 
Picnic shoulders ........ @16 
Skinned shoulders. ...... @16% 
. ARREST @4 
SD MUDU: is Gb bes cesiae ove @14% 
ME OEE <5.geke'y occa voces @13 
oe Eee rs ee @20 
Boneless butts, cellar trim, 
MED Sbasevcccsseesnens 25 os % 
SD 7 5 yah datas ae ube 0c¥s 
DPE Se tak vine cans ees Sit 
Neck bones ........0000: @ 6 
| OSS ae 14 
Blade bones ............. @14% 
ST GOOD occcscaseisecks Qi 
Kidneys, per Ib........... @l1 
OS Barrer @ 8 
SE 5s bee Se40edh oan @l4 
OE cieccvbeseuesnaskades @7 
NE cvedsscaesesteksan @7 
ck ecarcese sake & @ 9 
Veal. 
Choice carcass .......... 21 @22 
Good carcass ............ 15 @20 
Good saddles ............ 27 @30 
errr 16 @19 
Medium backs .......... 13 @14 


Cor. week, 
1 e 


20 @30 
19 @20 


16 @24 
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CHICAGO MARKET PRICES 


Veal Products, 





Brains, each 14 @15 

Sweetbreads .. > @75 

CE radus cessed tes @60 
DOMESTIC SAUSAGE. 

Fancy pork sausage, in 1-lb. cartons... @27 


Country style sausage, fresh in link.... @22 


Country style sausage, fresh in bulk.... @el 
Country style sausage, smoked......... 25 
Frankfurts in sheep casings........ eee @23 
Vrankfurts in hog casings............++ @22z 
Bologna in beef bungs, choice.......... 19 
Bologna in cloth, paraffined, choice.... @16% 
Bologna in beef middles, choice........ @18% 
Liver sausage in hog bungs............. @18 
Smoked liver sausage in hog bungs..... @25 
Liver sausage in beef rounds ......... 13 
TONG GONNE oc inne e divee a dnewnedoey ces 218 
New England luncheon specialty........ @28% 
Minced luncheon specialty.............. @20% 
TOUS BIND ei cic cdccccvedteteccces @24 
BlOOd wAUSAZE ...... 0c ceeeeeeeeeeeeecs @18 
PT EE a n.béu spo ancebnecéeoecne ie 21 
DOMES So cccccansiccresaivevccdavecceeqes 16 
DRY SAUSAGE. 
Cervelat, choice, in hog bungs......... @49 
Thuringer MEE eweNecasceceveevas ces @25% 
POPEREE oc cdesencncccccccvevecsecccses 32 
ger ae 3 ee eee secesevecccaccvccteecos 80 
©, BARRE, CMNCG, 660 cccccsccccceces @49 
Xano Salami, choice, in beg bungs.. @45 
Salami, new condition........... @28 
he choice, in hog middles eeveceses @40 
Genoa _— MIN os bigwida odes tues sess 53 
PT woh Wa aigh 6 An Abs nese one’s es eess 40 
Maradella, new condition.............. 25 
CN rel ca vaaaee RaakaAs bans eae aye @52 
Italian atyle WaMS.....cccscccccccscese @40 
Vise TAD 6c ccc owscesscccccsvecsce @55 


SAUSAGE IN OIL. 


Bologna style sausage in beef rounds— 





Benall tins, 3 tO CRMLO. 2. cccccccccceseseves $6.75 

RAO: CER, 2 TT Ric iccccuvccacsecseces 7.75 
Frankfurt style sausage in sheep casings— 

Small tins, 2 to crate.........cceseseseees 8.00 

TAPES tins, TF 00 CRABB... 2c ccccccccscccecee 9.00 
Frankfurt style in hog ing 

Small tins, 2 to crate.........cceeeeeeeeee 7.50 

Large ting, 1 to CPAtC......ccccccccccccees 8.50 
Smoked link sausage in hog casings— 

Small tins, 2 to crate......csseesesseseees 7.00 
SE CR, SB OP RD ih veipeccicccctetcce 8.00 
SAUSAGE MATERIALS. 
Regular pork trimmings............... 104%@11 
Special lean pork trimmings........... @1sg 
Extra lean pork trimmings............. @20 
Neck bone trimmings..............0.+5 @i4 
a Kk MB SP rere re ee @104 
PON ROOTES conscccoccvcccccescecceses ¥%@l11 
Native boneless bull meat (heavy)..... @15% 
| Pe ePererriit errr @i4 
I NE Weigiiin tien saica yh oe'ssipeaen cee @13% 
TE CIID: Sides codeine cade due’ oxveia @11% 
i Peer rrr eer 8 9 
Beef cheeks (trimmed)...............- 10 @10% 
Dressed canners, 350 Ibs. and up...... @10% 
Dressed cutter cows, 400 Ibs. and up.. @1% 
Dr. bologna bulls, 600 lbs. and up..... @12% 
i SRR 5 @5% 
Pork tongues, canner trimmed S. P....174%@16% 


SA a CA SINGS. 


. O. B. CHICAGO) 
Usual advances for smaller 
quantities.) 


(Wholesale Aso 


Beef casings: 








Domestic rounds, 180 pack............... 20 
Domestic rounds, 140 pack.............. 40 
SREORE SOME, WOR oie c ccc cccccsevecicce oO 
Export rounds, medium.................05 5 
MSPOPE TOURER, MAPFOW. ... 2. ccc cetesscces ¢ 50 
MG NE i a abo’. occ Cub EKO dass .14 
Pe Oe WINS ob vig 0s boos co aadecownawyas 07 
5 disc bbn web over cahnuncide xe ee: oe 
ee NS nad 4% au 6 bc eiecnwoka cu Pedde 20 
BUEN <6 a0.) nin ot. ceed raivivessy.o6 On 80 
Middles. selected wide..................- 2.25 
Dried bladders: 
SOR Se err 2.00 
Be re ae peree 1.65 
BN hs WUD, MUU sw 's'eis'v o's 0.0',0.4 Ge a hehe ha 1.25 
es WE, MIEN o sce unde cds gece devon 4 85 
Hog casings: 
ee Ne BAD POR 5. sus ss 0 60ce-0eubey ee 
Narrow, special, per 100 yds.............. ‘ 
Medium, ga pe Be Ms bis cakca as 
ME WE OS i hac 0-6 60% 0d 2: 6 cove Re a 
Extra wide, per 106 Kos degectn shia R5 
IEE Soe ncikk 4b hgites he 8 00.6Ke so 6a 
Large prime bungs 2 
Medium — IG i's CS F504 NC dans cae 10 
BRE OD URGE, ow ccc cccscccccciceces 06 
MEET Gob. 0b.0'n.0's Seek bas 6 ne adds 20 
MIDE ainda’ 90's M Nice on de xieeeevwanaen doe -10 
VINEGAR PICKLED PRODUCTS. 
Regular tripe, 200-Ib. bbl..............00005 


Honeycomb tripe, 20-Ib. bbl............... 
Pocket honeycomb tripe, 200-Ib. bbl 
Poe Gett, TORT. Wah. cc ccsccccccccess 
Pork tongues, 200-Ib. bbl............... 
Lamb tongues, long cut, 200-Ib. bbl.. 
Lamb tongues, short cut, 200-lb. bbl.. 













55 
DRY SALT MEATS. 

Extra short clears ......... eonccescces @i2 
MAE GRANGE TURD. 6 6c sok b ds ce ciicth ce ess @12% 
Short clear middiles, 60-lb. avg........- @15 
Clear bellies, 18@20 Ibs..............555 @13% 
Clear bellies, 14@16 lbs..............+. @14 
Rib bellies, 20@25 lbs..............5.- @13% 
Rib bellies, 25@30 Ibs... . anes an @13% 
Fat backs, 10@12 Ibs.. @ 8% 
Fat backs, 14@16 Ibs. 10% 
Regular plates .. @10% 
WEE hv eckvdatddachendicdecdsewecneden 8 


WHOLESALE SMOKED MEATS. 





















Fancy reg. hams, 14@16 lIbs.........-. @26 
Fancy skd. hams, 14@16 lbs. ‘ 227% 
Standard reg. hams, 14@16 | @23% 
Picnics, 4@8 lbs...... 19% 
Fancy bacon, 6@8 lbs.. 32 
Standard bacon, 6@8 ibs. @25% 
No. 1 beef ham say smoked # 

Insides, 8@12 Ibs........ @t 

Outsides, 5@9 lbs 41 

Knuckles, 5@9 fobs. .c s 41 
Cooked hams, choice, skin on, fatted... p39 
Cooked hams, choice, skinless, fatted... 43 
Cooked picnics, skin on, fatted....... P28 
Cooked picnics, skinned, fatted 29 
Cooked loin roll, smoked..... 48 

BARRELED PORK AND BEEF. 
Mess pork, regular.........sesseeeeses $ 28. 
Family back Dork, 24 to 34 pieces..... @3z.50 
Family back pork, 35 to 45 pieces. @32.50 
Clear back pork, 40 to 50 pieces @25.00 
Clear plate a. 25 to 35 piece: @20.00 
Urisket por oe Go.00 
Bean pork .. 20.00 
i Sl Pree @29.00 
Extra plate beef, 200 lb. bbis......... @30.00 
COOPERAGE. 
Ash pork barrels, black iron hoops. “7 57%@1.00 
Oak pork barrels, black iron hoops.. 1.67% 
Ash pork barrels, galv. iron hoops.. i 11% 1.80 
White oak ham tierces............. 3.12% 
Red oak lard tierces .........+ eee ry thie teed 
White oak lard tierces...... eocceee 2.57% @2.60 
OLEOMARGARINE., 

Highest grade natural color animal fat 

margarine in 1-lb. cartons, rolls or 

prints, f.0.b. Chicago........ccceesss @25 
White animal fat margarines in 1-Ib. 

cartons, rolls or prints, f.o.b. Chicago e* 
Nut, 1-lb. cartons, f.o.b. Chicago...... 17 

(30 and 4 1 solid packed tubs, 1c 

per Ib. less.) 
Pastry, 60- ib. tubs, f.o.b. Chicago...... @15 

ANIMAL OILS. 

Prime edible lard Ofl........seeeeeeeees 12 
Headlight burning oOil..........--+ee0e- 11% 
Prime winter strained...........++ eee 11% 
Extra winter strained.............e00++ 11 
Hixtra lard Of). ..cccccccccccccccccccecce 10% 
Wate We. Do cccccecpecvcdccccccseceses 10 
ING. 2 TAP. vccccccccccsccccgeccdvecscce 9% 
Na, SB MPG cc cccicpecceszeraccccccndeces 9% 
Acidless tallow Ofl.......cccccccccccves @ 9% 
2 iy! Sey; OR ive dncis cewcnewasd erst 
Pure neatsfoot Oll.........eceeeeeeeeee 12% 
Special neatsfoot oll............eeeeeee 10% 
Extra neatsfoot Ofl.........eeeeeeveene 10% 
No. 1 meatafoot Of]... ...cccccccccccces 9% 


Oil weighs 7% Ibs. per gallon. Barrels contain 
about 50 gals. each. Prices are for oil in barrels. 









LARD. 
i | AP eee ren ery err er @10.02% 
Prime steam, loose....... @ 9.27 
Kettle rendered, tierces. @10.25 
Re ~ ar seas, boxes, Y @10.87% 
OS AST rer rerer @ 9.12% 
Neutral, he WOE. van vtccrnicsasace @11.75 
Compound, acc. to quantity......... @11.25 
OLEO OIL AND STEARINE. 
Oleo ofl, extra, in tierces -.11%@11% 
Oleo stocks .......-..- 9%@10 
Prime No. 1 oleo oil. 10% @10 
Prime No. 2 oleo oil. 9%@ 9 
Prime No. 3 oleo oil. 9 9 
Prime oleo stearine, edible - 84@ 8% 
TALLOWS AND GREASES. 
Edible tallow, under 1% acid, 45 titre.. 7% 
Prime packers’ tallow..........++ee+e0: 6%@ 7 
No. 1 tallow, 10% f.fi...ccecceecveves 64@ 6% 
No. 2 tallow, 40% f.f.a.........ceseees 54%@ 5% 
Choice white grease..........6..e+eeee 64@ 6% 
A-White SFOASE 6220s ccc cecccqcccrececs 6 6% 
B-White grease, max. 5% —- als edebie oe 5%@ 5% 
Yellow grease, 10@15% f.f.a........... 54@ 5% 
Brown grease, 40% f.f.a...... séeUs eee 5 @ 5% 


VEGETABLE OILS. 
in tanks, f.o.b. 


Crude cottonseed oil 

Valley points, nom., 

White, deodorized, 

Yellow, deodorized, in bb 
f 





Cocoanut oil, sdine’e tanks, f. coas' 
Refined in bbls. io 0.8.8., Chicago, nom. 


REFFE  F 
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CHANGING BUYING HABITS. 

Not so many years ago the trading 
radius of a store was rather limited 
and was. bounded by rather definite 
lines. 

This situation no longer exists. It 
has been changed by the automobile. 
Today a woman thinks nothing of driv- 
ing several miles to do her shopping. 

Stores located at points convenient 
to reach by automobile—near boule- 
vards and main arteries of automobile 
travel—can extend their trade in 
many instances by proper advertising 
and by catering to the automobilist. 
This is particularly true if plenty of 
parking space is available. 

One food store in a small city re- 
cently moved from the main business 
district to a rather out-of-the-way lo- 
cation, but convenient to reach in a 
car. It advertised that parking space 
was always available, that orders 
would be carried to cars and that the 
housewife would find all of her food 
needs under one roof. Its business has 
increased several times and is still 
growing. 

A retailer at a busy street car trans- 
fer point has been losing business for 
some time. An investigation showed 
that his old customers in increasing 
numbers are shopping at other stores 
reached more conveniently in a car. 
This dealer is seeking another loca- 
tion. 

-——e— - 


LARGE PROFIT OVERLOOKED. 


An investment that will yield 36 per 
cent annually is not to be picked up 
every day. Many men with money to 
invest are looking for chances to make 
even a fourth of this return. Yet there 
are literally thousands of merchants 
who have the opportunity to make this 
investment and who pass it up. 

Retailers who have not considered the 
profits to be made by taking advantage 
of the discounts offered by packers 
should study the accompanying table, 
compiled recently by the National As- 
sociation of Credit Men. This shows 
the earnings open to those who pay 
cash for their purchases. 

One-half per cent 10 days—net 30 
days—equals 9 per cent annually. 

One per cent 10 days—net 30 days— 
equals 18 per cent annually. 


One and one-half per cent 10 days— 


net 30 days—equals 27 per cent an- 
nually. 

Two per cent 30 days—net 4 months 
—equals 8 per cent annually. 

Two per cent 10 days—net 60 days— 
equals 14 per cent annually. 

Two per cent 30 days—net 60 days— 
equals 24 per cent annually. 

Two per cent 10 days—net 30 days— 
equals 36 per cent annually. 

Three per cent 10 days—net 4 
months—equals 10 per cent annually. 

Three per cent 30 days—net 60 days 
—equals 36 per cent annually. 

Three per cent 10 days—net 30 days 
—equals 54 per cent annually. 

It is pointed out that the most usual 
discount offered is 2 per cent for 10 
days or 30 days net, and that the man 
who takes advantage of this discount 
earns 36 per cent annually on his 
money. Money can be borrowed at the 
banks for a fraction of this amount. 
The retailer who has outside invest- 
ments earning less than 10 per cent 
could seriously consider selling them 
and putting the money into his business. 

a. 
TAGS SPEED UP SERVICE. 

Price tags on meats on display in re- 
tail stores do more than inform the cus- 
tomer. They make it easier for her to 


shop. They conserve her time and the 
time of the man behind the counter by 
eliminating the necessity for question 
regarding the price of the various cuts. 

But, one retailer believes, price tags 
should contain more information ‘than 
Many housewives are 


simply prices. 








not familiar with the various cuts and 
their qualities. Giving facts about the 
cuts in addition to prices aids further 
to speed up service. 

In his store all cuts on display are 
named as well as priced. On the better 
cuts the quality is also specified in 
many cases. “Prime Rib Roast,” 
“Choice Loin Lamb Chops,” “Fancy 
Pork Chops,” followed by the price, en- 
ables the customer to make up her mind 
quicker than when only the price is 
stated. 

This retailer also uses space in his 
showcases for business building cards, 
menu suggestions, recipes, etc. Most 
housewives who visit his store, he says, 
look over the displays in the cases. The 
unusualness of advertising matter in 
these locations arouses their curiosity 
and causes them to read it. 

Ge 


CLEAN UP AND PAINT UP. 


Cleanliness is the first requisite in 
the food store. Most dealers are very 
careful to keep windows and fixtures 
spotless, but some are not so careful 
about floors, walls and ceiling. A little 
time spent at regular intervals for 
floor scrubbing and to brush down, and 
wash when necessary, walls and ceil- 
ings is well invested. 

Many stores could also use more 
paint to better advantage. It does not 
take long to go over counters and fix- 
tures that show signs of wear. A 
clean, neat, attractive store is much 
more likely to attract housewives than 
one that makes no attempt to keep up 
a good appearance. 








SUSTAINING FUEL FOR THE 


SIX-DAY BIKE RACERS. 


Athletes have learned that a plentiful supply of meat in the diet is essential for 


long-sustained physical effort. 
maintenance. 
illustration. 


Meat supplies the essentials for body building and 
There is no “bologna” among the collection of meats shown in this 
They are being prepared for the bicycle riders who competed in the 


six-day race held recently at Madison Square Garden, New York City. 
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Tell This to 
Your Customers 


Under this heading will appear informa- 
tion which should be of value to meat 
retailers in educating their customers and 
building up trade. Cut it out and use it. 














STUFFED NECK OF LAMB. 


With lamb reasonable in price, the 
retail meat dealer has the opportunity 
to push this meat with customers who 
are partial to it. The following recipe 
from Winifred Brennan, Department of 
Home Economics, Institute of American 
Meat Packers, will find favor with 
many housewives. 


Select a neck of lamb in one piece 
weighing about 3 lbs. Wipe with a 
damp cloth and cut meat lengthwise 
along the back down to the bone. With 
a small, sharp knife cut the meat care- 
fully away from the neck bones. Re- 
serve the bones for making lamb broth. 


Sprinkle the meat with salt and pep- 
per, add stuffing, roll and tie or skewer 
into shape. Rub with salt and pepper 
and dredge with flour. Sear the meat, 
using a small amount of fat if neces- 
sary, cover tightly and cook slowly or 
bake at a low temperature until the 
meat is tender. Use a temperature of 
325 degs. F. and bake. the meat for 
1% hours. 

If desired, the meat may be cooked 
on a bed of finely chopped or ground 
vegetables which are strained and 
added to the gravy before serving. 
When the meat is done, remove from 
the pan and thicken and season the 
gravy. The meat should be carved in 
slices across the grain. 

ee 


LAMB CAMPAIGN ON THE AIR. 


Retail sales of lamb are showing a 
good increase throughout the Eastern 
half of the United States and into the 
middle Western country. This territory 
is covered by the twice-weekly radio 
broadcasts of the Colorado-Nebraska 
Lamb Feeders Association. 

Since January the association, the 
first livestock group to go on the air in 
a broad way, has carried on fifteen- 
minute programs over the entire blue 
network of the National Broadcasting 
Co., the stations extending from New 
York City to Lincoln, Nebr. 

Generous response is being given to 
the general appeal to make the most 
of the dealers’ opportunity to develop 
substantial new business on lamb, re- 
sulting from the association’s efforts on 
the air. Cooperation is taking the form 
of displays of lamb in the shops, the 
posting of the association’s placard 
announcing the radio broadcasts, and 
the exercising of judgment in prices 
asked. 


THE NATIONAL PROVISIONER 


One Ohio shop’s business on lamb 
doubled between February 1 and 15. 
The radio programs started January 21 
and will continue through March. 

— fe 
NEWS OF THE RETAILERS. 


N. H. Chatalbash has purchased a 
half interest in the meat and grocery 
business of the Home Market, 858 
Broadway, Fresno, Calif. 

The Union Meat Co., Inc, has en- 
gaged in business at 489 Bryant st., 
San Francisco, Calif. 

The Butners Grocery, Herington, 
Kans., has added a meat department, 
under the charge of Fred Moore of 
Kansas City. 

M. Brinson has engaged in the meat 
and grocery business at 307 S. Wewoka 
st., Wewoka, Okla. 

O. H. Nelson has purchased the 
Marketeats, 721 Willamette st., Eu- 
gene,, Ore. 

H. M. Bader, Seattle, Wash., has sold 
out his meat market at 117 W. Galer st., 
to E. L. Brown. 

H. Hashiguichi, Seattle, Wash., has 
sold his butcher shop at 157 East John 
st., to Z. Yahagi. 

George. J. Burkhard has opened the 
Emmett Meat Co. at Emmett, Ida. 

M. & L. Zezzo have engaged in the 
meat business at 33 Vine st., Wil- 
loughby, O 

Upton & Marlowe, Toledo, O., have 
opened the Puritan Grocery & Market. 

K. A. Houken has opened the Belle 
Quality Market at Lakewood, O 

T. W. Tile will open a meat market 
at Arthur, Ia. 

The Crosby Co-operative Co., Crosby, 
Minn., will open a meat department. 

The Quality Meat Market, Marshall, 
Minn., was recently damaged by fire. 

E. G. Anderson and A. D. Evenson 
recently opened the Home Market at 
311 South Phillips ave., Sioux Falls, S. 
Dak. 

T. B. Porter’s Grocery and Meat Mar- 
ket, Bloomington, Wis., has been dam- 
aged by fire 

Clarence Olson has sold the Andrew 
S. Sherpe Meat Market, De Soto, Wis., 
to William Schroeder. 

M. M. Rice sold the Whilte Meat Mar- 
ket, Fox Lake, Wis., to Al Kuenzie of 
Clyman. 

Heroux Meat Market, Oconto, Wis., 
was recently damaged by fire. Esti- 
mated loss, $5,000. 

The New York Meat Market closed 
their store at Calamus, Wis., and 
moved their equipment to Jonesville, 
Wis. 

Alfred Friehlich has purchased the 
—— Meat Market, Glenbeulah, 

is. 

The Grinnell meat market, Ham- 
oe Wis., was recently destroyed by 

re. 


Claude Tetter’s meat market, Wilson, 
Wis., was destroyed by fire. 

J. K. Ferguson recently opened a 
meat market and grocery store in 
Perry, Ia. 

C. Bontrager, Villisca, Ia., has sold 
ro ogee and meat market to Edward 

ins. 
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Emil Meyer, Granite Falls, Minn., re- 
cently sold his meat market to Weis- 
brod and Co. 


The Modern Broadway Meat Market 
opened recently at 12 South Broadway, 
Rochester, Minn. 


Fluhrer and Narveson have opened 
a meat market at Minot, N. D. 


Carl Anton, Oakfield, Wis., has pur- 
chased the Roman Walgenback meat 
market. 


Se oe 

GRADED BEEF IN ENGLAND. 

More than 1,000 London retail meat 
dealers are selling government branded 
beef—known as “national mark” beef— 
and the number is increasing daily, ac- 
cording to a recent report of the Min- 
istry of Agriculture. In Birmingham, 
the only other city where this graded 
beef is being sold, there are between 
400 and 500 retailers stocking beef w:th 
the official guarantee. 

In order to promote consumption of 
government graded beef the Ministry 
of Agriculture proposes to publish lists 
of retailers selling this beef and give 
these lists wide distribution among con- 
sumers. This will enable housewives 
and others to see at a glance the near- 
est store selling beef bearing a guar- 
antee of its origin and quality. 

ate eine 
MEAT GRADED IN 1929. 

The equivalent of approximately 
75,000 carcasses of beef was graded by 
the U. S. Bureau of Agricultural Eco- 
nomics during 1929. In addition to 
this quantity of beef, other meats ag- 
gregating 23,018,831 lbs. were graded 
by the bureau. 

The meat grading by months was as 
follows: 


—Beef. 
Meat Other Estimated 


Than Beef. carcass 
Lbs. equivalent. Lbs. 

MU? canceaveewn 1,738,250 3,836 2,108,516 
Me? eakseecae ea 1,948,144 8,285 1,796,105 
BE. «5:0. 4160 aes 1,683,631 4,630 2,491,948 
Pee 2,071,043 6.069 3,281,399 
ere 7,792 4,166,039 
TORE c's cc ccccccs SphGasaee 7,208 3,868,967 
OEE sic cicicce. Se 8,127 4,353,332 
Me As aonds cess 2,074,841 7,458 3,986,326 
| Serre 2,327,957 6,522 3,492,835 
Me Venseeostos 1,863,626 7,110 3,841,910 
ene ere 1,470,862 6,264 3 385,941 
IT a 1,563,539 6,399 3,477,860 

Year .........23,018,831 74,695 40,251,178 


The bureau also graded 232,742 Ibs. 
of butter and cheese and 319,743 dozen 


eggs. 
SCE Ne 


PACK HORSE MEAT IN CALGARY. 


A Calgary firm plans to establish a 
horse-killing plant, and will pack horse 
meat for European food markets, ac- 
cording to a Canadian department of 
commerce announcement. There is at 
present a surplus of wild horses on the 
ranges of Western Canada, and stock- 
men are endeavoring to eliminate them 
entirely. This will provide substantial 
grazing facilities for other livestock, 
and will help the market for better 
grades of horses. 
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New York Section 


NEW YORK NEWS NOTES. 
R. A. Rath, sales manager, Rath 
Packing Company, Waterloo, Ia., vis- 
ited New York last week. 


Fred Schenk, president, Columbus 
Packing Company, Columbus, O., spent 
several days in New York last week. 


C. A. Payne, superintendent’s de- 
partment, Swift. & Company, Chicago, 
visited the Jersey City plant during the 
past week. - 

Vice President B. A. Braun and G. L. 
Talley of Jacob Dold Packing Company, 
Buffalo, N. Y., visited New York during 
the past week. 

After a short vacation in Bermuda, 
E. W. Brickman, Illinois Meat Com- 
pany, Chicago, visited in New York 


for a few days last week before re- 
turning West. 


R. J. Clark, head of the sheep de- 
partment, Cudahy Packing Company, 
Chicago, visited the plant of the Nagle 
Packing Company, Jersey City, N. J., 
during the past week. 

E. N. Sturman, vice president, and 
F. B. Blake of Geo. A. Hormel & Co., 
Austin, Minn., arrived in New York on 
Wednesday of last week and are plan- 
ning to-spend part of this week in the 
East on ‘business. 

President F. Edson White of Armour 
and Company, Chicago, spent a few 
days in New York during the past 
week. Other visitors from Chicago in- 
cluded F. D. Green, assistant general 
superintendent, and R. C. Clark, engi- 








WHOLESALE DRESSED MEAT PRICES. 
Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and Eastern markets on Mar. 18, 1930: 








Fresh Beef: CHICAGO. BOSTON. NEW YORK. -PHILA. 

STEERS (700 ibs. up): 

MNEND Sc cccvcccccccvceccccecccccccce $20.00@22.50  $20.50@21.50 $21.00@22.50 $ .......... 

GE ccccvccccccccccccccscevcccsccces 18.00@20.00 19.50@20.50 19.00@21.00 20.00@21.00 
STEERS (550-700 lbs.) 

GED ccccccncccccccccccccccsccccces 20.00@23.50 = wns ne eeeee 21.00@23.00 22.00@23.00 

EE Lintbdbaowadnbabervcrsccccocsccces 18.00@20.00 =. ss scenes 19.00@21.00 20.00@21.00 

oe -. hed SdeebdeSeEsescdeeue 17.00@18.00 18.50@19.50 18.00@19.00 18.00@20.00 

he se MGadRetes ccesnceesseesece 16.00@17.00 17.50@18.50 UT.COBIS.00 coc cccce 
aoe Ibs. 

% (00-550 ove 28 ee ecccccccccecess 5024.00 8c ween eees 23.00@IB.50 wc ccccccee 
Seen POPTTTITITITICT LT TTT 19.00@21.50 ww eee eee ek Eee rr 
BERGE new ccnccccnsccccccccccccees SEED, (sce sepesee ka wenecese§ — bwnebsnses 

wo ccaeneagemnatsbheseoccoccccvcees 15.50@16.50 15.50@16.50 16.00@17.00 16.00@17.00 

BEOMREE nccccccdcasccccsccccccccvcccs 14.50@15.50 14.50@15.50 15.00@16.00 15.00@16.00 

5 Cc oGebeceneecsccese 13.50@14.50 13.50@14.50  14.00@15.00  13.50@14.50 
Fresh Veal and Calf Carcasses 

holes LO ya 21.00@23.00 23.00@25.00 23.00@26.00 22.00@23.00 

GABE cnccccccccccsccccceccccccecccecs 19.00@21.00 19.00@23.00 19.00@22.00 20.00@22.00 

BNET ccccccccccccccccccccccccccecs 16.00@19.00 15.00@19.00 16.00@19.00 17.00@20.00 

PR comegessceccanccccccccccoccss 14.00@16.00 13.00@15.00 15.00@16.00 00@17.00 

CALF (2) (8) 
DEED “Casemece cocccccccevececccesoccce 17.00@19.00 EUSPRED ct cecctnse § =§=—«_—s a 6S ondecee 
PD sbobcscososceccecovccessscccces 16.00@17.00 SED. «=> ahcsnseces:  erescvovice 
SD Sskhnoodsecesctsscesecsosscces 15.00@16.00 DE. ccncadctscs ..  eosatsacge 
Fresh Lamb and Mutton: 
LAMB (38 lbs. down): 

ED -,nnbbesocensepececcstocecsecoces 23.00@24.00 22.00@ 23.00 22.00@ 24.00 23.00@24.00 

DE shehdb ob bspnuavanesenccescceccss See 21.00@22.00 21.00@22.00 22.00@23.00 

ND eRbwdececcccdccecoccecccsoccce 19.00@21.00 20.00@21.00 20.00@21.00 20.00@21.00 

REN Sat bao La wakuguecseseesesseves 16.00@19.00 18.00@20.00 19.00@20.00 .......... 

LAMB (39-45 Ibs.) : 

GEBSD « cccccccnscccccscsccsevccesenece & 21, 00@23. 00 21.00@22.00 22. ) 23.00 22.00@23.00 

Good )2 20.00@21.00 20.00@21.00 21.00@ 22.00 

Medium 19.00@20.00 19.00@20.00 20.00@21.00 

Common 18.00@19.00 SBCORRIDCO cw ctcewees 

LAMB —- Ibs.) : 
O06 oes ccnccercecscocccovoescces 18.00@20.00 18.00@20.00 20.00@21.00 20.00@21.00 
na sue cbddscdeweecdcrccsnbcceccecse 17.00@19.00 17.00@19.00 19.00@20.00 18,00@20.00 
— (Ewe), 70 lbs. down: 
SOSdS RDO CeO RS eODReODtececesoense 11.00@13.00 14.00@15.00 13.00@14.00 12.50@14.00 
Sodiurn OS edecwcceeveseecccvcsecccoss 10.00@11.00 2.00@14.00 2.00@13.00 11.00@12.00 
PR sn pack sasup decane ss pnecenes 8.00@10.00 11.00@12.00 11.00@12.00 10.00@11.00 
Fresh Pork Cuts 

INS: 

SE Se En bbn4006 ceenvesesctsvscces Sea 24.00@25.00 24.00@25.00 23.00@25.00 
EES OG BV icv ccc pccecdddcvcccesscses 21.50@23.00 23.00@ 24.00 23.00@24.00 23.00@24.00 
PE, Mi oossquneccsepocsenscneced 20.00@22.00 21.00@22.00 21.00@22.00 21.00@22.00 
BE ie Sn Scat vnocavndas doses ene cee 18.00@19.00 19.00@20.00 18.00@20.00 19.00@ 20.00 

- i ee N. Y. style, skinned: 

DE Rr cicicnsnsehepstaesesskhc ee 17.00@19.00  17.00@18.00 

panne, 

DL Cie Dsscbecasahcasshceaes s6aseceede SGOOMIOMO icicsasase 15.50@16.50 

BUTTS, — Style: 
Be Uh eS cetdbevecicceesccocccsccs BROOD ts wic'kbecdewe 00@23.00 20.00@21.00 
SPARE at 
DEM 65568 050's00h40ecccsbocces PD. (A bi--s abba pe ll, Taek cake cuir - i canes meen ee 
TRIMMINGS 
ee Pr a ihinccenn = Sg adhkadéeel a” aebekekoce 
TARR ceccccccccccccccccccccccscvcvecs SPEED. | dweceswese » || nseansesee.”-'>\okaebwien ss 


(1) Includes heifer yearlings 450 Ibs. 
at New York and Chicago. 


(8) Includes sides at 





down at Chicago and New York. 


(2) Includes ‘‘skins on’’ 


Boston and Philadelphia. 
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neering department, who spent a few 
days at the plant of the New York 
Butchers’ Dressed Meat Company. 


President Frank M. Firor, of Adolf 
Gobel, Inc., was struck by an automo- 
bile on Saturday evening, March 8, at 
107th Street and Broadway, and has 
been confined to his bed at St. Luke’s 
hospital. His condition is improving 
and it is expected he will be able to 
return to his home within the. next ten 
days. 

Albert Hartman, manager of Jacob 
Dold Packing Company, Havana, Cuba, 
sailed for his headquarters on Tuesday 
of last week after having spent some 
little time in Buffalo and New York, 
During his visit, Mr. Hartman met 
with an accident in which he broke his 
knee cap; however, when he left, he 
was on the mend. 


Meat, fish, poultry and game seized 
and destroyed in the City of-New York 
by the Health Department during the 
week ending March 8th, 1930, was as 
follows: Meat.—Brooklyn, 33 lbs.; Man- 
hattan, 1 lb. Total, 34 lbs. Fish— 
Brooklyn, 350 lbs. Poultry and Game. 
—Brooklyn, 10 lbs.; Manhattan, 4 Ibs. 
Total, 14 lbs. 


The Bureau of Agricultural Econom- 
ics, U. S. Department of Agriculture, 
Washington, recently 
ward Cannon assistant market re- 
porter and meat grader and trans- 
ferred him to New York. B. F. Me- 
Carthy, local representative of the 
Bureau of Agricultural Economics, 
sprained his ankle about two weeks 
ago, and since that time he has been 
forced to remain at his desk. 

tte 
AMONG RETAIL MEAT DEALERS. 

Mrs. Fred Hirsch, financial secretary 
of the Ladies’ Auxiliary and wife of 
the business manager of the Bronx 
— celebrated a birthday on March 
th. 


At the meeting of the Eastern Dis- 
trict Branch on Tuesday evening of 
this week final arrangements were 
made for the annual ladies’ night to 
be held on March 25th at Schwaben 
Hall, Brooklyn. Routine matters of 
interest to the members were discussed 
also. 

The meeting of the Bronx Branch 
on Wednesday evening of last week was 
well attended. This branch will start 
a class in vocational training shortly, 
25 members having registered. The 
ball committee -reported that the an- 
nual dinner dance for 1931 will be held 
on January 18th, reservation having 
been made. The next meeting of the 
Branch will be March 19th at Ebling’s 
Casino. L. Washington was a 
visitor. 

ro 
ADOLPH HIRSCH DIES. 


Adolph Hirsch, president of Adolph 
Hirsch & Co., Inc., 68 Park Row, New 
York City, importers of skins, hides, 
rubber and other products, died on 
March 5 at his residence, the Hotel 
Navarro, after a three months’ illness. 
Mr. Hirsch was 69 years old. He had 
been prominent in the industry for 
many years. 
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AT YOUR 
SERVICE 

A complete curing 

plant, manned and 


Our Service P resents — equipped to render 


superior curing 
service 


Means to Keep Your Business hi at 
in Step with the Changing World 











RDINARY foods no longer satisfy— they get it they return. Such 
people now demand the best in things products that build and hold trade 
to eat. They will have their meats with may be had without increasing 
fresh new cure, that mild cure, sweet as a plant facilities or overhead ex- 
nut, with the good meaty flavor. To where pense, usually for no more and 


frequently for less cost than ordi- 
nary meats. 


Buy through your broker, in this 
greatest of World’s markets, the 
cuts and joints your trade requires. 
Let us store and cure them for you 
as needed. Our new mild cure 
will help you as it has others to 
increased sales and greater prof- 
its. 





Write us today of your needs—we 
will cooperate. 


Curing and Inspection 


United States Gld Storage | [ce ©. 


Chicago, Illinois 
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NEW YORK MARKET PRICES 


Steers, good 

Steers, medium . 

Cows, common and medium 
Bulls, cutter-medium 


LIVE CALVES. 


Vealers, good to choice.............. $15.00@16.50 
Vealérs, medium 10.50@15.00 


LIVE verona AND LAMBS. 


@wes, medium to choice.. 


LIVE HOGS. 


Hogs, 160-210 lbs 
Hogs, medium 
a 1 Ibs 


DRESSED BEEF. 
CITY DRESSED. 


Choice, native heavy 
Choice, native light..........+.+-+0+ 2-25 
Native, common to fair 23 


WESTERN er BEEF. 
Native steers, 600@800 1 
Native choice yearlings, 400@600 Ibs.. 
Good to choice heifers 


32 
28 
25 
37 
36 
32 
30 
26 
23 
21 
19 
17 


SRESRELSLERRE 


18 

17 @18 
154%4@16% 
22  @23 


medium 


FRESH PORK CUTS. 


Pork loins, fresh, Western, 10@12 lbs.. 
Pork tenderloins, fresh | 
Pork tenderloins, frozen............... 4 
Shoulders, city, 10@12 Ibs. av 1 
Shoulders, Western, 10@12 lbs......... 
Butts, boneless, Western 
Butts, regular, Western 

ms, Western, fresh, 10@12 lbs. avg.. 
Hams, city, fresh, 6@10 Ibs. avg. 26 
Picnic hams, Western, fresh, 6@8 Ibs. 

average 16 
Pork trimmings, extra lean............ 
Pork trimmings, regular, 50% lean..... 2 
Spareribs, fresh 16 


SMOKED MEATS. 


Hams, 8@10 lbs. avg 
Hams, 10@12 lbs. avg 
Hams, 12@14 ibs. avg...............-. 2314 @24 
Picnics, 4@6 lbs. avg 

Picnics, 6@8 lbs. avg 

Rollettes, 6@8 Ibs. avg 

SO IN, MNEs bon cs eve neuccsseseu 
Se I SNE, so onc ow cwdccasesee 
Bacon, boneless, Western 

Bacon, boneless, city 


Sheep, 
Sheep, 


”> 
@i9 


FANCY MEATS. 


Fresh steer tongues, untrimmed 
1. c. trm’d.... 


Edible suet 
Cond. suet 


GREEN CALFSKINS. 


5-9 9%- 13% ce ty 4 3 
Prime No. 1 veals..16 1.80 

Prime No. 2 veals..14 1.60 163 ia 385 
Buttermilk No. 1...13 1.45 1.55 —— 000% 
Buttermilk No. 2...11 
Branded Gruby 
Nunber 3 


1.50 





Creamery, extra (92 score) @36 
Creamery, firsts (88 to 89 score)....... 32% 034% 
Creamery, seconds (84 to 87 score). - one @32% 
Creamery, lower grades @29 


EGGS. 
(Mixed colors.) 
=. @27% 
4% @26% 
+4 % 


22% 


Extra, 
Extra, 
Firsts 
Checks 


LIVE POULTRY. 


colored, fancy, via express 
Leghorn, via express 


DRESSED POULTRY 
FRESH KILLED. 
Fowls—fresh—dry packed—12 to box—fair to good: 

Western, 60 to 65 Ibs. dozen, Ib...2 
Western, 48 to 54 lbs. dozen, Ib... 
Western, 43 to 47 lbs. dozen, lb... 
Western, 36 to 42 lbs. dozen, lb...2 
Western, 30 to 35 lbs. to dozen, lb...: 


Fowls—fresh—dry pkd.—12 to box—prime to nes 
Western, 60 to 65 lbs. to dozen, lb... @30 
Western, 48 to 54 lbs. to dozen, Ib...30 @31 
Western, 43 to 47 lbs. to dozen, lb... @30 
Western, 36 to 42 Ibs, to dozen, lb... @29 
Western, 30 to 35 Ibs. to dozen, Ib... @28 


Turkeys— 


Western, 
Western, 


Fowls, 
Fowls, 


young toms, prime to fancy.35 
young hens, prime to fancy.34 


@37 
@35 
Squabs— 
White, ungraded, per lb 
Chickens, Hothouse broilers, barrels: 
PENG, WERE FS TB. ss dicicnccccccessess 42 
Fowls, frozen—dry pkd.—12 to box—prime to fcy.: 
Western, 60 to 65 lbs., per Ib. ---29 @30 
Western, 48 to 54 Ibs., per Ib.. -30 @31 
Western, 43 to 47 lbs., per lb 29 @30 
Ducks— 
Long Island 


@50 


@45 


BUTTER AT FOUR MARKETS. 


Wholesale prices of 92 score butter at Chicago, 
New York, Boston and Philadelphia, week ended 
Mar. 6, 1930: 

Feb. 28 
a aa 33 
Zs 


Mar. 1 4 5 6 
33% 34% 35% 
TS 3414 34 34% 35% 35% 
he .. 35 35 35 35% 36 
Phila. ....35 34% 34% 35 35% - 36% 
Wholesale prices of carlots—fresh centralized 
butter. -90 score at Chicago: 
33 33% 33% #34 
Receipts of butter by cities (tubs): 
Wk. to Prev. Last ——Since Jan. 1— 
Mar. 6. week. year. 30. 1929. 
36,799 44,064 36,987 519,830 
52,361 56,214 54,011 593,780 
18,620 13,806 141,513 181,245 
14,517 16,658 190,251 195,811 


Total 117,297 130,742 120,406 1,435,732 1,490,666 
Cold storage movement (lbs.): 


34% 35 


Chicago. 490,801 
A 613,167 
Boston... 
Phila... 


Same 
week-day 
last year. 

973,759 
2,356,677 
1,193,643 

295,490 


4,819,569 


In 
Mar. 6. 


13,750 


Out 
Mar. 6. 
111,247 

7,595 
81,380 
67,715 


347,937 


On hand 
Mar. 7. 
6,422,753 
5,719,505 
2,383,326 
2,518,498 


17,044,082 


Chicago ... 
New York. 
Boston .... 
Phila. 





Total . 37,352 


March 15, 1980.! 


FERTILIZER MATERIALS. 
BASIS NEW YORK DELIVERY. 
Ammoniates. 
Ammonium sulphate, bulk, delivered 
Ye. ar as 2.05@ 2.10 


Ammonium sulphate, double bags, 
per 100 Ib. f.a.s. New Y 


Fish scrap, dried, 11% sunetie 10% 
B. P. L. f.o.b. fish fa ctory 

Fish guano, foreign, 183@14% ammo- 
ia, 209 B. B. Laccccccccvcccens -4.30 & 10¢ 

Fish scrap, acidulated, 6% ammonia, 
8% A. -» f.0.b. fish factory. .3.75 & 50c 

Soda Nitrate, in bags, 100 lbs. spot.. @ 2.16 

Tankage, ground, ammonia, 
15% B. P. L. bulk 3 

Tankage, unground, 9@10% ammo.. 

Phosphates. 

Foreign bone meal, steamed, 3 and 50 
bags, per ton c it 

Bone meal, raw, 4% ana 50 bags, 
per ton, SL epi Mince thse 

Acid phosphate, bulk, f.o.b. Balti- 
more, per ton, 16% flat 


-3.50 & 10c 


@26.00 
@36.00 
@ 9.00 


Manure salt, 20% bulk, per ton.. 
Kalnit, 12.4% bulk, per ton 
Muriate in bags, basis 80%, per ton.. 
Sulphate in bags, basis 90%, per ton 

Beef, 
Cracklings, 50% unground 
Cracklings, 60% unground 

Meat Scraps, Ground. 


12.65 
20 


@387.15 
@48.25 


50% 
55% : 
BONES, HOOFS AND HORNS. 


Round shin bones, avg. 48 to 50 lbs., 
per 100 pieces 

Fiat shin bones, avg. 40 to 45 Ibs., 
per 100 pieces 

Black or striped hoofs, per to 

White hoofs, per ton 

Thigh bones, avg. 85 to 90 lbs., per 
100 pieces 
“rns, according to grade 








Lincoln Farms Products 


Corporation 
Collectors and Renderers of 


ian SAY wi 


Manufacturer of Poultry Feeds 
Office: 407 E. 3lst St. 
NEW YORK CITY 
Phone: Caledonia 0114-0124 
Factory: Fisk St., Jersey City, N. J. 


Emil Kohn, Inc. 
|Calfskins 


Specialists in skins of a 
consignment. Results talk! 
mation gladly furnished. 

Office and Warehouse 

407 East 31st St., 


NEW YORK, N. Y. 
Caledonia 0113-0114 
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THE CASING 


THAT STANDS THE TEST 
SERVES YOU BEST 
Imported Water Selected 


Sheep and Hog 
Casings 


“MONGOLIA” 
IMPORTING CO., INC. 


339 Pearl Street, New York, N. Y. 

















